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Lasso some extra profits with nev) 


Bruce Ranch Plank Floor: 


a ie 
Full color advertisements on Ranch Plank Floors will run throughout 19502 


Better Homes & Gardens, American Home, House Beautiful, Small Hom 
Guide. Also advertised in House & Garden and The Saturday Evening Po 


It’s Pegged and Finished at the Factory! 
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oom Modernized with TYLAC, two-tone Muralac design 





A Chicago Salesr 


A SALES TIP FOR PROFIT-WISE DEALERS 


TYLAC Dealers and Distributors everywhere are building ever increasing 
sales volumes — not only in homes but in the rapidly widening commer- 
cial and industrial fields where remodelling and modernization programs 
are in progress, or definitely planned for winter and spring. They're finding 
eager prospects in stores, showrooms, offices, hotels, theaters, hospitals, 
factories — in fact, wherever there’s a business establishment they find 
a use for Miracle Walls by TYLAC.* 


And rightly so, because TYLAC Hi-baked, Plastic Enamel Surface walls 
combine every feature of superior excellence. Their Beauty, their Economy, 
their Permanence, make them the preferred interior wall coverings wher- 
ever they are shown — and that adds up to Extra Profits for You! 
Write us today for our liberal sales plan 
and many advertising and dealer helps. 
*Miracle Walls by TYLAC is the registered trademark of the TYLAC Company in the Unfted States 
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PIONEERS IN THE PREFABRICATED WALL PANEL INDUSTRY 


February 11, 1950, AMERICAN LUMBERMAN® 






































Recor 


§ with 


lumbe 
tend 1 
For ¢ 


Cony? 
legisl« 
rathe 


We n 
truck 
startin 
ing to 
aches 
segme 


The b 
makin 
extens 





Exem| 
tinct | 
govern 
situati 
provid 













MAPL 
t 


S 


Nort 
manuf: 
a 25 | 
of woo 
ing du 
meeti: 
fanut: 
ary 27 
hicag. 
W. 
ichj 
nent 





3UILD! 

















Mews Briefe for the Busy Reader 


" Record January house starts in much of the east and middle west, coupled 

“= with crippling winter weather in lumber producing areas, has cut into 
lumber stocks at many mills and retail yards as well. Although buyers 

= tend to be cautious, there is enough buying to keep prices firm to strong. 
For complete market picture see pages 18-20-22. 





Congressional snipers are still attacking the proposed basing point 
legislation. Their remarks appear to stem from new deal philosophy 
rather than consideration of the case on its constitutional merits. 





We note the fresh fruit and vegetable industry—which went all out for 
truck delivery of produce from producing areas to markets—is now 
starting to mumble in its collective beard. It seems the practice is start- 
ing to break down established marketing methods, with resulting head- 
aches to all concerned. Do we see a moral lurking in the background for 
segments of our own industry? 


ooo 


|The bureaucrats are out for another extension of rent control and are 
making a drag out fight of it. We won’t be surprised if some form of 
extension is granted. 





Exemption of the retail lumber dealer from the Wage-Hour Act is a dis- 
tinct possibility. Conferences are now underway between NRLDA and 
government officials which will lead to a clarification of this confusng 
situation. A ruling is expected shortly. Retail lumber dealers, it is argued, 
provided services which cannot be fitted into a 40-hour week. 








MAPLE FLOORING 


Annual meeting stresses dealer 
sales are important outlet 


definitely pointed to the school field 
in 1950. 

“We can plan on new bakery 
construction, commercial buildings, 
recreation units, roller skating 
rinks and dance floors,” Mr. Aben- 
droth related. 

“In addition to new schools, we 
will have the opportunity to pro- 
mote our products for floors in the 
fanufacturers Association, Janu- new 1950 private and low-cost hous- 
Ary 27, at the’ Blackstone Hotel, ing projects,” he said. 
hica . Other officers elected at the meet- 
W. ©. Abendroth, Reed City, ing were: D. S. DeWitt, Oconto, 
Ichivan, who was re-elected presi- Wisconsin, Vice President, and 
lent the group, said the trend W. W. Gamble, Jr., White Lake, 


Northern Hardwood Flooring 
manufacturers were told to expect 
a 25 percent decrease in the use 
of wood floors for industrial build- 
Ing during the year at the 58rd 
meeting of the Maple Flooring 



























































ax Qa ->'NG Propucts MERCHANDISER 























Wisconsin, Treasurer. L. M. Clady, 
Oshkosh, Wisconsin, is Secretary- 
Manager of the group. 


Discussing the activities of the 
association, Mr. Abendroth cited 
the need to fashion a pattern to 
follow in order to cope with pres- 
ent day developments in the build- 
ing field. 


“We know that conditions have 
changed in our industry since the 
war, but our manufacturers have 
weathered many storms during the 
last half-century,” he asserted. “I~ 
feel sure we will be successful in 





solving the problems facing us now. 
If not, perhaps we can learn to 
endure the situation and still carry 
on. 


“Sales of standard Third Grade 
Maple Flooring decreased only 
about 2.8% during the last six 
months of last year, as compared 
with the same period in 1948,” Mr. 
Abendroth continued. 


“It should be noted, too, that the 
decrease in Third Grade for the 
first six months of 1949 over the 
first half of 1948 amounted to 
40.8%. We will still need effective 
promotion of this lower grade dur- 
ing 1950.” 

Mr. Abendroth remarked that 
markets, marketing and merchan- 


dising are so closely related to the 
MFMA scheme of doing business, 
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BEAUTIFUL! MORE DURABLE! 


' New Infra-Red drying process gives Dua-Laps 

' a harder finish and the most beautiful coating 
you've ever seen. The perfect product for re- 
modeling and new construction. 


NOW EASIER, FASTER, MORE 
ECONOMICAL TO APPLY! 


Builders are now using gypsum or insulation 
sheathing and ES-Nails for a faster, easier 
application. No stripping necessary! 


NO IMITATION . . . DUA-LAPS 
ARE THE REAL THING! 


The genuine is made only from certigrade 
straight grain red cedar, nature’s prize in- 
sulator. 

* Send for samples; they’re all taken from 
warehouse stock * A few choice territories 
still available. 





Write today. 








“that we forget the importance of 
the combination.” 

“T am not here to create or offey 
a sure-fire pattern to follow jy 
bettering your marketing and mer. 
chandising methods. I do fee!, how. 
ever, that it is important for all of 
us to consider the future of the 
Northern hardwood industry. We 
are faced with new building design 
trends which eliminate wood floor. 
ing and favor composition mate. 
rials. I do not believe that all js 
lost when the post-war trends are 
considered, but I do see the need 
of keeping the building public con- 
stantly informed concerning the 
merits of Northern hardwood floor- 
ing. 

“My last thought on the subject 
is the very real need of good public 
relations. It is up to our industry 
to determine what the general pub- 
lic and our own customers expect 
of us. Our product reputation has 
always been the envy of material 
manufacturers, but we can lose this 
advantage quickly if we fall down 
on our public relations obligation 
to the public and to our customers. 
We are in a fast-moving period of 
adjustment. It is up to our in- 
dustry to carry the ball in the 
good old tradition of cooperation 
built up by our members over a 
period of 53 years.” 


— 
eee 








Net Profits of Building Contractors 


uons Net Profits After Taxes of Corporations Engaged ,auons 
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OF DOLLARS in the Contract Construction Industry 
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DEALER DISPLAYS 


New display and packaging methods 
will be featured at builders’ show 


Manufacturers of building m* 
terials and equipment will unveil 
their latest sales and merchandis 
ing plans along with scores of neW 
and improved products at the Al 
nual Convention and Exposition o 
the National Association of Home 
Builders in Chicago, February 
19-23. 

More than 160 leading manufac 
turers will participate in the & 
position, which will be the largest 
in NAHB history. Exhibits will be 
located in the Stevens and Congres 
Hotels. 

A check among exhibitors 
veals that many will stress nev 
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Good fence plus a good selling program, now gives you the best 
chance you ever had to boost your sales of farm fence. Continental 
gives you a choice of two famous lines, PIONEER and CHAMPION 


. . . both established leaders in salability—in proved features—in 


83 STEEL PRODUCTS 
FOR THE FARM 


@ Farm Fence and Gates 
@ Bale Ties and Wire 
@ Nails and ‘Staples 


@ Steel Roofing and 
Siding 





proved quality. Continental makes it easy for you to pick the styles 
and weights of fence most popular in your area for every farm and 
livestock need. And, Continental gives you plenty of selling support 
with a timely sales program based on the FACTS about today’s 
favorable farm prices. If you want fast turnover and added sales 
volume, just send a card to Kokomo today. Ask for complete infor- 
mation on Continental’s 1950 Sales Program. There is absolutely 
no obligation. 


eo « «© FROM FURNACE TO FINISHED PRODUCT 


ta"p, CONTINENTAL 


STEEL CORPORATION 


GENERAL OFFICES * KOKOMO, INDIANA 





15 Types of Farm Fence, 14 Styles of Steel Roofing Nails Staples, Lawn 
p ° id e 
RODUCERS OF — Posts, Gates, Barb Wire and Siding, and Fittings Fence, Wire Products 
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and better ways to support dealer 
sales activities. Attractive pack- 
aging that helps sell the product 
as well as store it conveniently will 
be shown by a number of manu- 
facturers. New display racks and 
a wide variety of scale model dis- 
plays for dealers, all keyed to bet- 
ter selling, will also be featured. 
Dealers will be glad to learn that, 
in many cases, the equipment in- 
stallations have been simplified. 
One manufacturer will introduce a 
new line of equipment specifically 
designed to eliminate installation 


problems which previously made it 
difficult to material dealers to 
handle such equipment profitably. 
Both dealers and builders will 
be interested in the many exhibits 
of the “how to do it” variety. These 
dramatic and unusual displays will 
show how specific products can be 
used most effectively to increase 
the sales appeal of new houses. The 
“packaged” mortgage and tie-in 


promotions with local builders will 


be strongly encouraged by manu- 
facturers. 
An exposition highlight will be 





A product preferred for over 40 years 





Modern packaging and sales promotion 
of Spencer Kellogg’s 
Improved Boiled Linseed Oil 





Help you sell more... 
and increase your profits 








SPENCER 
KELLOGG 


and SONS, Inc. 
BUFFALO 5,N.Y. 


The First Name in Vegetable Oils 


Raw and Improved Boiled 
Refinery-Sealed, 5 gal., 1 gal., 1 qt.,1 pt. 
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a special section devoted exclusively 
to new products in the building 
field. 

Among the topics slated for 
major coverage in convention ses- 
sions are house design, merchan- 
dising, financing, land planning, 
and the use of new materials and 
construction methods. Over 100 
nationally known experts in the 
home building field will take part 
in the clinics, panel discussions and 
audience participation sessions 
which account for most of the pro- 
gram. 

NAHB officials expect a record 
turnout of 16,000 to attend the 
convention-exposition. Included wil] 
be about 4,000 building material 
dealers and distributors, many of 
whom will be in Chicago for the 
Illinois Lumber and Material Deal- 
ers Association meeting during the 
same week. 


WOODWORK 


Ponderosa we standards will 


help all phases of industry 


THE first Commercial Standard 
ever published for standard pine 
windows and sash has just been an- 
nounced by Ponderosa Pine Wood- 
work. This Standard, identified as 
Standard Stock Ponderosa Pine 
Windows, Sash and Screens, Com- 
mercial Standard CS163-49, became 
effective December 15, 1949. It is 
expected that the new standards 
will be particularly helpful to archi- 
tects and builders as well as to 
wholesale and retail distributors of 
woodwork products. 

The purpose of the Commercial 
Standard is to establish specifica- 
tions for standard sizes, layouts 
and construction details of stock 








THE COST OF THE MARKET BASKET 


Based Upon Average United States Prices as Reported 
DOLLARS —_by the United States Bureau of Labor Statistics 
i we ee T —S a 
0 |__| Contents of the Basket 


3 ibs. Round Steak | lb. Lard 
2 lbs. Bacon 'loat Bread 
I qt 
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pine windows, sash and screens. It 
serves as a guide to builders, archi- 
tects, dealers and manufacturers. 
The Standard is also intended t0 
effect economies from the produce! 
to the ultimate user by means of 4 
wider utilization of Ponderos4 
Pine standard windows, sash and 
screens. 
Stoek sizes for double hung wil 


: » 
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SENSATIONAL NEW "BROTHER ACT” 
BOOSTS BUILDING MATERIAL SALES AMAZINGLY 


; I e e . . : 
ifica- i $ as Simp le as Thi S— Your customers will prefer Zonolite for those advan 


tages—light weight and easy handling plus the fact that 
Zonolite ends the frozen sand pile nuisance. Left-overs 
can be moved to the next job. Concrete and plaster 
made with Zonolite are superior in a number of impor- 
tant ways that mean bonus sales for you. 

The more you know about Zonolite Aggregates, the 
better you can put this idea over, so, send at once for full 
information and samples of latest selling helps. 


ZONOLITE COMPANY 


Dept. AL-20 * 135 S. La Salle Street « Chicago 3, Illinois 













Follow the above lumber dealer’s example for just a few 












Fad weeks and you'll be very agreeably surprised at the Ua Co y W- la 

number of times it results in a sizeable extra order. Ev- = 

i ery time you get an order for either plaster or cement, | eee ie arcing ie 

hie (22d out what kind of job it’s for and then suggest add- | ZONOLITE COMPANY 1 

archi lee the : £ Zonolite Pl C Dept. AL-20, 135 S. La Salle St., 3 

arene nad '¢ correct proportion of Zonolite Plaster or Con- | Chistes 6, Ti. ; 

eA ‘ 

ed to —— | Rush me facts about Zonolite 

ducer It pays to make that extra sale, too, even if you stock | Aggregates with sales-building literature. 

s of aM sand and gravel. You not only make a larger profit but, |) Name...ccccceeccoeccosecesesccueceecceeecceseeeecenees | 

i storing and loading Zonolite is ever so much simpler, |! iin i 

h an and much less laborious. Just one 32-lb. bag replaces | MT ee Tet ene eee l 

400 lbs. of sand—no shovelin or tu in —no special | City Comme eee emer eee ere eseeeeeeeeeeseeeseee State eee eerencees ] 

y will equi ° & 88 8 | *Zonolite is the registered trademark of Zonolite Company | 

' quipment is needed for handling Zonolite. SD aviathennpatenaiban aided aati baadaiennime te meta aime 
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dows as set forth in the Standard 
are based upon modular sizes, us- 
ing the 4-inch unit of measure- 
ment. The building industry, by 
using such standard sizes, may ob- 
tain maximum economies and sim- 
plification in planning, industry 
officials explain. 

Another important provision of 
this Commercial Standard is the 
one requiring that all stock pine 
window sash (except cupboard 
sash), storm sash and screens shall 
be preservative treated at the fac- 
tory in accordance with the Mini- 
mum Standards for preservative 
treatment as defined by the Na- 
tional Woodwork Manufacturers 
Association. 

Printed copies of the new Stand- 
ard will be available shortly and 
should be requested and purchased 
from the Superintendent of Docu- 
ments, Washington, D. C. 








Stocks of Lumber 
maions of Stocks of Hardwoods and Softwoods in the — witions oF 
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KILN-DRYING 


Popular demonstration will be 
repeated at Madison laboratory 


TO HELP manufacturers of cut 
stock, furniture, flooring, and other 
wood products do a better kiln-dry- 
ing job, the U. S. Forest Products 
Laboratory has scheduled another 
session of its popular demonstra- 
tion in dry kiln operation February 
27 to March 10, 1950, at Madison. 

Twenty-third in a postwar series 
given in all parts of the United 
States, the demonstration has been 
taken by more than 550 dry-kiln 
operators, engineers, and managers 
since 1946. Decision to repeat it 
once more, according to Raymond 
C. Rietz, chief of the Laboratory’s 
division of timber physics, was 
prompted by numerous requests. 

The fee for the nonprofit demon- 
stration, $150 per person, covers 
all tuition and laboratory expenses, 
including publications used as 
texts. The only educational require- 
ment is that a man be able to do 
simple arithmetic. Previous dry- 
kiln experience is not essential. Ap- 
plication forms can be obtained by 
writing the Laboratory at Madison. 


14 





Distributors of 


ALABAMA 
Birmingham Sash & Door Co 


ARIZONA 
Southwestern Sash & Door Co 


CALIFORNIA 
Pacific Coast Aggregates 


Birmingham 


Phoenix 
Tucson 


Fresno, Oakland 
Sacramento, San Francisco 
San Jose, Stockton 
Los Angeles 

Fresno, San Jose, 
Stockton 

Chico, Los Angeles 
Redding, Sacramento 
San Francisco 


Blue Diamond Corp 
Building Material Distributors, Inc 


Zellerbach Paper Co 


Gunn Carle & Co 


COLORADO 
Lumber Dealers Inc 


CONNECTICUT 

New Haven Reserve Supply 
Igoe Brothers, Inc 

Goldberg Building Supply Corp 


DISTRICT OF COLUMBIA 
Kern Distributing Co. Inc 


FLORIDA 
Huttig Sash & Door Co......cccccccces . ..Jacksonville 


Miami 
1. W. Phillips Co 


GEORGIA 
Merry Supplies, Inc Augusta 
McNair Lumber & Supply Co. ........eeeeeees Macon 


IDAHO 

Reilly Atkinson & Co., Inc 
Knudsen Builders Supply Co 
Morrison-Merrill Co 


ILLINOIS 
National Plywoods, Inc Chicago 
GID G. Cicaccaneeéceeaeneau Evanston 
Insulation Dealers & Supply Co. 
Mid-Products Co 

Builders Supply Co 

Hardware Products Co 


INDIANA 
Indiana Wholesalers, Inc 
Inland Distributing Corp 


1IOWA 

Williams & Hunting Co 
Central States Steel, Inc 
Central States Steel, Inc 
Lumbermens Associated Buyers Co. Des Moines 
Ph PIP SE cnccicecedceeetisecewnens Fort Dodge 
The Fonda F. Rock Co Sioux City 


KANSAS 
The Russ Building Material Co 


KENTUCKY 
Huttig Sash & Door Co 
Paducah Sash & Door Co 


LOUISIANA 
Woodward-Wight & Co., Ltd 


MAINE 
Rice & Miller Co 
The Emery-Waterhouse Co 


MARYLAND 
Radford & Sanders Inc 
Delmarva Sash & Door Co 


MASSACHUSETTS 
Building Materials Wholesalers, Inc 
Allen Slade & Company 
Warren F. Hoye, Inc 
Read & Company, Inc 
MICHIGAN 

Cloverland Supply Co 
Quality Materials Co 
MINNESOTA 
Marshall-Wells Co 

F. |. Products Co 
MISSOURI 

Huttig Sash & Door Co 
Central States Steel, Inc 
MONTANA 

Lumber Dealers, Inc 
Lumber Yard Supply Co 


Denver 


New Haven 
Plainville, Stamford 
Unionville 


Washington 


Pocatello 
Pocatello 


Springfield 
Sterling 


Indianapolis, South Bend 


Cedar Rapids 
Council Bluffs 


Wichita 


Louisville 
Paducah 


New Orleans 


Portland 


Baltimore 


Charlestown 
Fall River 
Springfield 
Worcester 


Crystal Falls 
Detroit 


Kansas City 
Joplin 
Billings 
Great Falls 





NEVADA 
Zellerbach Paper Co 


NEW HAMPSHIRE 
Johnson Lumber Co., Inc 


NEW JERSEY 
Igoe Brothers, Inc 


Woodsville 


Asbury Park 
Hawthorne, Newark 
interstate Roofing & Supply Co 


NEW MEXICO 
Southwestern Sash & Door Co............ Albuquerque 


NEW YORK 
Igoe Brothers, Inc........+++ Tiere Tee Brooklyn 
Hollis, L. |, 


Watertown 


Syracu: 
Simpson Box & Lumber Co., Inc . 


Goldberg Wholesale Supply Corp 
Goldberg Building Materials Corp 
John P. Reed Co. 


NORTH CAROLINA 
Huttig Sash & Door Co 


NORTH DAKOTA 
Lumbermens Associated Buyers Co 


OHIO 

Acme Sash & Door Co 
Quality Materials Co 
Huttig Sash & Door Co 
Dayton Sash & Door Co 
The Collier-Glasson Co 


OKLAHOMA 
Central States Steel, Inc 


OREGON 
McCraken-Ripley Co.......... 


PENNSYLVANIA 
Radford & Sanders, Inc 
Delmarva Sash & Door Co 


Quality Materials Co 
The N. B. Epstein Co 


RHODE ISLAND 
Read & Company, Inc 


SOUTH DAKOTA 
The Dakota Sash & Door Co 
The Knecht Lumber Co..... 


TENNESSEE 
Huttig Sash & Door Co 
Memphis Sash & Door Co 


TEXAS 

Huttig Sash & Door Co. of Texas 
Southwestern Sash & Door Co 
Geo. C. Vaughan & Sons 


Galbraith Steel & Supply Co 


UTAH 
Knudsen Builders Supply Co 
Morrison-Merrill & Co 


VIRGINIA 

Addington-Beaman Lumber Co., Inc. 

Sash Door & Glass Corp 

Huttig Sash & Door Co., Inc....... ‘saa ehaiae 


WASHINGTON 

Pioneer Sand & Gravel Co 
Spokane Paper & Stationery Co. 
Geo. Scofield Co., Inc 


WEST VIRGINIA 
W. A. Wilson & Sons, Inc 


WISCONSIN 
Lumber Dealers Supply, Inc............02005 
Capital City Culvert Co 

The Marshfield Milling Co 
Frankfurth Hardware Co.. 


Salt Lake City 
Salt Lake City 








Here’ 
adver; 
Garde 
zines 

big | 


* TRADEMARK new 


CANADA 

Edmonton Paint & Glass Co., Ltd Edmonton, Alberto 
Sidney Roofing & Paint Co., Ltd........ Vancouver, 8. ¢. 
Lumber Dealer's Supply Ltd Winnipeg, Manitobo 





KIMBERLY-CLARK CORPORATION « 


122 East 42nd Street, NEW YORK 17 
155 Sansome Street, SAN FRANCISCO 4 
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NEENAH, WISCONSIN Hom. 
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| A new insulation... 


A new promotion... , [/ 
‘| ag new oppotunly, f “a 
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an alvin-oT qsulation! \ 
eflective Blanket son 
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in Bay 
adison 
shfield y 
‘toa eres the January full-page color It’s the biggest insulation news in ° 
thkost ‘tvertisement in Better Homes & years! hal hes means hundreds of seins tra Pat it 
om ey and American Home maga- _ people in your own community will 
ac . és that kicks off Kimberly- Clark’s want to see new KIMSUL~and buy it. 
'8 1950 consumer promotion for Don’t let them walk by your door. 
ant Bi "ew Reflective KIMSUL* insulation. Bring them in to buy—with attractive 
— a's throughout the year in these wiatiens and floor displays and local 
Ho great magazines, plus Small _advertising. That’s the way to get 
omes Guide, will tell the exciting your full share of the booming Reflec- 
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DESIGN CONTEST 


Timber Engineering promotes 
wood for new apartment units 


OVER 1,000 architects, drafts- 
men, designers and students have 
registered their intention of sub- 
mitting designs in the $5,000 archi- 
tectural prize competition being put 
on by the Timber Engineering 
Company for the best designs in 
wood of an eight-family, garden- 
type apartment. 

While the contest has been open 
only since October 1, professional 
men and students from practically 


every state and most Canadian 
provinces have registered in the 
contest. Each contestant is sent a 
file of technical literature prepared 
by the Timber Engineering Com- 
pany covering the use of trussed 
rafters, framing anchors and other 
data helpful in engaging in the 
competition. 

In addition to those already reg- 
istered, 1,096 additional men and 
women have applied for rules of 
the contest and entry blanks. 

Schools of architecture are show- 
ing much interest. In some cases 
the design problem posed in the 








| First choice of farmers everywhere. Combi- 
| nation of wood and steel makes them sag- 
proof, strong, light, safe — easy to repair. 
Best dollar value. Year ’round seller. 


PROFIT- 
MAKERS 


FOR 
Lumber Dealers 


ROWE MANUFACTURING 
COMPANY 


Adams Street - Galesburg, Ill., U.S.A. 


Good profit maker. 


ROWE WHITE 


for LAWNS 


Finished in even, staggered or 
Smocth 
snow white pickets with 
Gothic tops. Makes attractive 
low cost fencing. Quickly 


curved top styles. 


erected. 


ROWE 
bull ; 
Single, extension and “step”. 


Extra strong and safe. Hick- 
ory rungs, 500 pound tested. 


LADDERS | 


Side rails smooth clear | 
straight grained Fir or ; 


Upland Hemlock. 


Check your stock. Order 
early. Write for catalogs { 
and dealer prices . . . 
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contest is being given this semes. 
ter as a class problem to senior 
students. Among the schools that 
are particularly active are Car. 
negie Tech, Kansas U, Drexel, 
Texas A & M, Notre Dame, Rens- 
selaer, Catholic U, Illinois, Michi- 
gan, Ohio State, Michigan State, 
University of Houston, Clemson, 
California Polytechnic and Penn- 
sylvania. 

The jury of awards is composed 
of leading architects and members 
of the American Institute of Archi- 
tects Messrs. George W. Petticord, 
Jr. and John M. Walton, and Mr, 
Edward R. Carr, prominent builder 
and former president of the Na- 
tional Association of Home Build- 
ers. The professional advisor for 
the contest is L. M. Stevens, well 
known architect. 


MARKETS 


Winter weather is chief news 
from lumber producing areas 


Old Man Winter—meaning snow 
in the west and rains in the south 
—has hampered both log and lum- 
ber production in the past two 
weeks. And long range government 
weather forecasts anticipate worse 
than normal winter weather for 
the next month to six weeks. 

Steel building products have not 
yet showed signs of short supply 
due to the coal situation and cut- 
backs in steel production; but 
there is the possibility of scattered 
shortages developing later. 

There are widely scattered re 
ports of gypsum board shortages, 
leading to bonus payments to get 
supplies. 


BALTIMORE —T otal building 
permits for Baltimore and its met- 
ropolitan district for 1949 
amounted to $100,185,018, about 9 
percent under the $111,137,238 of 
1948, an all-time high. 


Value of housing—row houses, 
apartments, and single and double 
dwellings—totaled $63,641,531, oF 
14 percent under the $74,001,961 
for 1948, also an all-time peak. 

In 1947, total valuation here was 
$91,201,738, of which housing was 
$62,735,925. 

In 1946, the value of all permits 
issued was $78,161,215, of which 
$43,252,638 was for housing. 

The grand total of the post-war 
building boom 1946 through 1949, 
amounted to $380,685,209, of which 
$243,632,055 was for homes and 
apartments. 

In the four years, permits were 
issued for 42,968 dwelling units. 
Forecasts for 1950 by building met 
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ET TOP HOBBY SEASON SALES 


F sey 


R SALES RIGHT AWAY! 


6 in. SKIL Home Shop 
—_ Polisher 
= 





DER TODAY FO 
Gin. SKIL Home Shop Saw 


Adjusts for bevel and depth of cut! 



























4 
3 


e Winter months are active months for 
your hobbyist customers—for your home 
shop tool department. Sell SKIL Home Shop 



















th Tools and accessories for every kind of 
m- workshop job. Satisfy your most particular 
wo customer with SKIL Home Shop quality. 
nt Sands! polishes! Drills! and design. Use this top-notch selling sea- 
rse Favorite nrg men son profitably with forceful selling and at- 
for end ome tractive displays. Make your home 
workshop section pay off with aggressively 
not Vo int. SKIL Home — merchandised, nationally advertised, profit- 
wy Drill planned SKIL Home Shop Tools. 
ut 
but SKIL Home Shop Tools are made by 
red SKILSAW, INC. 
5033 Elston Ave., Chicago 30, Ill. 
Factory Branches in Principal Cities 
= “ In Conan EATON’, all ai 
yes, nd St., Toronto, . 
ful 
get A handy bond power! eT ms ote 
Home Shop pricel 


9Va in. SKIL Home Sho , 
Belt Sander yi 


Takes all the work out 
of sanding! 










SKIL Home Shop 


Saw Table SKIL Home Shop 


Bench Stands 
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indicate a large number of homes 
and apartments will be built, but 
that the more than 10,000 unit pace 
shown in the previous four years 
will not be maintained. Permits for 
January thus far indicate the usual 
amount for the winter month, with 
one $2,500,000 apartment permit 
due to be issued before the end of 
the month. Indications are that the 
industrial building will be on 
smaller scale, but still good volume, 
TACOMA—Heavy snowfalls and 
sub-freezing temperatures continue 
' “a to play havoc with lumber and log 
vm-we,  D 4 production throughout this area, 
senses Local mills have been particularly 
hard hit since log movements have 
dropped to a mere trickle and ice 
has made it well nigh impossible 
to cut those in the log ponds. Forty- 
. two inches of snow has been re- 
corded here since last December 1 
ar ware and 32 inches of this has fallen 
since January 1. There have been 
KIT “77 11 days since January 2 in which 
the daytime maximum failed to get 

above 32 degrees. In addition, 
there have been many days of high 
; ae —to tie in with the current trend wind velocity. The situation is al- 
vase oo WPS most without precedent for this 


of “more color in the home’’—+his district h onl ‘ 
board displayed in your paint depart- en a ee ee — 
init te ax ete ne eeidindd tions are the normal thing. Aside 


from the weather, the outlook is 


SPECIA OFFER %, = quite encouraging. Members of the 
er, 


720 — FLUSH 
1a72s— Ww OFFSET aw OFFSET 





7 or Douglas Fir Plywood Association, 
IMMEOIATE Cimpli ( YOUR PROT -60% ) | who met here this week, feel that 
DELIVERY plywood business will be good in 
1950, with both production and 


. oan Oe ie i 
: Mf, V4 GET-» dozen of 18 different items of McKinney sales about equalling the 1949 


PU Genuine Forged Iron Cabinet Hardware— es Predictions of plywood 4 
’ a ’ ; 
P FOR FLUSH DOORS FOR %"' OFFSET DOORS =. _ ag = 7 agli 
Small knob Throw Over Latch Throw Over Latch able output at nearly two 
Large knob Plate Latch Plate Latch square feet, are founded partly on 


Drawer pull H Hinge H Hinge | forecasts by private and public 
Heart Door Pull = and L Hinge ~ ve* — ~ economists of continued high eco- 
Butterfly Hinge ¥,"’ Heart Strap Hinge ¥,"’ Heart Strap Hinge : : é 

Thumb Latch 8y,’ Heart Strap Hinge 8y,” Heart Strap Hinge nomic tempo and peak construction 


activity. Local building activity 
continues high. A single permit is- 
®12 additional items mounted (as ® Also—a supply of consumer sales sued by the Pierce county planning 
shown above) on an attractive green literature for counter or mail use. commission here this week called 


Display Board. ® And—National Advertising to help for the erection of 34 homes in 
(This gives you an added bonus of build demand for McKinney ogee the nearby suburban Lakewood 
$3.24 worth of merchandise). Iron Hardware. district. Bargains still are bar- 


A timely, practical merchandising idea for quick, easy, profitable sales of the gains, even in the lumber business. 
authentic McKinney Forged Iron Cabinet Hardware. This was evident here yesterday 


Order from your Jobber—or send this coupon iL Saat when a. yy! — beg 
| ; auction y the U. S. customs t0 
matte law f- A. A. Anderson of Puyallup, Wash., 
Be a a for $75.00. The logs, in storage 
mn here for more than a year, were 
abandoned by the owner after they 
had been shipped in from the 
French Camaroons. They were 13 
feet long and 4 feet in diameter 
and were estimated to contain 
om - =—— about 3,000 board feet and have 
a value of approximately $2,000, 
Name (individual) Title according to customs officials. 


KANSAS CITY—The firm unt- 


(Regular price through Jobber of these items would be $54.50.) 


1400 iene St., Pittsburgh 12, Pa. 


Pilese ship through jobber indicated below McKinney Hardware kit or kits as checked: 
#77 with Pastel Green Board at $51.00 1 #78 with Knotty Pine Board at $51.00 [J 


Firm Name 











Jobbers —— “(To assure prompt delivery, please list two jobbers.) 
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'S- 


these 
hard-boiled 


i-(ictm will help you sell more 
Ponderosa Pine windows 


You don’t have to mince words to prove the superiority of Pon- 
derosa Pine windows! The hard-boiled facts are there—proved by 
experience—attested by quality-minded builders and homeowners 
throughout the nation. Here’s why Ponderosa Pine windows are 
your kind of windows ... designed to increase your sales and profits: 






















Ponderosa Pine windows keep homes comfortable in all 
seasons. Wood is a natural insulating material. It discourages 
condensation— minimizes sweating and frosting. 






Ponderosa Pine stock windows are simple and economical to maintain. 
They hold paint or other finishes firmly. Ponderosa Pine windows 
cannot rust or corrode, and they are chemically processed at the 
factory to enhance still further their long life. 


Ponderosa Pine windows are easy to install. They are precision made, embodying 
all the fine craftsmanship provided by modern production methods. 















Ponderosa Pine windows are moderate in cost. Remember, too, that 
when you sell these wood windows, you increase your opportunity for 
future sales of stock Ponderosa Pine storm sash and screens. 





























This Big New Book Can Create More Customers 
rea Profitt—for You. Colorful—stimulat- - 
ing—idea-creating—this new booklet, ‘‘Pon- 
derosa Pine Woodwork for Today’s Home,” 

can be one of your most valuable selling tools. 
With a wealth of illustrations—many in full = = 
color—it shows how Ponderosa Pine win- 
ows, doors, cabinets and other woodwork 


can bring new beauty, convenience and econ- 
omy to the homes of today. Mail the coupon 





































































now for your free sample copy of this booklet . 
—— order additional copies for your mail- 
ng list! 
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PONDEROSA PINE WOODWORK 
Dept. SAL-2, 38 South Dearborn Street 
Chicago 3, Illinois 


Please send me a free copy of “Ponderosa Pine Woodwork 
for Today’s Home.” (please print) 


Tox Profitable Sales--- 


Pndente, Pe 
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dertone in the Southwestern lum. 
ber markets the last fortnight wags 
attributed to weather and the pend. 
ing increase in operating costs 
which will come with the new mini- 
mum wage base. 

Inquiry for lumber showed a 
marked pickup in the past ten 
days but actual placement of or. 
ders was small. Retailers are show. 
ing more interest in stocks as the 
feeling is that prices will advanee 
this spring. 

Mills report that the bad weather 
conditions throughout the area is 
threatening to wipe out their log 
supply and cutbacks will be the 
order. It is reported that several 
of the larger mills in the area are 
working only part time and a larger 
number of small and medium-sized 
mills are down altogether. 

The tightness in production alone 


= = ie will be a factor in maintaining firm 
‘fi = price levels, observers said, even 

~~ Be\S though demand is not heavy. A 
| | oe | | | sizable movement of lumber is go- 


D : ing to Texas at this time, mills 

- report. 
Wee Cal | The reduced operations on the 
COMBINATION fay | West coast, owing to weather, has 
produced some additional business 


METAL WEATHERSTRIP | | for Southwestern yellow pine mills. 


| The demand for boards still was 
SASH BALANCE f ; | good, with 1 by 8’s commanding 
[ 4 as high as $78 for kiln-dryed stock 
] on the west side of the Mississippi 
river. The average lists were 
q around $75. The 1 by 6’s were 
— generally priced from $72 to $75. 
mene < ~~ eens ‘ | In dimensions, 2 by 4’s, 2 by 6's 
— ip pal and 2 by 8’s were selling around 
$72 for kiln-dryed stock, with air- 
dryed bringing $2 to $5 less. 
In finish, 4, 6 and 8-inch B and 
RETAIL btr was quoted at $155 and C 
LUMBER DEALERS! grades at $150. B & btr flooring 
sold at $155 and the C grades at 
$150. 


LUMBER STATISTIC 


Lumber shipments of 423 mills 
reporting to the National Lumber 
Trade Barometer were 29.4 percent 
above production for the week en¢- 
ing January 21, 1950. In the same 
week new orders of these mills were 
97.1 percent above production. Un- 
filled orders of the reporting mills 
amount to 44 percent of stocks. 
For reporting softwood mills, ul 
filled orders are equivalent to 2 
days’ production at the current 
rate, and gross stocks are equiva 
lent to 52 days’ production. 

For the year-to-date, shipments 
of reporting identical mills were 
10.4 percent above production; 0 
ders were 46.0 percent above pro 
duction. 

Compared to the average col 
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L°O-F Distributor or 


Home builders are asking for Thermopane™ insulating glass. See your . 


millwork jobber about a stock of Thermopane 


and sash so that you can obtain your share of this business. 


HOW MUCH THERMOPANE SHOULD 
YOU STOCK? You'll need to carry a few of 
the more popular standard sizes. Your L-O-F 
Distributor can help you select an adequate 
stock. He can supply you with standard sizes 
on short notice from his warehouse, and can 


get special sizes for you promptly. 


NEED SALES HELPS OR PRODUCT 
DATA? Your L-O-F Distributor can help you. 
He has complete data on Thermopane sizes 
available, weights of units, installation data 


and types of glass in which Thermopane is avail- 






FOR BETTER VISION SPECIFY THERMOPANE 
MADE WITH POLISHED PLATE GLASS 





Blanket of Dry Air 


Bondermetic Seal * 
(Metal-to-Glass) 


Buitpinc Propucts MERCHANDISER 


Two Panes of Glass 7 


able. He can provide you with printed data 


and sales helps for you to pass along to builders. 


WHAT IS THE RECORD ON THERMO. 
PANE? To date, more than 1,000,000 Thermo- 
pane units have been sold. Thermopane has 
stood the tests of time, climate and perform- 
ance in buildings of all types. It is a product 
you can sell with confidence. Why not become 
known as headquarters in your community for 
this modern insulating windowpane? 

For further information, including the name 


of nearby distributors, write us. *® 





Pinaretenrmeineitneinaneennane MADE ONLY BY LIBBEY* OWENS-FORD GLASS COMPANY 


3625 Nicholas Building, Toledo 3, Ohio 











responding week of 1935-1939, pro- 
duction of reporting mills was 7.6 
percent above; shipments were 24.9 
percent above; orders were 63.0 
percent above. Compared to the 
corresponding week in 1949, pro- 
duction of reporting mills was 32.1 
percent below; shipments were 
10.1 percent below; and new orders 
were 16.3 percent above . 





WESTERN PINE 

The 99 mills reporting to the 
Western Pine Association for the 
week ending January 21, 1950, cut 
32,065,000 feet as compared to 31,- 
538,000 feet for the previous week 
and 32,065,000 for the correspond- 
ing week a year ago. Orders for 
the week totaled 53,467,000 feet, 
or 66.7 percent above production. 





The LUMBER MARKET 


The following is a general market analysis as we go to press. 


Since many 


variable factors in each producing area affect individual mill quotations, the 
prices listed below must be considered for what they are — — — an average 
of current f.o.b. mill quotations of those surveyed. 


DOUGLAS FIR 


Vertical Grain Flooring 
B 


&Btr. c D 

SS See ee 145.00 140.00 80.00 
Flat earns. Flooring 

SD SD Giiccweneweseaee 20.00 110.00 65.00 

Se eee 130.00 120.00 75.00 


Drop Siding 








1 x 6 Pattern #106.135.00 130.00 85.00 
1 x 6 Pattern #116.135.00 130.00 85.00 
Ceiling 
. ~ ee rere 115.0 110.00 50.00 
ES Qe vstactacsoees 150.00 145.00 95.00 
Boards and Shiplap 

1x6 1x8 1x10 1x12 
ee ees poy 53.00 51.00 52,00 
a a asemmwed 49.50 47.50 48.50 
> eee 38, 00 38.00 37.00 37.00 
No. 1 Dimension 
12’ 14’ 16’ 18’ 20’ 
2x 4..54.00 54.00 54.00 54.00 54.00 
2x 6..53.00 53.00 53.00 53.00 53.00 
2x 8..53.00 53.00 53.00 53.00 53.00 
2 x 10..53.00 53.00 53.00 53.00 53.00 
2x 12..52.00 52.00 52.00 52.00 52.00 
No. 2 Dimension 
2x 4..50.50 50.50 50.50 50.50 50.50 
2x 6..49.50 49.50 49.50 49.50 49.50 
2x 8..49.50 49.50 49.50 49.50 49.50 
2x 10..49.50 49.50 49.50 49.50 49.50 
2 x 12..48.50 48.50 48.50 48.50 48.50 
No. 3 Dimension Decriag omy 
2x é- .37.00 ‘ 
2x . 35.00 
2x - 34.00 
EF . 33.00 étimie ee 
2 x 12..32.00 ‘ 
For Kiln ‘pried ‘add about $8. 00. 
OAK FLOORING 
He WE 
Clear Pl 4 1% %x2 %x2% 
White ..175.0 150.00 160.00 150.00 
Red ookeee 00 150.00 160.00 1650.00 
Select Pl 
White ..165.00 142.00 150.00 135.00 
Red .-165.00 142.00 150.00 135.00 
No.1 
Common 
White ..140.00 115.00 135.00 120.00 
Red ....140.00 115.00 135.00 120.00 
No. 2 
Mixed .... 90.00 65.00 80.00 55.00 
15” Shorts 
No. 1 
Common 
& Btr. ....100.00 70.00 80.00 65.00 
No. 2 
Common 
15” Shorts. 65.00 40.00 55.00 30.00 
RED CEDAR SHINGLES 
Royals 
DEES aicedcawdegedadcaw eed $11.50 
DETERS a6bere ewes eee cenweemed 8.50 
NT. aha Bia awe Gia theche + siee Reawewe 4.50 
Perfections 
ee eer a ere $9.00 
BOE EEE. cctrececereecckean cia 5.75 
SES HOPE, ccccccccsevecsvcvece 3.25 
“XXXXX” 
eae i. Oe ee ee $ 8.00 
DOMME fev nwewet ened se wae eee 5.75 
SEE OEEE eh éskeewadtncidseeesenes 3.50 


22 


SOUTHERN PINE 
Vertical 


Grain Flooring B&Btr. C 
(eee 185.00 175.00 
Flat Grain 
Flooring 
a4 
Bie ei bin lem nieetale as 165.00 
Drop Siding 
1x6 Pat. #106.. 
1x6 Pat. #116.. 
Ceiling 
58 ~ 
Boards and 
- «i 1x6 
No. 1 -115.00 
- 75.00 
. 67.00 67.00 
No. 1 Di- 
mension 12’ 14’ 16’ 18’ 20’ 
= 4. 00 85. 00 


4 
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WESTERN PINE 


Ponderosa Pine 


Selects, 

S2 or 48 4/4 RW 5/4RW 6/4 RW 
ee Swnwewerd 180.00 200.00 200.00 
or 145.00 170.00 170.00 

Shop, S82 No. 1 No. 2 

ar ar ere 115.00 90.00 
DD caccddhwendee ween’ 115.00 90.00 

Commons, S2 or 4S No. 2 No. 3 
Ee a ee 90.00 61.00 
Ee: SF eer ee 90.00 61.00 

Trim 1x4 1x5 1x6 1x8 


Uppers RL.145.00 145.00 145.00 145.00 


No. 1 RL...100.00 100.00 100.00 100.00 
No. 2 RL... 93.00 93.00 93.00 93.00 
Idaho White Pine 
Selects, S2 or 48 
5-6/4 
1x4 1x6 1x8 RW 
C RL...200.00 200.00 200.00 220.00 
D RL...180.00 180.00 180.00 190.00 

Commons, 

S2 or 48 No.1 No.2 No.3 
eo eae 125.00 114.00 88.00 
Bee EB acunac are ckale- ate 125.00 114.00 88.00 

Sugar Pine 

Selects, 

S2 or 48 4/4 RW 5/4RW 6/4 RW 
x & Btr a? . 230.00 230.00 230.00 

RL...220.00 220.00 220.00 
D RL. ..200.00 200.00 200.00 

Shop, S2S No.1 No. 2 
|, Saar rer re 115.00 90.00 72.00 
Ee S20cckenlannae 115.00 90.00 72.00 
ees 130.00 97.00 72.00 
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Shipments amounted to 45 
feet; 


SOUTHERN PINE 


The 121 mills reporting to the 
Southern Pine Association for the 
week ending January 21, 1950, 


duced _ 17,104,000 feet. 


amounted to 12.56 percent below 
the three year average. Orders re. 
ceived during the week totaled 1g. 
843,000 feet, 2.67 percent below 
the three year average but 10.17 
percent above production for the 
for the week 


week. Shipments 
amounted to 16,500,000 feet, 


percent below production for the 
week and 15.64 percent below the 


three year average. Total 
stocks on hand amounted to 


867,000 feet, with unfilled orders 
making up 42,217,000 feet of the 


total. 


.210,000 
41 percent over procluction, 
Unfilled orders at the week’s enj 
totaled 219,033,000 feet and grog 
stocks stood at 828,418,000 feet, 
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HEMLOCK 
Boards & 


Shiplap 1x6 
Uppers... 85.00 
No. 1 .. 49.00 
No. 2 
No. 3 

No. 1 Di- 

mension 12’ 14’ 16’ 18’ 


1x8 
85.00 
51.00 
47.00 
38.00 


1x10 
105.00 
51.00 
47.00 
38.00 
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ENGLEMAN SPRUCE 
Boards & 

Shiplap x6 1x8 

at 208 75 204.75 


No. 2 
No. 3 


No. 1 Di- 
mension 12’ 14’ 16’ 18’ 


1x10 
204.75 


+B&Btr. 

No. 2 Dimension 
No. 2 & Better 
4..61.00 61.00 
6..61.00 61.00 
63.00 
10.61.00 61.00 
12.61.00 61.00 


. 8 oe 
4*.39.00 wes 

6. *39.00 

8..39.00 


10.39.00 
12.39.00 


REDWOOD 


Finish 
A&Btr S4S 165.00 
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1x 4 

1x 6 A&Btr S4S 175.00 
1x 8 A&Btr S4S 195.00 

1 x 10 A&Btr S4S 205.00 

1 x 12 A&Btr S4S 215.00 
%x 6 A&Btr Siding 105.00 
%x 8 A&Btr Siding 130.00 
% x 8 A&Btr Siding 170.00 
% x 10 A&Btr Siding 175.00 






1x12 
204.75 
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INSULATE YOUR HOUSE AGRINST COLD SESE 


“*“INSULITE 


ZZOOC SO.FT 10 BE USED IN NEW ARMORY 
CLEAN. RIGID SHEETS NOT AFFECTED BY MOISTURE - 


Sx or Standard SpltaCement (oii 
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The Original \Structural 
' Insulating Board 


2“ f Asphalt Treated Throughout ....Every Fiber Protected 





a 36 YEARS EXPERIENCE. Not only is INSULITE the original structural insulating board, 

i. but it is also the original waterproofed structural insulating board. 

55 As far back as 1915 (long before similar products were ever produced), INSULITE was 
Hy, being specified for double duty service in important building projects. (See old 

55. historic photo above and note that even at that early daté, the unretouched banner in 


the photo emphasizes the moisture-resisting qualities of INSULITE.) 


INSULITE Graylite products are asphalt treated throughout — not merely a surface coating. 
Every fibre in the board — inside and outside — is thoroughly - safely - adequately 
eal protected. That’s why INSULITE resists moisture so amazingly well. Ifa storm 
wets INSULITE Sheathing (Bildrite or Graylite) before the job is finished — don’t worry. 
No permanent harm is done. 


204 Waterproofed Bildrite Sheathing and Sealed Graylite Lok-Joint Lath also combine 
208 to control another serious moisture problem . . . vapor condensation in walls. The double 
asphalt coating of the sealed Lath on the warm side of the wall retards vapor travel, 
90 while the vapor breathing characteristics of Bildrite on the cold side permits escape towards 
o the outside. Send for new leaflet describing approved construction methods that 
control frost and moisture damage in walls. 






61.00 
61.00 
63.00 
61.00 
61.00 


HOW TO CONTROL MOISTURE 
CONDENSATION IN WALLS 





INSULITE DIVISION, MINNESOTA AND ONTARIO PAPER COMPANY 
Dept. AL-250, Baker Arcade Bldg. : Minneapolis 2, Minn. 


Send me that easy-to-understand leaflet showing how the approved INSULITE WALL 
OF PROTECTION controls moisture condensation in walls. 









UN = - eae es 
Address Sa ee ee os ee ee ae 
JLITE DIVISION MINNESOTA AND ONTARIO 
PAPER COMPANY ee . - sige. Se 
MINNEAPOLIS » MINNESOTA 
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ou have a wide selection of 

quality western forest products 

at your command through the 
manufacturing and wholesaling 
facilities of the Geo. E. Miller 
Lumber Co....one firm, producing 
as a manufacturer and giving a 
selective service as a wholesaler. 


A reputation of integrity and 
dependability has been built in a 
period of over 18 years operation 
as an obliging supplier and 
conscientious business firm. 


For a reputable, dependable 
supplier, one with which you can 
build a permanently pleasant 
business association, contact the 
Geo. E. Miller Lumber Co. 








--- 50 YEARS AGO --. 
a oe \ 


The Industry's Leader — 
_THEN and NOW = 








Pleasing the Farmer Customer 


THERE WAS no business 
going on, and we had whit- 
tled until our knives were 
tired out. We had told each 
other from what section of 
country we hailed and how 
many children we had. It 
does not take two men long 
when whittling to become 
acquainted, even familiar, 
and I imagine it is -because 
they are engaged in the 
same democratic occupation. 
If one were whittling and the other doing something els 
it would take them much longer to get together, if 
indeed, they ever got together. It is a grand thing fu 
people to regard themselves as standing on common 
ground, for it is only then that their sympathies are akin. 
When I feel that I am on a reverse seat and you on the 
bleaching board, or vice versa, there is a long and dee 
chasm between us. There is never the difference betwee 
us that in our dejected, or high-headed moments we think 
there is, but we get it in our minds there is and ati 
accordingly. 





“Hit the pipe.” 


The yard man had something to say about the way le 
“tickled” his customers, as he expressed it. “Nearly all 
my trade—or at least eight-tenths of it—is farmer trade,’ 
said he, “and it requires some tact to handle it. The 
farmers is ‘agin’ those people who consider themselves 
above him socially. If you notice, it is the farming con- 
munity against the town right along. Give the farmer 
the chance to vote for somebody for local office who i 
not regarded as a ‘town man,’ and see how quick they 
do it every time. One thing; I have aimed to dress 
that my farmer customers would take no exception 
that score. I don’t want them to think I am stuck up.’ 


Then he branched out a little broader. “I sustain wha! 
I call a literary bureau,” he said. “All sorts of papers, 
circulars and other kinds of reading matter comes to me, 
and these instead of throwing them into the stove I pit 
on a shelf and tell a farmer to fill his pocket with them 
I throw my newspapers up there, too, when I am througi 
with them. Now pretty soon, when the evenings get! 
little longer, I will begin to run my literary bureau fil 
blast. I have thought I would get some of the exchanges 
from the local papers to give out. The average farmé! 
does not spend much money on papers, but all the sam 
he likes to read them. I have had the wives of some ¢ 
these farmers call in front of my place and ask if | 
had any papers to spare. What I want is to keep 
customers thinking about me as much as possible, at 
thinking that I am ready to show them these little favor 
out of my good feelings toward them. I regard all this 
as cheap advertising and at the same time it is what 
call social advertising. By assuming top-lofty airs I fet! 
confident that a portion of my trade would leave me. 
I was catering to a town trade it would be an entirel 
different proposition. Then I might try to work soil 
other racket.” 


MET L. SALEY, AMERICAN LUMBERMAN 
September 29, 1900 
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FAIR LABOR STANDARDS ACT: On January 25 
the amended law went into effect. It's supposed to 
determine, among other things, when a retailer 
really is a retailer and not subject to this interstate 
regulation of wages and hours. At the same time 
Interpretive Bulletin No. 6 became legally out of 
date; and, as of this writing, the Wage and Hour 
Administrator has issued no up-to-date interpreta- 
tions of the law in its amended form. 


CONGRESSIONAL INTENT in amending the law, 
so the NRLDA thinks, was definitely to continue ex- 
emptions for bona fide retail concerns. “In addi- 
tion,” the Association says, “it is probable that 
some dealers, formerly in the borderline zone under 
the old law and interpretations, will now qualify 
for exemption under the new law.” 


RETAIL TESTS: A retail outlet is supposed to be 
exempt if (1) more than 50 percent of its annual 
dollar-volume sales of goods or services are made 
in the State where it's located; (2) at least 75 per- 
cent of this volume is NOT for resale; and (3) 75 
percent or more of the annual dollar volume is 
generally recognized in this particular industry as 
retail sales or services. It sounds simple; but one’ll 
get you ten that it doesn't turn out to be simple. 

INDUSTRY POSITION: The NRLDA believes “that 
all sales made by a retail establishment are retail 
except sales involving direct mill shipments from 
the establishment's supplier to the establishment's 
customer in carload or greater quantities where no 
retail services or functions are performed by the 
dealer other than making the sale.’’ This is based 
upon old established custom in the retail building 
material and construction industry. 


RESALE: ‘The only types of sales made for re- 
sale," says the Association, “are sales made to 
other dealers (including transfers from line yard 
distribution yards to branch yards but not includ- 
ing accommodation transfers) and sales to indus- 
trial establishments where materials are used as 
Ingredients in manufactured goods for sale.” This, 
you understand, is the industry’s view. The work- 
Ing decision will be made, in time, by the courts. 

BORDERLINE CASES: Dealers, who have been 
complying with the earlier law but think they're 
exemp! under the amended Act and who have 
een paying wages at or near the earlier minimum, 
are admittedly in a tough position. If they comply 
at the :ew minimum and later are exempted, they'll 
nd gcing back to the earlier wage levels: to be 
right cifficult. But if they refuse to comply, they 
May find themselves declared to be under the new 


aw. 
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CALENDAR 


THE NLMA suggests, first, that such a dealer con- 
sult local counsel. If he decides to take the chance, 
it's probably wise to set up a reserve to cover the 
potential liability. The Administrator has no au- 
thority to declare a period of immunity, while the 
rules are being fixed up and of course employees 
might file civil suits. But the chances are that 
neither the courts nor the Administrator would be 
rough with employers acting in good faith. 


RACKET: The Better Business Bureau reports that 
a good many householders have been sold roofs 
and other repair and remodeling items at high 
prices, with the understanding that the completed 
jobs would be used to. promote other sales; also 
that the owner would be paid a rather large fee 
for each resulting sale. Few such fees are paid; 
and since the agreement doesn’t appear in the 
contract the owner's claim has no standing in court. 


RISING RENTS: The Bureau of Labor Statistics 
states that rents and utility charges continue to rise 
slowly. The cost of living, however, is down by a 
fraction of a point; due to the fact that food and 
clothing prices have declined enough to offset these 
other price changes. The BLS also reports officially 
that non-farm housing starts for ‘49 numbered 
1,019,000. Average cost per house was $400 less 
than a year earlier. 


MIDDLE-INCOME HOUSING: This bill is likely to 
reach the Senate about the middle of February; 
and, while anything can happen in Congress, the 
guess is that it's likely to be enacted. It’s one of a 
fairly short list of bills that are given much chance 
for passage. FEPC will be stopped in the Senate. 
An amended Social Security Act is likely to pass. 


GRAIN STORAGE: The Commodity Credit Cor- 
poration says it may have to climb farther into 
grain storage unless private interests come up this 
spring with an added 400,000,000 bushels of stor- 
age space. The CCC expects to be handed about 
450,000,000 bushels of wheat and other grains, 
along in April. This doesn't include corn. The CCC 
has a total space of 375,000,000 bushels; all but 40,- 
000,000 bushels of which is already filled. 


BUSINESS PICTURE: The wise lads say it's all 
right to feel qood about ‘50; but don’t feel too good. 
They say the hot part of the housing market has 
been met. Sure enough, there's a lot of this market 
left; but it's now a buyer's market. Also, consumer 
income is no longer rising. However, business in- 
ventories are still low; and public works will shore 
up the construction industry. So just don’t feel TOO 
good. 
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MPPALACHIAN 
hardwoo 


HARDWOODS — PREFERRED BY THOUSANDS 


Preference for Appalachian Hardwoods is based on merit. Buyers like their fine, soft 
texture, uniform quality and easy adaptability. 


For utmost satisfaction on your next requirements, order Appalachian Hardwoods 
from the concerns on this page. 





J. B. Belcher & Son, Inc.....Bluefield, W. Va. «Griffith Lumber Co.....Huntington, W. Va. 


Mirs. of Appalachian Hardwood Lbr. Kiln and Planing Mill 
Facilities. 4 Band Mills: Atkins. Va.; Natural Bridge, Va.: 
Ronceverte, W. Va.; Bluefield, W. Va. 


The M. B. Farrin Lbr. Co... .Cincinnati, Ohio 


Kiln-Dried and Air-Dried Appalachian Hardwoods. ‘‘Century”’ 
Oak and Maple Flooring. 


«Morrison, Gross & Co.......Erwin, W. Va. 


Lignasan-dipped West Virginia Hardwoods. Band Mill. Dry 
Kiln and Planing Mill. 


*M. E. Crisp Lbr. Co.........Welch, W. Va. 


West Virginia and Kentucky Appalachian Hardwoods, Oak. 
Poplar, Beech, Maple. Ash, Hickory, Chestnut and other hard- 
woods. All facilities. 


*Cherry River Boom&Lbr.Co.,Richmond,W.Va. 


Appalachian Hardwoods, Flooring, Planing Mill Products. 
Glued Dimension. 


*The Mower Lbr. Co.....Charleston, W. Va. 


West Virginia enteenms, eect. Kiln-dried, Rough or 
urfaced, 
Mills: Omar, Marmet, Cass, Colcord and Pettus, W. Va. 


D. D. Brown weseeeess Elkins, W. Va. 


Mirs. Band and Circular Sawn West Virginia Appalachian 
Hardwoods—Kiln-Drying and Planing Mill Facilities. 
Established 1880. 


*Christian Lumber Co.......Monticello, Ky. 


Appalechian Hardwoods Exclusively 
Skipping Point: Burnside, Kentucky 


West Virginia. Kentuc'! and Virginia High Altitude 
ppalachian Hardwood Lumber. 


*McCracken & McCall, Inc...Lexington, Ky. 


Appalachian Hardwoods POPLAR BEVEL SIDING 
Band Saw and Planing Mill at Flat Lick, Ky. 


*Mowbray & Robinson Lbr. Co., Cincinnati, O. 
Mills at Combs, Ky. and West Irvine. Ky. 
Complete Line of eee ~~ Hardwoods. Maple and Oak 
coring. 


*P. W. Plumly Lumber Corp., Winchester, Va. 


Band Sawn Appalachian Hardwood Lumber, 
Modern Moore Kilns Planing Mill. 


*jJ. P. Hamer Lbr. Co.......Kenova, W. Va. 


Manufacturers 
Appalachian Hardwood Lumber 


*Meadow River Lbr. Co.....Rainelle, W. Va. 


Manufacturers of West Virginia Hardwood Products. 


*Wood-Mosaic Co., Inc.......Louisville, Ky. 


“Parkay’’ Ready-Finished Hardwood Flooring, Lumber, 
Veneers, Dimension. 


*Grissom-Rakestraw Lbr. Co...Burnside, Ky. 


Manufacturers of Appalachian Hardwoods. 
“A Personalized Lumber Service’ 


Always Specify 
Appalachian Hardwoods 


* Member Appalachian Hardwood Manufacturers, Inc. 
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LET'S CALL A SPADE A SPADE 


So-called Public Housing Is Charity Housing and 
Nothing Else. Let's Call It by Its Right Name. 


Every home owner we add to the millions of Ameri- 
ean citizens who now own their own homes is just 
one more guarantee against Communism, Naziism or 
any other ism which seeks to overthrow Americanism. 


The base of our democracy rests primarily on the 
shoulders of men who have a material stake in its 
possessions. Men will not easily lose or lightly throw 
away possessions for which they have toiled. It is 
sad that we cannot give every last family that wants 
it, the privilege of owning a home; but it is a fact 
that under our many very liberal credit systems and 
building programs that few indeed are the families 
who want to own a home of their own and who are 
willing to work for it that cannot have that home. 


A nation of home owners is a safe nation. Let’s 
make it a safer nation by doing our best to increase 
the ways and means to home ownership for all who 
want to own a home, want to work for it, and are 
willing to sacrifice in order to get it. Let’s increase 
the great band of men who have made this country 
what it is—a nation of free men—a nation of self- 
supporting free men who have an important stake in 
the country—a piece of land, and on it, a home of 
their own. 


As we strive for our objective, let’s not forget the 
less fortunate—the citizen who, for one reason or an- 
other, is unable or unwilling to sacrifice something so 
he can become an owner of a piece of land and a 
home of his own. Let’s see that he has the best pos- 
sible shelter that his more fortunate brothers can pro- 
vide, but let’s not call this public housing. Let’s call 
it for what it is—charity housing. Let’s stop calling 
things by misleading names, names that delude us 
and confuse our thinking at a time when we need all 
we have to think straight. 

We know what a public park is. It is a place where 
anyone can go. We know what a public conveyance 
is. It is something in which anyone can ride. Any 
public service has meant something we all could use, 
but to call charity housing (housing subsidized by 
dollars coming out of the pockets of the majority for 
asmall block of our citizenry) public housing is to 
mislead many. Try, if you will, to get into a public 
housing project. If you are not an odd one in a 
hundred, you can’t get in because it is not public 
housing at all. It is not designed to house the public 
at all. It is designed to house that less fortunate part 
of the public which cannot or will not make the 
sacrifice that has always been necessary for home 
ownership. The public housing project is erected to 
louse that less than one in a hundred men who must 
have varity from his hard working or more fortu- 
nate |-other so he may have a roof over his head, a 
roof t\:at otherwise would not be there. 

There is nothing wrong with this. It is good and 
health:. Most Americans have been brought up with 
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an admonition to always help the underdog. It’s a 
part of our tradition which we should never lose, but 
we in the building industry who are faced with the 
necessity of creating pride in home ownership, who 
live on that good, old-fashioned idea that pride in 
home ownership is good and which we want to pass 
on to our children—we, who believe that a nation of 
home owners is a safe nation should be careful of 
the bunk that is wrapped up in that package that is 
marked public housing project. It’s charity housing 
and it should be labeled as such, and the people who 
must temporarily take advantage of it should be im- 
pelled to move out of the area as soon as possible 
into the place where 99 out of 100 true Americans 
live—in a home they either own outright or one for 
which they pay without any help. 

Let’s remember, at all times, that the money which 
goes into charity housing comes right out of your 
pocket and my pocket. It then passes through the 
hands of the politicians and comes back for its work 
in charity housing. But it would be interesting if 
some expert would tell us how much of it comes back. 
We know a lot of the money will stick to the hands 
of the politicians, the hands through which it passes 
before it gets to its ultimate objective. Yes, it would 
be interesting to know how much of that dollar actu- 
ally comes back for the purposes of charity housing. 

Furthermore, the opprobrium which attaches it- 
self to the use of the term Charity in the minds of 
red-blooded men will prevent some chiselers from 
taking advantage of charity housing when they are 
not in real need. 

There is another class of American who, because 
the government is spending large sums of money on 
various projects, says to himself, “Well, I am against 
it but as long as they are spending it, I want my 
share”—With the term Charity Housing, he won't 
be so concerned about getting his share; hence, the 
use of the term Charity Housing will materially re- 
duce the cost of the housing of the needy, because 
the actual needy who are willing to be identified as 
needy will be segregated from the theoretical needy. 

Should not our editors, writers, publicists, and 
everyone in the building industry who has occasion 
to use the term public housing from here on out 
substitute the words charity housing for public hous- 
ing whenever they have occasion to do so? 

Let’s reserve the term public housing for the time 
when a few deluded citizens have their dream come 
true, the time when our government will own every- 
thing and house us all, and then our homes will in- 
deed be public—but in the meantime, and we hope 
forever, let’s all call charity housing by its proper 
name. 


JOHN H. RYDER* 


*Mr. Ryder is president of Norm Advertising, Inc., of New 
York City. ; 
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SAVE TIME AND LABOR — ADD PROFITS 











Some Figures on Material 
Handling at Burritt's 


Unloading 25,000 pounds of Rock 
Lath and Sheetrock, palletizing and 
putting in storage with lift truck re- 
quires two man hours plus one-half 
machine man hours. 

Unloading 31,000 pounds of asphalt 
roofing, palletizing and putting in 
storage with lift truck requires two 
and one-quarter man hours. plus 
three-quarter machine man hours. 

Unloading 550 large size cartons of 
insulation and piling in warehouse 
with lift truck requires three man 
hours and three-quarter machine man 
hours. 


BURRITT’S new warehouse of cinder block is 207 feet long and 74 feet wide. Four 
freight cars can be handled at one time from the siding. Two additional units are 


planned adjoining this one. 


Efficient Warehouse Layout Spells 
Speedy Product Handling for Burritt’s 


Connecticut concern’s mod- 
ern storage facility serving as 
a guinea pig in expansion 
program 


EFORE BUILDING its new 
warehouse, A. W. Burritt 
Company, Bridgeport, Conn., made 
a comprehensive study of existing 
warehouse structures, including 
those on military installations, 
throughout the east and mid-west. 
The result is a warehouse built to 
store and handle materials speedily 
and efficiently. 


HEAVY DUTY carriers are used in two Burritt yards to speed 


lumber handling. 


Overall dimensions of the new 
warehouse are 207x74. The width 
of each door was designed for spe- 
cific materials (one door at the 
truck loading dock is 15 feet wide 
for handling 12 and 14-foot wall- 
boards, and six doors are 10 feet 
wide) ; the loading dock, of course, 
is truck bed height; the dock has 
a 12-foot overhang, affording full 
protection while loading to men and 
materials. 


CONSTRUCTION DETAILS 


The warehouse is one of three 
units which the company expects to 
build. Constructed of cinder block 


SUPERVISOR is on duty in the ware 
house at all times. Perpetual inventory 
records on all products are maintained in 
the warehouse office. 


LOADING DOCK is truck-bed height. Twelve-foot overhang 


permits handling of materials in bad weather. 
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with piers bricked up for additional 
support, the new Burritt warehouse 
has a steel truss roof topped with 
slag and a cement floor on a four- 
foot gravel base. Clearance from 
foor to truss is 16 feet 6 inches, 
making it possible to pile three tiers 
high. 

Storage bins along one side are 
designed to handle asphalt prod- 
ucts. Each bin is 54 inches wide 
and 55 inches from top to bottom. 
Toggle bolts are used in every other 
pier to hold the bins to the wall. 

The center of the warehouse is 
utilized for hardboards and insula- 
tion boards. There are four aisles 

pwith 11 feet between each aisle. 
There are two 8-foot piling spaces 
and one 4-foot space, excluding the 
racks along the wall. It is never 
necessary to move any stack of pal- 
Ww to get at others in the same 
aisle, 

Selection of a pallet, 48 inches 
square, has enabled the operator of 
Burritt’s two-ton fork lift to carry 
eight and 10-foot wide loads on each 
pallet by centering one fork in each 
pallet. There is no sag, to the 
amazement of the hardboard manu- 
facturers who said it couldn’t be 
done, even when lifting 14-foot 
lengths on each pallet; when piled, 
a 2x4 is used at each end of the 
pallet to take care of the sag. Each 
8-inch pallet will take 15 squares 
of asphalt shingles. Burritt’s pur- 
sages some 800 No. 1 grade pal- 
ets at a cost of $2.88 apiece. They 
» put together with drive screws. 
-Shippe 's have been asked—and 
ome have already promised their 
‘operation — in shipping their 
products on Burritt’s own pallets. 
voting, rock lath and gypsum 
ot Will eventually be handled 
—o Thus when palletized 
yee at the warehouse by 
UK, it will be possible to unload 
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STANLEY BURRITT 
(left), who was active 
in developing plans 
for the new ware- 
house, with fore and 
aft views of the 48- 
inch pallets. Pallets 
were designed so they 
can be used on hand 
trucks as well as me- 
chanical lifts. 


MAGNESIUM RAMP 
of 92 pounds (below) 
can actually be han- 
dled by one man. 




















































































and stack one pallet per minute, it 
is estimated. Working manually, 
three men took three or four hours 
to unload a car of asphalt products; 
one man can now do this job with 
the help of a lift, in 20 minutes. 

A 47-inch extension fork is some- 
times added to the fixed 36-inch 
fork on the lift for purposes of ex- 
tra reach. This is found especially 
desirable in rock lath, which is not 
palletized, loads being protected by 
waste material on the bottom of 
the pile. 

COMPLETE INVENTORY RECORDS 

A warehouse supervisor is kept 
on duty at all times, thereby elimi- 
nating waste and damage. Up-to- 
date inventory records are kept in 
the warehouse office, which is con- 
nected by extension phone with the 
main office. The warehouse record 
book has separate sheets for every 
item handled with columns headed 
“received,” “shipments,” “holding” 
and “balance.” Thus it is possible 
to tell at a glance what the ware- 
house inventory is of any product. 

One sidelight, indicating the thor- 
ough study of handling and ware- 
housing made by the company, is 
seen in the selection of ramps used 
between the warehouse and freight 
cars. The 92-pound adjustable mag- 
nesium ramps of which the com- 
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EXTENSION 


FORKS 
17 inches long are at- 
tached to the arms of 
the two-ton lift 


(above), when extra 
long reach is desired. 


CLEARANCE from 
floor to truss roof is 
16 feet 6-.inches. (See 
photo below.) The 
warehouse is laid out 
with four aisles with 
1l feet between each 
aisle. It is never nec- 
essary to move mate- 
rial to get at a load. 
Cover photo of this 
issue shows interior of 
new Burritt ware- 
house. 





pany has four (51 inches long and 
28 inches wide) can be handled by 
one man. These ramps do not re- 
quire a lift and an extra man to 
maneuver into position as does the 
heavier steel ramp. 

Burritt’s is continuing to analyze 
and improve its material handling 
situation. Steel instead of wood 
storage racks, and special scotch 
tape to hold together roll roofing, 
sash and frames are being investi- 
gated. Time and labor saving 
studies are being made. This first 
new warehouse will serve as a 
guinea pig for the two others which 
will be erected alongside the present 
structure. 
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SAVE TIME AND LABOR — ADD PROFITS 





Cuts Lumber 


Handling Costs 


Mills package lumber and flooring to 
specifications of big Wisconsin yard 


UMBER is being handled faster 
at less cost as the result of the 
modernization program at Mid-City 
Lumber Co., Milwaukee, Wis. The 
cost-saving itself is tremendous. 
Savings during the first year paid 
for the equipment, which now in- 
cludes one lift and two carriers. 
The company started by hard- 
surfacing its yard, using the nat- 
ural stone found in the ground, and 
combining it with concrete to give 
a surface capable of withstanding 
the punishment of the 714-ton lift 
and its load. 
Mills were asked to band their 
lumber shipments. Today Mid-City 
Lumber Co. is receiving dimension 


TIMBERS, because of their weight, are handled by fork-and- 


crane equipment. Yard is cleaned of snow in a hurry by at- 


mills. 


and common boards from the west 
coast and northern mills banded 
either by wire or steel strap. Most 
of the shipments are by open flat 
car, a few by gondola. The lumber 
is arriving in the yard in excellent 
shape, according to Edwin F. 
Fischer, treasurer. It is seldom 
necessary to discard a single piece 
as the result of damage or weather- 
ing en route. 

Strapped units are often taken 
directly from the car to delivery 
trucks. Customers are sometimes 
notified a day or two in advance of 
the car arrival so they can pick up 
their shipments without delay. 
Their trucks frequently spend only 









LIFT piles a load into built-up trussed shed. All dimension lun 
ber and common boards are arriving strapped directly from th 










10 minutes in the yard. Packaging 
has enabled contractors and built- 
ers to plan their jobs more effc- 
ently, insofar as lumber deliveries 
are concerned. 

Customers’ requirements have 
been analyzed. It has been found 
that 2,000 feet of 1x4s make a gow 
basic delivery unit. Before mechar- 
ical handling methods were adopt: 
ed, it took three men, two or thre 
hours to load 4,000 feet of 1x4s; 
now it takes them 10 minutes t0 
load such an order. Lumber that 


does not arrive packaged is taken ™ 


from the car and unit-piled and 
strapped on the spot. Northern 0a 
and maple flooring is being I 


taching the scoop, shown below. Formerly the yard was tit! 
up for hours after a big blizzard. 
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WAREHOUSE 167 feet long, 40 feet be- 
tween po-ls, has been built for lumber 
orage. lieverse side of the shed is en- 
dosed for storage of other building 
products. 


ceived in strapped units. 

A trussed shed 167 feet long, 40 
feet between posts, has been built 
for lumber storage. It is open on 
one side and closed on the opposite 
side for storage of wallboards, 
moldings, asphalt products and fin- 
ished lumber, which are handled by 
gravity conveyors. A boom is used 
to move timbers, which are too 
heavy for the mechanical lift. 





kaging é - eS. - 2 Bis sc Seton me 


built: NORTHERN OAK and maple flooring shipments (above), are 
| effic- arriving at the yard in banded units, again saving time for the 
iverics fa builder. 
DELIVERIES can be loaded by lift (right), in a fraction of 
have@M the time required by manual labor. 
found 
a good 
echal- One interesting sidelight is the was acquired, a blizzard would Now this job is done by a scoop 
adopt: use of the lift for snow removal paralyze the yard for several days. attached to the lift. After the big- 
r thre fin the big Mid-City yard, where Not only would yard operations re- gest storm it is only a matter of an 
~ Lx4s: 9 4,000,000 feet of lumber is stacked. main at a standstill, but it would hour or so before the yard is op- 
ites of Several years ago, until the lift take a big crew to clear the area. erating again at peak efficiency. 
ay that 
take 
od and 
rn oak 


* "Dealer Ready for Spring Sale of Portable Buildings 





was titlfM@ Brooder houses and feeders are needed during the busy season. Stocks can be built up profitably during winter months 


Haubrich Lumber company, 
Mapleton, Iowa, finds it profitable 
‘0 build portable farm buildings 
during the winter months. In that 
Way, they have stocks on hand for 
the spring buying rush—and yard 
help is kept busy during slack 
mes, 

Types of structures depend on 
local farming practices. Haubrich’s 
builds chicken and hog brooders 
aid hos and cattle (see photo) 
feeders 

Plans can be. adapted to use 
short pieces of lumber and odd 
materia! that would otherwise be 
Sold ‘at a discount. 
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RIGHT ANGLE YARD 


HILE A SQUARE or rec- 

tangular property is most 
easily adapted to efficient lumber 
and material yard layout, it in no 
way precludes that any arrange- 
ment placed on it will be satisfac- 
tory. 

In the last issue of AMERICAN 
LUMBERMAN the major considera- 
tions of yard planning were out- 
lined; type and volume of materials 
handled, methods of receiving and 
delivery, location of main streets, 
ete. These factors do not vary, no 
matter what the specific operating 
requirements of a particular yard 
may be. 

To give a clearer picture of how 
yard requirements are adapted to 
layout, we have selected three 
typical examples of square and rec- 
tangular arrangement. These are 
diagrammed on the following page. 


A HORIZONTAL RECTANGLE 


In Example 1, a large operation 
is illustrated on a horizontal rec- 
tangle. No attempt has been made 
to show actual dimensions, as the 
more important point is relative 
positioning; and a dealer with 
similar property but with much 
smaller storage requirements can 
follow the same layout pattern. 

The arrangement will no doubt 
be familiar to many dealers, as the 
location of the long single adit 
sheds and the covered alley, double 
sheds are common types of lumber 
storage buildings everywhere. Also, 
the location of the rail spur, for 
easy access to these sheds is typical. 

While the diagram shows the 
spur ending within the yard, it is 
far better if the track can be con- 
tinued all the way through, and is 
accessible for switching from 
either end. In yards where several 
cars may be on the siding at the 
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same time, the blind alley spur in- 
variably creates a_ problem of 
placing each car at the proper posi- 
tion for unloading. 

You will note that a square ma- 
terial warehouse is indicated, with 
unloading points at both the rail 
and yard avenue sides. The size of 
this structure could be increased 
lengthwise to meet any yard re- 
quirements. 

In case a yard has a similar lay- 
out, except that the long shed 
flanking the tracks is double-decked 
and adequate for all sheltered lum- 
ber storage; then the space de- 
voted to double sheds in the ex- 
ample could serve as open storage 
area for lumber, brick, tile, ete. 

If, however, the dealer needs an 
open yard for coal piles, the same 
location is suitable, but not as de- 
sirable. A coal storage area would 
be far better situated to the north 
of the tracks, with the spur re- 
located to provide sufficient room, 
and with the lumber shed or sheds 
located on the opposite side. 

Example 1 also shows two addi- 
tional storage buildings flanking 
the office and store. Materials 
stored in these buildings should be 
those that are received into the 
yard by motor freight and not by 
rail. 

For the dealer who operates a 
woodworking shop, one of these 
buildings would suit the purpose 
very well; the location being well 
away from the lumber storage and 
acceptable to fire insurance under- 
writers. 

In a situation where the two 
streets are of equal importance 
from the standpoint of traffic, the 
office and store would perhaps be 
better located on the corner, in- 
stead of midway in the block as 
the drawing shows. 


AMERICAN LUMBER- 
MAN continues the 
series about modern 
yard layout and ar- 
rangement with a dis- 
cussion of square and 
rectangular areas 


LAYOUT 


This, however, would not change 
the traffic pattern through the 
yard; which in this case is a “U”, 
and which pertains to customer 
traffic rather than receiving or de. 
livery traffic. 


THE SQUARE YARD 

Example 2 shows a square lay- 
out where there is no rail spur 
within the yard, and there are n- 
merous dealers throughout the 
country that have the same situa- 
tion. 

Whether the unloading point for 
cars is nearby, or as in some cases 
a considerable distance away, 3 
transportation problem is involved. 
In other words, the materials must 
be unloaded from a car onto a cal- 
rier of some sort or another and 
transported to the storage site. 

The most economical way to per 
form this job varies according t0 
the particular conditions. Many 
dealers unload by hand onto one of 
their company trucks, convey the 
material to the bins or warehouse, 
and store by hand. Obviously this 
method is quite costly from the 
man-hour standpoint; yet so long 
as the materials are shipped in box 
cars and must be moved a consid: 
erable distance to storage, any sa\- 
ings that are effected must be i 
the methods employed and _ the 
equipment used to conserve the 
amount of time involved. 

A wide range of equipment has 
been designed for the purpose. It 
many cases fork lift or straddle 
trucks are used to eliminate thé 
hand labor operation of moving 
the material into storage, as wel 
as to provide the means of moving 
it the distance from the receiving 
point to the storage area. 

Gravity and power conveyors alt 
effectively used to raise or lowe! 
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] Example | — Typical right angle layout, with multi-unit storage. 
Note that main traffic avenue is not the same as contains rail spur. 


Example 2 — This square yard has no rail facil- 


ity. Layout provides easy accessibility to all 
storage areas. 














“Ti 


Example 3 — A compact layout for narrow rec- 
tangle follows modern idea of production line 
material flow. 
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materials during the process of 
loading or unloading; also to con- 
vey them from the car door to the 
point of storage, if the distances 
are not too great. 

You will note in Example 2 the 
two covered alley, double lumber 
sheds. They are perhaps the most 
popular type of lumber storage 
shed, and almost every yard uses 
it or some variation of it. With 
the usual types of bins, familiar 
to everyone, these sheds are not 
ideal for mechanical storage of 
lumber. Many dealers, however, 
have adapted these sheds, by alter- 
ing their roof suspension and 
spacing of bearing posts, to pro- 
vide the open area necessary to 
load and move by mechanical 
means, taking advantage of the full 
efficiencies that the equipment af- 
fords. 

Others continue to use the sheds 
in their bin form for finish lum- 
ber, trim, millwork, etc. and have 
added storage areas, either en- 
closed or open, for bulk handling 
of dimension and boards. 

Example 2 shows a combined 
office and warehouse, the latter 
with a loading dock for motor truck 
transport both in and out of the 
yard. This warehouse would house 
items as roofing, insulation, board 
products, plywood, etc.; in addition 
to hardware and _ consumer-sale 
products that are most conveniently 
stocked close to the sales area. 

The open area could be used for 
masonry and clay products, or for 
lumber. It is not suited for stor- 
age of coal, although limited quan- 
tities of sand and gravel could be 
placed in this location, if the neces- 
sary precautions are taken to. con- 
tain them within the definite con- 
fines of the area. 

As in Example 1, a modified “U” 
traffic pattern is planned, using the 
space between the two lumber 


THE TREND 
toward open area 
warehousing pro- 
vides maximum 
space utilization for 
storage of all types 
of building prod- 
ucts and lumber. 


sheds as the exit. If, however, this 
space is less than 20’ wide, and 
the area between the office building 
and the adjacent shed is 40’ or 
wider, it would be far better to 
use the one avenue for both “in” 
and “out” traffic. 


A VERTICAL RECTANGLE 

The third example is an elon- 
gated rectangle, situated with the 
narrow side along a street. The 
layout is streamlined according to 
the most modern. thinking concern- 
ing yard arrangement, and can 
utilize all phases of mechanization 
that cut handling costs to a mini- 
mum. 

Also the compactness of design 
places all materials close together, 
simplifies inventory control, and 
places every item of merchandise 
in the yard on display to the cus- 
tomers. 

The shed that is indicated along 
the narrow side is designed for 
lumber, open one side, and trussed 
to provide an open storage area. 
Details of this type of building 
will be given in a later article in 
this series. 

The open yard at the rear can 
be used for coal, lumber, masonry 
products, sand and gravel, etc. All 
other products are stored in the 
large warehouse adjoining the of- 
fice and display section. 


POWER CONVEYOR installations move 
merchandise from point of receipt to 
storage area, and from storage area to 
shipping dock. They also raise or lower 
materials from one floor of a building to 
another. 


Some dealers may conclude that 
there is considerable waste space 
along the exit side of the yard. If 
the property is of sufficient width 
to accommodate additional storage 
space to the outside of the drive- 
way, and such space is needed, then 
it is advisable to include it. How- 
ever, it is better to provide the 
necessary space in the buildings 
and areas indicated, rather than 
risk the chance of creating a con- 
gested traffic along this avenue by 
trying to crowd in additional sheds. 

The next article will discuss the 
layout of odd shaped property, 
“ells” and “tees.” Following this 
will come a detailed discussion of 
structures and methods for individ- 
ual products or types of products 
handled in a lumber and material 
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Millions 
Walk 
Daily on 
Robbins 


Flooring 


Bill Buss checks 


flooring for width, 
gs thickness and matching 
an at the Robbins plant 
vn- in Reed City 
by 
ds. 









“| THE PLUS IN ROBBINS 


«| 5ORTHERN HARD 


Robbins Hard Maple Flooring is more than just good 


flooring. It's good flooring PLUS. It's made from 
selected, close-grained, long-wearing famous Northern 
Hard Maple. Hs PLUS qualities are found in its supe- 
rior design and in the men who make it. Note that 
Robbins Hooring is "“TWIN-V BACK-GROOVED"— 
rather than hollow-backed. 


It thus has more bearing surface. It provides your 


Robbins also manufactures 
and has available for prompt 
shipment “Unit Wood Block 
Flooring.” 


Wholes: » distributors in all 
Principal cities. 
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MAPLE FLOORING 


customers with a permanently flatter and smoother 
floor. And how do the men « ™ make Robbins Hloor- 
ing constitute a PLUS? The answer is in the uniformity 
and high standards. of perfection in Robbins manufac- 
ture—directly the result of the training, experience 
and genuine interest Robbins’ men put into this prod- 
uct. Don't be satisfied with less than you get in Rob- 
bins Northern Hard Maple Flooring. It costs you no 
more. 











ROBBINS FLOORING CO. 
Executive Sales Office: Reed City, Michigan 





Flooring Plants: Reed City and Ishpeming, Michigan 


Member Maple Flooring Mfrs. Assn. 





“AMERICAN LUMBERMAN 
_ HOUSE PLAN 
_ OF THE MONTH 




















ECONOMY is KEYNOTE Rg 
of this RANCH STYLE 





Features 

Living room dining area com- 
bined to make through area from 
each end or usable room 31-0 long. 

Bedrooms. All have extra large 
storage wall areas with sliding 
doors from floor to ceiling. 

Hall. Extra storage area with 
sliding doors. Linen closet. 

Bath. Lavatory built into dress- 
ing table with shelves and sliding 
doors under. Towel case in bath 
for toilet articles, medicine bottles, 
paper, etc. Large mirror and 
fluorescent light over dressing 
table. 

Kitchen. Roomy area with work 
activity to one side from traffic. 
Stove and refrigerator conveni- 
ently located at each end of work- 
table. Opposite wall, large storage 
closet for brooms, mops, sweepers, 
etc. Snack bar on inside wall for 
breakfast and lunches. 

Utility. Forced air gas or oil 
warm air furnace or hot water 
boiler and base ray heating. Space 
for 8 cubic foot deep freeze. On 
outside wall is ironer, dryer and 
washer in table top laundry equip- 
ment. On inside wall, large storage 
area for work clothes, etc. 

Garage. Large storage area on 
one wall of garage. 

Attic. Disappearing stair to 
floored area for attic storage. 

Garage and breezeway extra. 





6 ees RANCH TYPE home has become exceedingly 

popular in the last few years. In its true form 
it presents a rambling spaciousness; sweeping in lines, and 
low to the ground. Perhaps its widespread acceptance is 
due to its clean-cut, free style that creates the immediate 
impression of unrestraint and roominess. 

Such a house must necessarily be situated on an ade- 
quately sized lot. Construction costs, with the entire floor 
area on one level, are not the most economical. Consequently, 
true ranch styles have appeared in the upper price ranges 
only. 

The AMERICAN LUMBERMAN plan for this month presents 
an authentic ranch design, with all of the advantages, well 
within the moderate cost bracket. This is unique, as most 
attempts to moderate this style of design have resulted in 
cramped areas, an unrealistic elevation, and other detracting 
factors that make the finished structure entirely apart from 
the intent and function of the ranch home principle. 
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Complete working blueprints and 
specifications of House 50-2 are now 
avallable at $7.00 per set. Two sets 
of plans for this home are $12.00, 
three are $15.00 and four $18.00. 

Please order plans by number, en- 
closing payment, and address. to 
AMERICAN LUMBERMAN, 139 North 
Clark St., Chicago 2, III. 
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This design also permits. a variety of exterior and interior 
finishes. It would be quite effective in brick or stone, shingles; 
in fact practically any type of facing material. 

Double windows in the utility and front bedroom would also 
prove an attractive addition, as well as to make the house 
appear longer. 

The home also overcomes a common objection to basement- 
less structures; an ample work and storage area in kitchen 
and utility room, plenty of hall and bedroom closets, and space 
for storage and home workshop in the garage. 
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Send for your copy with time-saving insert price list, (for 
lealers only) cross-indexed by page and product. Limit- 
ed supply, without price-list, available for distribution 
© your customers. Write today. 
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Full of helpful, time-saving facts .. . how to 
buy .. . how to use Milcor Metal Lath and 
accessories. It’s a “must” for planning mod- 
ern fireproof construction because it gives you 
the complete Milcor line — at your fingertips 
for ready reference: metal lath, channel, par- 
titions, stud, corner and arch bead, casing, 
screed, mould, access doors — and all the 
other items that make Milcor the number one 
line for any modern construction job — the 
one line that gives the builder, lather, and 
plasterer everything in steel building products. 


<INLAND> STEEL PRODUCTS COMPANY 


Formerly Milcor Steel Company 
4027 WEST BURNHAM STREET 
MILWAUKEE 1, WISCONSIN 


Baltimore 24, Md. e Buffalo 11, N. ¥. @ Chicago 9, Ill. 
Cincinnati 25, Ohio @ Cleveland 14, Ohio © Detroit 2, Mich. 
Kansas City 8, Mo.@Los Angeles 23, Calif.eNew York 22, N. Y. 

Rochester 9, N. Y. @ St. Lovis 10, Mo. 
F-339A 
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Materials smartly displayed 
in Forrest Lumber Company's 
newest store in Lubbock, Tex, 
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Over 15,000 people attend e 
grand opening . 
( 
15 
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ne 
BRILLIANTLY LIGHTED; Forrest Lum. ste 
ber Company’s newest store in Lubbock, tie 
Tex., is an open invitation to shop. The b 
35-foot tower is dramatized by a green y 
neon sign with the store trademark. fol 
° 
da 
ca 
ew Store Answers Ever : 
an 
* = pir 
ulldin ee ; 
sta 
sut 
OMPLETE ONE-STOP SER- walls. The roof is tar-and-gravel dition to complete stock of residen- 06 
VICE to rural, city and indus- and the floor is on a floating con- tial hardware. One hardware sales- 
trial customers is provided in the crete slab. Steel trusses carry the man spends much of his time ad 
smart, new retail building materials main load with wood joists in the assisting local architects in select- ou 
store, the largest in western Texas, roof (stress allowances have been ing special hardware and writing of 
opened recently by the Forrest made to permit another story when heavy commercial specifications. ad 
Lumber Co., Lubbock. needed). Kitchen Cabinets —the _ store dir 
In addition to the store which The building is heated by sus- handles three ready-built kitchen mn 
covers 12,000 square feet, Forrest pended natural gas thermostati- cabinets; one a finished wood cabi- be 
Lumber Co. has five acres of land cally-operated heaters. Since the net, one an unfinished wood cabinet y 
and about 30,000 feet of warehouse building faces south, an overhang and one steel cabinet. sp 
space. The company’s district offices was added to the basic plan to Plywoods—both imported and 
which occupy 3,000 square feet, are shield the store from the sun and domestic, such as fir, white pine, 
adjacent to the main store. The to protect the sidewalks from the cedar, yellow pine, oak, walnut, NE 
new Lubbock store has been the sun and snow. The 35-foot high American elm, bird’s eye maple, ~ 
model for three other new Forrest tower and neon sign has_ been sycamore, Philippine mahogany flo 
Lumber Co. stores at Seminole, adopted as a Forrest Lumber Co. African mahogany, Mexican cedar, ac 
Snyder and Andrews, all built in store trademark. birch gum, white mahogany and 
recent years. These are some of the store’s knotty white pine. 
The Lubbock store is 100 feet special departments: Lumber—complete stock from 
wide and 120 feet deep. The ex- Builders Hardware — contract 1x2 to 8x10 with fir, cedar, yellow su 
terior is stucco and gypsum board hardware department for schools, pine, redwood, white pine and oak ur 
and paint is used on the inside churches and office buildings in ad- regularly in stock. 
in 
KITCHEN CAB. 7 
INETS are featured 
in three styles in to 
this section of the a 
sales floor. Two 
wood cabinets (one 
unfinished) and a in 
steel cabinet are on he 
display. 
ot! 
by 
tr 
fa 
SE 
METAL PROD. ha 
UCTS including re 
louvers, molding ph 
and fencing are de- flu 


partmentalized. 
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Big Advance Promotion for 
New Store 


STARTING with "teaser" ads 
three weeks before opening plus five 
or six radio “spots a week before 
the doors opened, Forrest Lumber 
Co. built up a promotion that drew 
{5,000 to 20,000 people inside the 
store on Saturday and Sunday after- 
noon. 

The night before the opening the 
firm took 15 minutes time simulta- 
neously on the city's three radio 
stations with a Pea res descrip- 
tion of the store and its merchandise 
by the announcers. Other broadcasts 
were made from the store the night 
following the opening and again Sun- 
day afternoon. The Sunday broad- 
cast included 30 minutes of organ 
music and interviews with visitors 
and company officials. 

More than 8,000 seedling loblolly 
pine trees were given away as sou- 
venirs, plus 8,000 balloons.’ Kitchen 
statistics showed that guests con- 
sumed 150 gallons of coffee and 8,- 
064 doughnuts. 

Forrest Lumber Co. has its own 
advertising staff which prepares lay- 
out and copy for all its stores. Most 
of the budget goes into newspaper 
ads with some radio, magazine and 
direct mail. Company officials esti- 
mate 50,000 direct mail contacts will 
be made from the Lubbock store this 
year and 5,000 inches of newspaper 
space placed. 





NEW STORE covers area of 12,000 square 
feet. Hundreds of products are displayed, 
yet there is a sense of spaciousness. The 
floor is floating concrete slab, the ceiling 
acoustical tile. 


Plumbing—a complete line: of 
supplies and fixtures, pipe and fit- 
tings. 

Floor Coverings—a complete line 
including asphalt tile, linoleum and 
rubber. 

Paint—one of the largest stocks 

to be found in western Texas, also 
a complete line of accessories. 
_ Rental Department—power tools, 
Including power saws, sanders, 
hedge shears, floor waxers and 
other power equipment, are rented 
by the hour and the day. 

The store also has a small elec- 
trical department, primarily for 
farm customers, and a complete 


SHA!}OW BOXES, above the builders 
hard..are department, line the walls and 
rear -ection of the store. The boxes are 
plyw:od, painted and lighted by two 
fluor.seent bulbs. 
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GRAND OPENING attracted between 
15,000 and 20,000 people. Special radio 
programs and newspaper “teasers” 
aroused curiosity and created interest, 


line of wood and metal moldings. 
Mechanical handling equipment in- 
cluding a 714-ton fork lift is used 
in the yard, in addition to roller 
conveyors and two and four-wheeled 
trucks. 

A complete Home Planning Cen- 
ter under the direction of Mr. 
Sam A. Lemons handles all the 
home builders’ problems from the 
securing of a lot through planning, 


EOARRY Comnysry 
AS OF LompeR 
SOR YOR Ries wip 


Stee 


materials and the arrangement of 
the loan. 

S. S. Forrest, Jr. is president of 
the Forrest Lumber Co., which 
now includes 10 stores in western 
Texas. He joined his father, the 
late S. S. Forrest, former presi- 
dent of NRLDA, in business in 
1923 and had been general manager 
of the organization before his 
father’s death. 

Other officers of the company are 
Edwin L. Forrest, vice-president, 
and Mark Hailey, secretary-treas- 
urer. J. Ben Cole, Jr. is manager 
of the Lubbock store. 
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The second in a series of exclusive articles in AL&BPM. Here item 
are some time-proven tips on pricing your merchandise; how ail 
. oe . . ul 

to feature products and services effectively; how advertising ing 
builds prestige of t 
talki 

ager 

By Robert N. Aylin ing examples. Now let’s talk about “*" 
President, Aylin Advertising Agency, job No. 2. a ; 
Houston, Tex. eee 

HOW ADVERTISING CREATES DIRECT SALES ™ 

st Us 

AST ISSUE we said that there The merchandising type of ad- your 

can accomplish for retail building when it comes to creating immedi- whic 
materials dealers. They are: ate sales. The full page advertise- of | 
; ment illustrated here of Thrift man 

1) Secure active leads. Hardware and Supply Company ange 

2) Create direct sales. which appeared in the St. Louis don 

3) Tell the public about your Post Dispatch, is destined to do exalt 

products and services. this job. The basic format of this ROBERT N. AYLIN coulc 

4) Build prestige for your yard. advertisement is similar to that of item 

other active advertisers such as: de- ; 

And we discussed job No. 1, cit- partment stores, retail groceries — inde who ovens a Ni 
ably larger amount o eir gross 
sales for advertising than the 
building materials dealer. You will 

gees IT'S $0 EASY TO OWN & notice that in this advertisement, 

2 : Thrift Hardware and Supply Com- 

z pany follows the tried and proved 
formula for successful retail mer- 
chandising advertisements which 
includes these three important fac- Th 
tors: out 

mos 1) An illustration of the item. we 
————— = Drie) 
= he Be 2) A description of the item hase 
Se = giving technical and interest- mak: 
—————|" ing details. verti 
3) The price of the item. me 
; and- 
tiie een Should you advertise price? | help 
Bain have talked with many building mur 
SAVE MONEY, TIME and WORRY with this Custom-Built materials dealers during the past 

UNIVERSAL HOME from LONG-BELL 15 years concerning retail adver- FEATI 
ic hos two bedrooms, © good size htchen, fois ol lee — 1 = pos — . a ~ ‘ 

yyy ay = Sait So sae. S00 2 Ee 
Ingersoll Utility Unit, © completely engineered ossem- ZA them have been of the opinion that ar: 
ss tanita Z to advertise the price is not a good lishe 
eg oT ee g idea. This is a mistake. Folks who lor 

Furnace 6 Cu. ft. Elec. Norge Tub Z feel this way simply do not under- tail 

Water Heoter Refrigerator Levotory YZ ° Te 
Sewer Stack & Vent Sink & Fintures Woter Closer Z stand the basic reasons why people lem 
Q p my Age Fleecescent Lights, Bathroom Accessori DB buy. In days of shortages perhaps ing, 
% bay A we ol epiets 2 price is secondary, but the days of pain 
Ee 5 2 shortages have passed. The aver- intey 
SOS SSE sidewalks Goroge 4 age buyer today, whether he is pur- Phot 
-F b Davee Sanwe will erect this house A chasing a doorknob or a complete ried 
"Myerlor omomants. 33 files'of this Long-Bell yord, house, wants to know: How much J pleas 
Z does it cost? or re 
It is the job of your advertising Al 
: : ; : to tell him how much your mer- cost- 

LONG-BELL issued a four-page reprint of a newspaper advertisement to give chandise costs. Another miscon- the 

the complete story of that organization’s new home planning service. The ti me “ : ices ( 

Long-Bell ad shown here is a small part of the four-page reprint which was ception about prices 1S that pric : payn 

sent to box holders in the various yards operated by Long-Bell Lumber Co. that are not bargains will not pay in ¢ 
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of in aivertising. This also is far 
from the truth. Your merchandise 
should be priced to include a fair 
profit to you. It is true that suc- 
cessful advertisers in the retail 
feld often use what they term 
trafic items—one or two popular 
items in an advertisement which 
are marked down considerably to 
build store traffic; but, after study- 
ing very carefully the advertising 
of many successful retailers and 
talking to their advertising man- 
agers, we have found that most ad- 
vertised prices are not bargains at 
all. They are the regular prices 
charged every day for the mer- 
chandise advertised. 


Using tested pricing practices in 
your advertisement can increase 
their effectiveness. Here is a policy 
which has been tested by several 
of the nation’s advertisers for 
many, many years and proved to 
be successful. Whenever possible, 
do not use an even five cents. For 
example, the following schedule 
could be used on pricing advertised 
items. 


Normal Price Advertised Price 
10¢ 9c 
25¢ 24¢c or 26c 
50¢ 49¢ 
$1.00 98¢ 
$10.00 $9.98 
$100.00 $99.98 
This same idea can be carried 


out on prices in any category. The 
basic idea behind this system of 
pricing is that normal prices are 
based on units of 5c or 10c. By 
making the price uneven, the ad- 
vertised item gives an appearance 
of being a bargain. This old, tried- 
and-proven merchandising practice 
helps advertising to obtain maxi- 
mum benefits. 


FEATURE PRODUCTS AND SERVICES 


A perfect example of this type 
of advertising is a booklet, pub- 
lished by Temple Lumber Company 
lor distribution through its 32 re- 
tail yards. This booklet explains 
Temple’s One Stop service for build- 
ing, remodeling, repairing, re- 
painting. Inside its cover is an 
interesting story illustrated with 
photographs showing a typical mar- 
‘led couple going through all the 
stages of building a home 
or remodeling. 


Also included is a convenient 
cost-finding chart, breaking down 
the cost of new homes into monthly 
Payments. This booklet is featured 
mall of Temple Lumber Com- 
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pany’s radio programs and news- 
paper advertisements and is sent 
free to anyone who phones, writes 
or visits a Temple yard. It has 
done a great deal to inform the 
public about the One Stop building 
service of the company. 


Long-Bell Lumber Company, 
which operates over 90 retail build- 
ing materials stores, has an effec- 
tive way of presenting their home 
planning service. They not only 
advertise the home planning serv- 
ice in their regular newspaper ads, 
but they have inexpensive fourth- 
page tabloid size reprints in two 
colors of these advertisements. On 
the front page of these reprints, 
Long-Bell’s new and complete home- 
planning service is featured. 


The copy states “Long-Bell in 
cooperation with two of America’s 
finest magazines, Better Homes and 
Gardens and Successful Farming, 
offers its customers a brand new 
home planning service.” The ad de- 
scribes the various features of the 
service which includes everything 
from detailed blueprints to con- 
tractor-owner agreements, and of 
course, the furnishing of all the 
building materials for the home se- 
lected by the customers. 


Advertising of this type not only 
helps to sell large orders of build- 
ing material, but also establishes 
the yard as an important part of 
the community. It shows that 
Long-Bell is helping the community 
grow by making it easy for the 


THIS is one page from a bimonthly publication, Wood, sent to 1,300 prospective cus- 
tomers of the Alexander Schroeder Lumber Co., Houston, Tex. It helps build company 
prestige and does a subtle selling job. Results are difficult to measure. 





if you're ever passing through, 
and if you can appreciate the 
beauty of wood paneling, it'll be 
worth your while (and you'll cer- 
tainly be welcome) to visit the 
new offices of Alexander Schroe- 
der Lumber \Company at 1707 
North Laredo Street. 


Manager Melvin Huebinger will 
gladly show you around and iden- 
tify the various woods used on the 
walls and floors of the new sales 
offices. In the main office, you will 
see such exotic woods as Conacaste 
and figured Cypress. Conacaste, a 
comparatively new hardwood from 
Central America, resembles Wal- 
nut and is acquiring much favor 
among furniture manufacturers 
because of the beautiful finish and 
high gloss it offers. Also, there is 
Ash and a special panel of pat- 
ented moulding known as Schroe- 





Left to right: Herbert Hedtke, Albert Mittendorf, Melvin Huebinger, 
Rose Martinez, John Sillings. 


Schroeder San Antonio 
Office Gets Face Lifted 


I F YOU LIVE in San Antonio, or 


der Flex-O-Wood, which is used 
for the sides of counters and sales 
desks. 

In Manager Huebinger’s office 
is selected figured Walnut panel- 
ing. The conference room displays 
Chen-Chen, a brand new paneling 
that gives character and proper 
light reflection to any office or 
den. Chen-Chen comes from the 
Gold Coast of Africa, and is a 
blonde wood with a striped grain 
similar to that of Mahogany. In 
other offices are Cypress, figured 
Gum, Magnolia, Beech, American 
Walnut and birds-cye Maple. 

A veritable showplace of wood. 
the new Schroeder sales offices are 
approximately twice as large as 
the original offices. This increase 
in office space was necessary to 
accommodate the expanding busi- 
ness of Alexander Schroeder in 
San Antonio. 
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citizens to build and own their own 
homes. 

Your advertising should be used 
to tell the public about your build- 
ing and remodeling services as well 
as your products, because when 
they take advantage of your will- 
ing services, you naturally sell 
more in a building package than 
you do when your ads feature in- 
dividual items of merchandise. 


HOW ADVERTISING BUILDS PRESTIGE 


The building of the prestige of 
your company is part of the long 
range plans of any advertising pro- 
gram. Advertising of this type is 
called institutional advertising. It 
is designed to build an acceptance 
of the stability and integrity of 
your firm and of your firm’s prod- 
ucts. Institutional advertising es- 
tablishes this idea in the mind of 
the public so that customers will 





DIRECT SALES result from ads like 
these. Although different in layout and 
content, these ads follow the same for- 
mula: 1) An illustration of the merchan- 
dise. 2) A description of the merchan- 
dise. 3) Price. 





SAVE AT ROSE BROTHERS 


LUMBER 


and all kinds of 


BUILDING SUPPLIES 


BROTHERS OFFER 


1 36 sss PAYMENTS 


NO DOWN PAYMENT 
NO SECURITY 
NO MORTGAGE 
YOUR PROPERTY NEEO 
NOT BE PAID FOR 
CREDIT APPROVED 
WITHIN 24 HOURS 


NEW USED 





YOU SICN A PLAIN 
NOTE AFTER YOU HAVE 
THE MATERIAL. ONLY 5 
PER CENT PER YEAR IS 
YOUR ENTIRE CARRYING 
CHARGE. FREE ESTI. 
MATE 

































ACT NOW! COME IN OR PHONE 
US FOR DETAILS 


THIS WEEK’S SPECIALS 


TUBE RADIATION SHINGLE 
New Style + Thin Wall 








; Retail Value 
i i! 96¢ Per Foot 


c per 
foot 








30. Sev ” 
aw 
toar sree once w. $1.25 








INSULATE NOW! 
ROCKWOOL 
BATT 


FLAT RIM SINKS 





New “A” grade acid resisting 
white enamel baked on steel 


16 x24. ..cc0e- $7.85 
































PLASTERBOARD 12 LT. WIDOWS 
Brand New 2°38" wide by 52” high 

%" ope oframe 

thick, 4x8 i et © SCREEN 
ft. shoots * BALANCES 






$453 

























nearly SO% 
only $16.50 


AFFILIATED WITH CLEVELAND WRECKING CO 


ROSE BROTHERS 


LUMBER & SUPPLY COMPANY - 


GA. 495! 


187 SOUTH WABASHA, ST. PAUL 1 
Mpls. Yds—1221 Olson Hwy.—MA. 8373 




























come to you instead of your com- 
petitor when they need building 
materials. 

A perfect example of prestige 
advertising, and a very effective 
advertising piece is Wood Mag- 
azine, a house organ published by 
Alexander Schroeder — hardwoods, 
softwoods, Houston, Tex. This 
eight-page magazine is sent to 
prospective customers, civic lead- 
ers, banks and others in the build- 
ing industry in Houston. It does 
not mention prices or any specific 
items of merchandise. Instead, its 
articles tell about users of the 
hardwoods and softwoods sold by 
Alexander Schroeder showing pho- 
tographs of wood paneling, and 
other uses of the woods and lum- 
ber sold by Schroeder. 


Now in its fourth year of publi- 
cation, Wood Magazine has estab- 
lished itself as an effective sales 
tool. Since it is typical of other 


types of prestige advertising. they. 
is no way to measure the direc; 
results obtained by this advertising 
effort. The company continues jts 
publication each year feeling that 
although its results are difficult to 
measure, it is still an effective ad. 
vertising piece. 

To help the building materia 
dealer in his institutional adver. 
tising, there are several mat gery. 
ices available for building mate. 
rials dealers. You probably can get 
the names of these various services 
from your association secretary by 
writing him direct. As competition 
becomes stronger in the building 
materials field, the use of institu. 
tional advertising will diminish. So 
much for what advertising can do, 
In our next article, we will discuss 
how you get started on the right 
road to building an effective adver- 
tising campaign for your own 
business. 
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WEATHER-LOK UNITS 
~------> CUT COSTS 


FOR YOU—YOUR CUSTOMER 





The Dixon Weather-Lok Window Unit is instantly, 
easily installed—eliminates on-the-job time loss—is 
adaptable to frame, veneer, or solid masonry con- 
struction with minimum change. 


NOTE THESE FEATURES 
of the DIXON WEATHER-LOK UNIT 


. Made of kiln-dried Ponderosa pine. 


. Completely weatherstripped. Extra-wide blind 
stop and spiral balances. Toxic treated for long life. 


. Adapted to frame, veneer, or solid masonry 
construction with minimum of change. 


. High in quality, low in cost, because all opera- 
tions from forest to you controlled by just one ex- 
perienced mill and manufacturing company. 


Manufactured by Western Pine Mfg. Co. of 


THE DIXON INDUSTRIES 


—— SS P Owtn nm ei 
HAL R.DIXON GRANT DIXON, JR. C.E.BARTLETT 


PRESIDENT VICE-PRESIDENT SEC'Y. “TREAS. 


For Full Information Wire or Write 


JOHN H. MEARS, Inc. 
Baltimore 30, Maryland 


ELLIS GLAZING CO. 
Henryetta, Oklahoma 


EXCHANGE LUMBER & MFG. CO. 
Spokane, Washington 





Using only 25 gallons of fuel per day, these 
Allis-Chalmers E-563 and B-125 Power Units 
economically drive a sawmill that turns 
out 10,000 b. f. of lumber daily for the 
T. D.& S. Lumber Co., Medford, Ore. 


to Y . because they are mass produced 


along with engines by the thousands for 
tough tractor service. You benefit from 
these savings, as well as interchange- 
ability of parts and other advantages of 
mass production. 


You realize further savings through 
getting exactly the power you need. You 
can fill any power requirements economic- 
ally with the five sizes of A-C Power Units 
— 15 to 110 b. hp. They can be used singly 
or two or more together. 


(0 Ws, . Power Units run inexpensive- 


ly on gasoline, low-grade fuel, natural gas 
or butane. Their “tractor service ’stamina 
keeps them on the job during critical 
work periods — avoids loss of valuable 
time due to shut-downs. Service facilities 
are nation wide. 

Get all the facts on how rugged, high- 
torque A-C Engines can give you the de- 
pendable, low-cost power you need. Write 
direct or see your Allis-Chalmers dealer. 


 fALLIS-CHALMERS 


RACTOR DIVISION » MILWAUKEE 1, U.S. ee 
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GI FFIN LUMBER 
BUILDERS SUPPLY CO 


Novel mobile salesroom used by California 
dealer, helps spur sales 


UST A YEAR AGO Griffin Lumber and Builders 
Supply Co., Chula Vista, Calif., started handling 
appliances. In this brief time, the three-and-a-half- 
year-old-firm headed by Dr. Robert M. Griffin, a doc- 
tor of philosophy, has done a remarkable job in this 
field. 

Here are some incidents which illustrate how and 
why Griffin Lumber Co. sells appliances. 

1. One morning last month (the morning this re- 
porter called on Dr. Griffin), a contractor from a 
nearby town brought one of his customers into Grif- 
fin’s modern store. They had traveled some distance 
because the home builder had demanded a specific kit- 
chen handled by Griffin. At Griffin’s, she not only had 
an opportunity to see a wide range of appliances, but 
an operating model electric kitchen. She could see the 
appliances in action and use them herself. 


Before this woman left the store she had bought 
eighteen hundred dollars’ worth of appliances. 


That’s one way Griffin Lumber Co. sells appliances. 
Women frequently come to the beautifully-appointed 
kitchen and turn on the hot water, try the dishwash- 
ing machine, look at real frozen turkey (bought early 
in the season when the price was low) in the home 
freezer; see the time-saving devices on the modern 
range. They can even have a fresh cup of coffee, hot 
from the percolator on the kitchen stove. If a picture 
is worth a thousand words, the live, working kitchen 
is worth even more in terms of making sales, Dr. 
Griffin believes. 


SUPPLIED 200 KITCHENS 


Griffin Lumber Co. has supplied appliances for some 
200 kitchens in new homes. A large percentage of 
these appliances were sold to a home-development 
corporation in which Dr. Griffin has an interest. But 
many kitchens and appliances are being sold to con- 
tractors and their customers as indicated above. 
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Ou-the- Spot 
Demourstration 
Sells Appliances 


DR. ROBERT M. 
GRIFFIN, head of 
the firm, shows the 
practical advantages 
of a deep freeze 
unit to two house 
wives. 


ATTRACTIVE 
ENTRANCE to the 
Griffin Lumber and 
Builders Supply 
Co., features appli- 
ances. 


That’s only one phase of the Griffin Lumber Com- 
pany’s appliance business. The firm sells even more 
appliances by carrying its selling program right to 
the customer’s front door. 

This brings us to Point No, 2. Norman D. Ander- 
son, selling manager of the appliance department, 
goes out after business in the firm’s novel appliance 
store on wheels. Anderson’s sales volume has tripled 
each quarter. 


Since the store is located on the edge of Chula Vista, 
the firm opened a store in the city’s downtown high- 
traffic area last summer. The electric kitchen is in a 
separate room 37 feet by 24 feet. The store displays 
of appliances include gas ranges, vacuum cleaners and 
other major appliances plus a varied line of traffic 
and light appliances: electric blankets, clocks, waffle 
irons, etc. 


One of the major operating exhibits is the auto- 
matic laundry. Says Dr. Griffin: 

“Our experience proves to us that 95 percent of our 
sales are made as a result of demonstration. Either 
women want to see how their electric kitchen will 
look when it is installed in their homes or they like 
to do a wash in our demonstration laundry before they 
buy it.” 

Store Manager Donald Morse works from leads re 
sulting from national and the firm’s own consistent 
advertising. Mr. Anderson, head of the appliance 
department, prefers to work a cold territory, using the 
firm’s appliance store on wheels as his principal sales 
tool. The firm bought a 1942 114-ton van of the type 


_ used by the Red Cross. It cost them $1,200 plus an- 


other $250 to have it repainted in company colors, 
lettered and equipped with straps to hold appliances. 

After experimenting with different appliances 1 
the mobile showroom, Mr. Anderson found he secured 
best results with the lighter appliances like washing 
machines and vacuum cleaners. Sometimes he takes 
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poses. It is located in a separate room (27x34) and includes an 
electric stove, sink, refrigerator, dish-washing machine, drier 
and deep freeze. 


one Of these appliances from his traveling display 
foom and leaves it at the home of the prospect for a 
two-day demonstration period. 


BSALESROOM AROUSES INTEREST 


Using his store-on-wheels to make door-to-door 
calls; Mr. Anderson says it arouses interest and cre- 
ales a desire for the appliances and at the same time 
the nationally-known manufacturers’ label on the mo- 
ile showroom shows he is an accredited representative 
of the firm. Frequently, Mr. Anderson has customer 
Inquiries about lumber, paint, hardware and other 
building materials. In such instances he used the cus- 
‘omer’s phone to get him in touch with the home 
ofice for these materials. 

Appliance trade-in problems, a headache for many 
dealers, liave been solved by Dr. Griffin to the mutual 


Satisfaction of himself and his appliance salesmen.” 


he salesman is free to make what he considers is a 


Hair offer for a trade-in. When the commission is 


Buiwinc Propuctrs MERCHANDISER 





ee 


SALESROOM incorporates a variety of building materials usedas sales aids. Note comfortable divan around center post. 


figured, one-half of the salesman’s allowance for the 
trade-in is deducted; the company absorbing the other 
half. When the item is sold to a used-appliance dealer, 
the salesman and the company share the profit or loss. 
Thus, if $40 was allowed for an appliance and it is 
sold for $50, the salesman and the firm pick up $5 
apiece. 

The company’s appliances are serviced by a repair 
man who works on an hourly basis as needed. 

Consistent advertising in the town’s weekly news- 
paper, plus the traveling billboard, supply Mr. Morse 
and his store aids with leads. Dr. Griffin’s three-way 
appliance merchandising program includes contractor 
trade, which is served principally by the electric kit- 
chen in the lumber yard showroom; sales off the floor 
of the downtown store, and Mr. Anderson’s door-to- 
door sales with his store-on-wheels. 


Dr. Griffin, the man behind the program, is a for- 
mer deputy superintendent of schools in San Diego 
County. 


NORMAN ANDERSON, manager of the appliance department, 
right, assisted by Ray Bond, carry a washing machine into a 
home for an on-the-spot demonstration. 
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CUSTOMERS 
y*at Hallack & 
Howard Lumber 
Co., Denver, 
have the advan- 
tage of a sit- 
down counter 
while placing 
their orders. 
The L-shaped 
counter is 
equipped with 
20 comfortable 
chairs, helping 
make the firm’s 
slogan, “Your 
Friendly Head- 
quarters,” mean 
exactly what it says. 
In summer a 20-ton cooling system changes the air in the salesroom 

every three minutes, keeping the temperature well below that outside. 





























AIR CONDITIONING and easy chairs make it a pleasure to 


place an order at Hallack & Howard Lumber Co., Denver. 












































FOUR-WHEEL FIXTURE Dolly proves its value as 


4 —- self - service merchandiser 
COMPLETE CARTON A_FOUR- 
PACKAGED w HEE L 
DOLLY is also 
an effective dis- 
play fixture at 
2nd. Easy to appl Goodfellow 
‘oid Lumber & Fuel 
3rd. Velvet smooth in\operation Co., Seattle, 
Wash. Here, 
4th. Absolutely weatherproof owner W. For- 
rest Goodfellow 
Sth, Sales helps and displays wheels a_ dolly 
which contains 
all that is left 
of a load of 
garden stakes 
8th. Shipments at once and cedar 
shorts into po- 
9th. See your lumber dealer sition in front 


today of the firm’s  W. FORREST GOODFELLOW with his four-wheel merch 
lumber shed. diser. 


THE WEATHERPROOF PRODUCTS CORP. The dolly is 
329 Westport Road Jefferson 3133 placed where customers can see pushed outside again in the mort 
Kansas City 2, Missouri and help themselvés. A _ special ing without removing or restock 
, advantage of the fixture is that it ing the merchandise. 
can be wheeled inside at night and 


~ 





Ist. Low cost of $3.50 per 
window, any size 


6th. Nationally advertised 


7th. Wide consumer acceptance 
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sure to 
Denver. 


SOOM 
e, 


ON Ly the new electronic 


Moisture Register 


MODEL DC-2 
gives you all these features 


for SSBQse 


e Dual range, tests from 6% to 28%. e Micro- 
ammeter adjustment for extreme accuracy. @ 
Direct reading, instant calibration, simple to 
operate. e Complete shielding from outside 
electrical interference. e Temperature correc- 
tion from 40 to 240 degrees F. e Automatic 
compensation for voltage and tube variation. 
Operates on resistance principle. e One-year 
guarantee. 


Equipped with long-life, low cost batteries. 
Weighs 5 Ibs., self-contained in walnut case, 
ruggedly constructed. Dimensions 10°x6"x4’. 


PLUS ..- 


TEN DAY 


FREE TRIAL 


Try the new Model 
DC-2 for 10 days 
free. No obliga- 
tion. Send for it 
today. Use it, test 
it and prove its 
superiority. 


DC-2 is one of 4 
specifically de- 
signed instruments 
for testing moisture content in wood and 
wood products. There is a model to fit your 
requirements. Write today for complete details. 


The standard 
in moisture 
testing 


ELECTRON 
: URE R 133 North 
Garfield Avenue 


Alhambra, California 





WHEREVER 


FASTER TACKING 


IS AN ASSET 


6 TIMES AS FAST! 
3 TIMES AS STRONG! 


AS OLD-FASHIONED 
HAMMER-AND-TACKS 


Sells faster — because it works faster — 
feeds and drives six staples in the time 
you'd drive one tack with a hammer. 


Sells easier—because it works easier — 
one-hand operation leaves the other 
hand free. 


Sells better—because it works better— 
leaves no hammer marks—and its ¥%4“’ 
or %" staples spread when driven, 
holding tighter. 


For tacking insulation, building paper, 
roofing felt, canvas, under-decking, 4 
wire-cloth, light metals, glass substi- Ape 
tutes, etc. — there’s no substitute for 
fast-loading, fast-tacking STAPL-ON. 


There's a solid profit in your original 
sale—and a steady profit in STAPL-ON 
Staples, 


Send for complete information and name and address 
of Distributor nearest you. 


The E. H. HOTCHKISS COMPANY 

Industrial and Office Ce a See 

Stapling and Tacking 
Equipment 


Norwalk, Connecticut 


Se ea a Sa 


INSULATION 


tt te 
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Why It Pays to Buy 
from These 
Western Wholesalers 


Your Western Wholesalers offer you service 
from many mills. If one source doesn’t have 
the proper stock, your Western Wholesaler 
can usually turn to another that does. His 
acquaintanceship with the resources, manu- 
facturing and shipping facilities of the vari- 
ous operations he contacts enables him to 
meet your needs with utmost satisfaction. 


Tell your Western Wholesaler what you want. 
Let him put his experience to work for you. 
it will pay you to contact your Western 
Wholesaler on your next requirements. Let 
him demonstrate how well he can serve you. 


Carl E. Lumber Co., Inc. 
1120 Old Nat'l Bk. Bldg., SPOKANE 8, WASH. 


PINE SPECIALISTS 


Riverside 4335 





Main 6954 


Duncan Lumber Co., Inc. 
818 Securities Bldg., Seattle 1, Wash. 
Specializing in mixed carlots. 








Morrill & Sturgeon ronsTuRG) 
Lumber Co. ~wascese 
Yeon Bidg., Portiand, Ore. 
Pacific National Sales Co. 
West Coast Lumber 
P. O. Box 1587, Tacoma 1, Wash. 


WALES LUMBER COMPANY 


Old National Bank Building 
SPOKANE - - - WASHINGTON 














564 Market St., ee Seasmiens ee 
MAUK SEATTLE LUMBER COMPANY 


SEATTLE, WASH. 
WESTERN LUMBER MERCHANTS 
Hastern Office 4 Warehouse: 

THE C. A. MAUK LBR. CO., TOLEDO, O. 








Trio Lumber Co. 


Since 1928 
EUGENE, OREGON 


Joseph A. Adair Lumber Co. 
520 S$. W. Sixth Avenue 
Portiand 4, Oregon 











SIGNS PLUS ACTIVE 

USE PROMOTE TOOLS 
CONVENIENT electrical outlets 

make it possible to use power saws 

and other electrical equipment the 


CUSTOMERS are more likely to buy a 
tool seen in use. 


entire length of Gee’s lumber store 
in Chicago. Every opportunity for 
suggestive selling is used in the 
lumber store just as in the main 
display store up front. 

The notice under the “No Smok- 
ing” Sign reads: “This Mall saw 
—new—$54.95 and all other Mall 
equipment available here.” Anoth- 
er sign lettered on the work bench 
says “Handy man saw $54.95.” 
These signs plus the fact that Gee 
employes are constantly using the 
saws in their work are an effective 
combination of practical and sug- 
gestive salesmanship. 


ARIZONA FIRM HAS 
NEW ESTIMATE BOOK 


Complete record of costs kept 
in 20-page loose-leaf book 
VALLEY LUMBER CO., Phoe- 
nix, Ariz., is_proud of a new esti- 
mate book placed in use this past 
year. The 20-page five-color book 
was compiled under the direction 
of Emron Wright, the firm’s man- 
ager, and Fred Linquist, the ad- 
vertising manager. 

The loose-leaf book starts with 
rough lumber requirements, goes 
on to finish lumber, roofing, insula- 
tion and wood sash, hardware, 
plumbing and electrical supplies. 
Space is provided for totals in each 
department and also for a sum- 
mary of totals in the back of the 
book. 

In addition, the book has a com- 
plete building record page with an 
itemized list running from lot and 
plans through all the materials 
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utilized in home construction to jp. 
surance, loan fees and _ interey 
with ruled spaces for name of the 
contractor, bid, date of payments 
extras, etc. 


One-half of the inside of th 
back cover lists the principal ge 
partment personnel at Valley Lup. 
ber; the lower half of the cover j 
an envelope for pictures, sample 
sheets and other literature ¢p. 
cerned with the estimate. 

“This book not only serves ag , 
complete record of material needs 
and overall costs for the builder.” 
says Manager Wright, “but goes, 
long way toward eliminating errox 
by the estimator.” 





DEALER PUTS MOBILE 
MARKET BASKET TO NEW US: 





A new use for the super-market type 
shopping carts has been found at the 
O’Malley-Smith Lumber Co., Yuma, Ari 
The carts are used to speed the stocking 
of small goods from backroom to stor 
shelf. In the pictures shown here Bob 
Nordyke, paint salesman, is seen labellint 
a can of turpentine after picking up ! 
load in the back room, and later movitt 
these labeled cans onto the sales shell 
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LATEST MATERIALS FOUND IN BURRITT'S NEW DISPLAY ROOM 


LAT“’ST and most dramatic si- 
lent salesroom to be opened in 
Bridgeport, Conn., is found at Bur- 
ritt’s. The various materials to be 
geen in this one room include 
knotty pine, striated plywood, dry 
wall, interior and exterior doors, 
kitchen cabinets, parquet flooring, 
ceiling plank, insulation board, 


casement and double-hung windows. 

Entrance to this room simulates 
the entrance to a house including a 
large bow bay window. Architects 
and contractors in the Bridgeport 
area will be introduced to these 
special purpose materials at invita- 
tion meetings to be held in the new 
display room. 





THE latest in doors, windows, flooring, kitchen cabinets and insulation board are 
among the materials incorporated in Burritt’s new salesroom. 





SPECIALIZED BUILDING MATERIALS GIVEN EFFECTIVE DISPLAY 
IN ONE ROOM 


ONE of the most attractive dis- 
play rooms of specialized materials 
to be seen in the East is found at 
the Lewis Lumber Co., Asbury 
Park, N. J. This room, located just 
off the main sales floor, tastefully 
incorporates the following materi- 
als for exhibition purposes: 

Hardwood plywood, straited ply- 
wood, walnut trim, fireplace equip- 


SPECLAI, 
Park, N. J. 
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ment, plywood furniture and book- 
cases made in the firm’s own 
woodworking shop. The room is in- 
directly lighted. It is one of the 
most effective silent salesmen in 
the store. Manufacturers’ sample 
woods and placards showing tie-in 
national advertising are displayed 
on the bookcases in the rear of the 
room. 


woods are utilized in beautiful display room at Lewis Lumber Co., Asbury 





Sell ’em 


INSECT WIRE SCREENING 


Tell those fresh-air-loving customers of 
yours about the cool, insect-free comfort of 
screened-in porches... sleeping porches . . . 
windows ... and doors and you have a sure- 
fire market for Cortland Brand Insect Wire 
Screening. Customers buy Cortland Brand 
Wire Screening, because it's priced to fit 
their purses . . . gives them years of long- 
lasting screen protection. 


Stock popular, profit-making Cortland 
Brand now —a favorite wire screening for 
over 75 years. Made to U. S. Department of 
Commerce, National Bureau of Standards’ 
specifications. In 18x 14 mesh, 24” to 48”, 
in 100 linear foot rolls. Also in extra-wide 
widths in Bronze and Aluminum. 


Cortland GRAY-WICK. The popular 
all-purpose insect wire screening. Doubly 
protected against corrosion by electro-zinc 
galvanizing and “glare-proofed'' enameled 
finish. Cortland BRONZE. Rustless under all 
weather conditions —unaffected by salt air, 
acids or gases. Stronger and more durable 
than copper screening. In bright or “an- 
tique" finish. Cortland ALUMINUM. Can't 
rust or stain. Made of full gauge Alclad 
aluminum wire. Exceptionally strong and 
light in weight. 


POULTRY NETTING @ NAILS & BRADS 
HARDWARE CLOTH 


WB 


BRAND 
WICKWIRE BROTHERS, INC., CORTLAND, N.Y. 





lowa Yard is Designed 
for Efficient Operation 


Wise planning from site choice to sales policy makes this yard a 
profitable business 


HEN CARL JOHNSON and Lester Crews de- 

cided to enter the retail lumber and building 
materials business in Fort Dodge, Iowa, they con- 
centrated on planning—in site choice, type of building, 
and sales policies. Consequently, they have had a 
profitable business almost from the opening day. 

After much study, the partners chose a six and a 
half acre plot a mile south of the city limits, at the 
intersection of two main highways. Across one high- 
way is a large manufacturing plant. The land be- 
tween the yard and the city limits is perfect for a 
subdivision. Less than a mile away, and so located 
that most of the traffic must pass their yard, is a 
large 4-H club development. Many hundreds of fam- 
ilies pass the yard each day, either on the way to 
town or to the 4-H buildings. 

FARM MARKET 

‘The farm traffic dictated the decision to buy plenty 
of land. The yard building is located so that any 
needed expansion will always leave large convenient 
parking areas. Farmers like this convenience so well 
that they drop their trailers off for loading on the 
way to town, pick them up on the way home. This 
means time saved by the farmer and better utilization 
of time by the yard personnel. 

The yard itself is pictured in detail on the following 
page. Notice how all supplies are kept under one 
roof, easily reached from the display room. 

The trussed roof relieves the necessity for interior 
bearing posts and allows much more freedom in plan- 
ning material storage. Mr. Crews states that in a 
recent gale this type construction showed its worth 
by showing no movement in the wind whatever. 

The yard handles a complete line of building ma- 
terials for both the farmer and the home builder. The 
partners believe in selling quality products. 

NEAT ARRANGEMENT 

As can be seen from the photos, they stress the 
importance of neatness of arrangement in both the 
store and the yard. 

Almost immediately after the opening of the yard 
in September, townspeople begin to drive out to shop 
because of the ease of parking and the freedom from 
traffic problems. 

Both farm and town people are invited to buy 
building materials at the Farm and Town Lumber 
yard through newspaper ads, radio shorts, and 4 
selected mailing list. The partners find that news 
paper ads which describe products are the best pullers. 

A plan service stressing small houses interests 
town customers. A complete line of fencing materials 
has been important in bringing in the farm trade. 





























A 20x60 display room and offices occupy one corner of the 
truss-type building, which is 60x132 exclusive of the leanto 
shed and cement warehouse. Numerous building materials sold 
at the yard are effectively shown “in use” in the decoration 0 
the display room and offices. 
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A close study of this plan and accompanying pictures will show 
how sound planning can make every part of the yard quickly 
and conveniently available from the office. All materials are 
under roof. The truss-type roof, which eliminates need for | 
interior bearing posts, allows best possible layout of storage 
space. | 
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| gunil Clip thishandy memo to your | 
letterhead and mail today! | 
Prestile Mfg. Co. © 5850 Ogden Ave. © Chicago 50 
! We are interested in: L | 
| 0) Prestile De Luxe Tileboard | 
| CO Prestile Aluminum Mouldings | 
| Please send literature and samples. | 
! Veer MMO. c cccccccsescccveservcases I 
Riiioninem enti etannedan tee 
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AMONG THE DEALERS 





ee, 


News of National Interest from Organized Dealer Group; 





ee, 


CONVENTION NEWS 


OHIO DEALERS 


Displayers' advertising plans 
featured; will mean more houses 


John M. Horn, Hamilton lumber 
dealer and president of the John 
M. Horn Lumber Company, was 
elected president of the Ohio As- 
sociation of Retail Lumber Dealers 
for 1950 during the 69th annual 
convention in Cleveland held on 
January 24, 25 and 26. 

He succeeds J. Irvin Jones, man- 
ager of the Doddington Lumber 
Company of Columbus, who held 
that position during 1949. 

The three-day annual convention 
and materials exposition which was 
held in Cleveland’s Public Audi- 
torium was attended by more than 
4,000 dealers, exhibitors and guests. 
President-elect Horn called it “‘one 
of the largest and most successful 
meets that the Ohio lumbermen 
ever held.” 

The program of the 1950 con- 
vention revolved around the theme 
of promoting sales and better ad- 
vertising of such essential items as 
shelter. 

Horn said that “it seems like 
the American public has been 
spending a greater portion of its 
income for the lavishly advertised 
luxury goods. Proof of this can 
be seen in the record of 1949 ex- 
penditures. For instance more 
money was spent for the purchase 
of new autos than for new homes.” 

The 200 exhibitors at the con- 
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OHIO ASSOCIATION OFFICERS FOR 1950 


OHIO officers, left to right, are: Charles E. Benson, Columbus, field secretary ; Willia 
Stine, Bryan, first vice-president; John Horn, Hamilton, president; J. I. Jones, olu 
bus, retiring president; James Clemens, Youngstown, second vice-president; 
Brain, Springfield, treasurer; and Findley M. Torrence, Xenia, secretary. 


vention displayed their companiey 
advertising programs for the cop. 
ing year. These programs repr. 
sent millions of dollars that yil 
eventually be spent to promote jp. 
dividual home construction. 

Besides Horn, other officers fy 
the coming year are: William } 
Stine, Bryan, first vice-president: 
James E. Clemens, Youngstown, 
second vice-president; Allen Brai, 
Springfield, treasurer; Findley \ 
Torrence, Xenia, secretary; ani 
Charles E. Benson, Columbus, {ieli 
secretary. 


SOUTHWESTERN 


Dealer discussion group 
pull crowds at Kansas Cit 


DEALER DISCUSSION groups 
covering the topics of material 
handling, low-cost homes, inventory 
and effective salesmanship featured 
the business sessions of the 62nd 
annual convention of the South 
western Lumbermen’s Association 
in Kansas City, Jan. 25-27. About 
600 dealers attended these special 
sessions. 

Charles H. Kemper, Kemper 
Lumber Co., Troy, Mo., succeedei 
Kermit W. Ingham, Ingham Lun 
ber Co., Stillwater, Okla., as pres 
dent. Other officers elected wer 
first vice president, C. D. Burk 
holder, McPherson, Kans.; seco 
vice president, Henry H. Jott 
Little Rock, Ark.; third vice pre 
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o0.J.Silbernagel 


WHOLESALE DISTRIBUTOR 


West Coust Lumber 


Lumber Products 


SPECIALIZING IN 


PONDEROSA PINE 


AND 


DOUGLAS FIR 


© LUMBER 

© MILLWORK 
© MOULDINGS 
© SIDING 

© FLOORING 


ep 


‘¢0.J.Silbernagel 


GENERAL OFFICE 


J S. Michigan Ave., Chicago 3, Il. 
Telephone RAndolph 6-0540 
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GOLDBLATT 


Mason Tools 
Give You... 


Faster 
Turnover 





IE 2 ne: fips Laagin % 


One Source for All Needs 
Buy all your masonry tools 
from Goldblatt — one order, 
one shipment, one billing. 
Easy, convenient, 


ATTRACTIVE 
DEALER DISCOUNTS 


Goldblatt sells direct to dealers, 
is therefore able to offer espe- 
cially attractive dealer discounts. 


SEND TODAY FOR FREE 1950 CATALOG 


Write for your copy of Goldblatt’s illustrated 
catalog describing the largest and most com- 
plete line of masonry tools and supplies. 


Goldblatt Tool Co. 


1924 Walnut Street Kansas City 8, Mo. 
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NEW SERIES 500 


RITE-LOCK 


FOR SLIDING DOORS 





NOW-FULLY 
REVERSIBLE 


3 ADJUSTABLE 
WIDTHS FIT 
14"-2" DOORS 


Here is the most 
versatile lock for every sliding door 
application. It is adaptable to any re- 
quirement as to hand, security and finish 
...Wwhile the three standard sizes ad- 
just to fit any door thickness, 1%” to 2°’ 

The thumb button, emergency or 
blank discs or cylinder can be inter- 
changed from side to side on the job. 
This means that dealers can supply any 
combination required by merely stock- 
ing a few representative discs and 
cylinders in popular finishes. 

Rite-Lock is easily installed by a 
simple cut-out without any mortising. 
The escutcheon measures 412” x 27,2’ 
All exterior parts solid brass. Write us 
on your letterhead for the new Adams- 
Rite Catalog 49. 


CYLINDER DEADLOCK FOR SLIDING DOORS 


This cylinder deadlock 
operates by cylinder from 
one or both sides. Fits all 
standard cylinders with 
adapter cams furnished 
(specify when using Yale or 
Sargent cylinder). Solid 
bronze face, strike and bolt. 
Heat treated aluminum 
alloy case. Use your own 
cylinders and trim. Also 
used as jimmy-proof lock. 


la 
QUALITY MHAROWARE FOR NEARLY MALE A CENTURY 


ADAMS-RITE MANUFACTURING CO. 


540 WEST CHEVY CHASE DRIVE, GLENDALE 4 CALIFORNIA U 5S 





dent, Fred S. Stephenson, Chicka- 
sha, Okla. 

Association membership in- 
creased by 67 members in 1949, 
giving Southwestern a total of 
1,536 members, Mr. Ingham an- 
nounced in his report. He said 142 
yards are participating in the as- 
sociation’s new group insurance 
plan. 

Roy Wenzlick, real estate analyst, 
urged dealers to develop a diversi- 
fied trade with emphasis on altera- 
tions and repairs rather than single 
family units. Speaking on the 
topic, “Outlook for Real Estate 
and Construction,” Mr. Wenzlick 


Allan T. Flint, secretary-manager of the 
Southwestern Lumbermen’s Association, 
left, and the new association president, 
Charles H. Kemper, Troy, Mo., center, 
and Kermit W. Ingham, Stillwater, Okla., 
retiring president. 


predicted that the low point in new 
residential construction will come 
in the middle 1950s. He estimated 
that 930,000 to 950,000 new dwell- 
ing units will be constructed in 
1950. 


He predicted that building costs 
will not drop more than 5 to 7 
percent this year. He suggested 
that dealers keep a moderate lum- 
ber inventory. 


“T don’t believe lumber will be 
scarce in 1950,” added Mr. Wenz- 
lick. “Even with a new building 
record, lumber inventories in- 
creased and shipments fell off in 
1949. Lumber prices will stay 
where they are for the next few 
months, then drop slightly. Mort- 
gage rates will not go up. They 
may even drop slightly.” 

Chester C. Kelsey, managing di- 
rector of the Asbestos Cement 
Products Association, suggested 
dealers adopt a color for their 
trucks and physical property and 
make consumers conscious of it. He 
declared public relations is simply 
good relations which should start 
at the employe level. 


Other speakers included Clyde 
A. Fulton, vice president, National 
Retail Lumber Dealers Association, 
and Edward G. Gavin, editor, The 
American Builder. 

Almost 160 exhibit booths filled 


the exhibit hall of the municipal 
auditorium. The annual binquet 
was a sellout. Registration i staled 
approximately 3,000. 


NORTHEASTERN 


Speakers’ topics range from 
government to yard clean-up 


APPROXIMATELY 3,500 deal- 
ers and exhibitors attending the 
56th annual convention of the 
Northeastern Retail Lumbermen’s 
Association, held January 23-24- 
25, 1950, at the Statler hotel, New 
York, gained many valuable ideas 
for operating their businesses in 
the coming year. 

Speakers and displays were both 
rated as outstanding. 

The peak of the real estate mar- 
ket was passed in 1946, but the 
peak in construction was not 
reached until 1949, Mr. Wenzlick, 
St. Louis real estate analyst, said, 
and the lumber and construction 
materials business “is going to be 
fairly good, at least during the first 
six months, then, in the last six 
months it may start to slide off 
again.” 

During 1949, Mr. Wenzlick as- 
serted, there was a 5.4% drop in 
over-all lumber prices, as reported 
by the Bureau of Labor Statistics 
of the government, and this was 
down 11.4% from the peak official 
price index, but “actually,’’ he said, 
“the situation is a little bit more 
drastic than that, and some dealers 
tell me that there is a lot of lumber 
being hauled in by truck and sold 
to customers at less than the whole 
sale price.” 

Don A. Campbell, a retail lum- 
ber dealer in Lebanon, Kentucky, 
where he is mayor of the city, and 
a former president of the National 
Retail Lumber Dealers’ Associa 
tion, urged those at the Northeast- 
ern convention to take a more a- 
tive interest in public service, and 
particularly to engage more ac 
tively in politics, saying, “The 
American way of life will not be 
determined by what some strangers 
do way off yonder. It will be pre 
served by what you and I, and 
thousands of other home town bus! 
ness men, do and say where we 
ourselves live and work.” 


Paul 8S. Collier, of Rochester, 
N. Y., secretary-manager of the 
Northeastern association, in his al- 
nual report to the opening sessi0 
of the convention, said the associa 
tion program is “fighting on 4 
broad front for the basic funda 
mentals of freedom of thought and 
action which have enabled you 
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IDAHO WHITE PINE 
PONDEROSA PINE 
ENGELMANN SPRUCE 
INLAND RED CEDAR 
FIR AND LARCH 


% MOULDINGS 

%& FRAMES 

% CUT STOCK 

% CUT-TO-LENGTH 
TRIMS 


— Sales Office — 


449 Peyton Building 
P. O. Box 1290 
Telephone MAdison 0121 


SPOKANE, WASHINGTON 


PACK RIVER SALES COMPANY 


Pack River Lumber Co., Sandpoint, Idaho 
Representing | Northwest Timber Co., Gibbs, Idaho Vp 
Thompson Falls Lumber Co., Thompson Falls, Mont. 





for WESTERN 





Aerial view of busy Thompson Falls Lumber Co. at Thompson Falls, Montana 
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PLYTEX 


THE MODERN PLYWOOD WITH SCULPTURED BEAUTY 


EF WALL PANELING 


- Combines Beauty ard Economy 
for Increased Sales 








PLYTEX is the new plywood paneling with sculptured beauty that is gain- 
ing nationwide acclaim from builders, architects and home owners. Every- 
where, dealers report faster and easier sales. And ... it's no wonder... 
PLYTEX is inexpensive . . . PLYTEX comes in easy to handle '/4"—4' x 8' 
panels ... PLYTEX can be painted, stained, varnished or waxed to give 
true three dimension beauty. PLYTEX is available in Douglas Fir and 
California Redwood. 


Send today for FREE samples, prices and details of the PLYTEX Profit 
Building Sales Program. 


PLYTEX CORPORATION 


CHICAGO OFFICE | CLEVELAND OFFICE 
1440 Willow Street { 12557 Berea Road 
ARmitage 6-7100 ACademy 8800 


WRITE OR CALL YOUR NEAREST DISTRIBUTOR .. . 
Aetna Plywood & Veneer Co. Davis Plywood Corp. Krauss Bros. Lbr. Co. 
Chicago 22, III. Cleveland 11, Ohio Tampa |, Fla. 
Grand Rapids 4, Mich. Columbus 15, Ohio 





Jobbers: Good Territories | 
Are Still Open 





Rockford, III. Toledo 2, Ohio Milwaukee Plywood Co. 
Indianapolis 21, Ind. Rochester 7, N. Y. Milwaukee 4, Wise. 
Bass & Co., Inc. McEwen Lumber Co. 
Hopkinsville, Ky. jive. - High Point, N. C. 
Binswanger & Co., Inc. Flori : Richmond, Va. 
Richmond 21, Va. orida Plywood Service Tampa, Fla. 


Miami, Fla. 
Florida-Southern Plywood 
Jacksonville, Fla. 

Gulf States Plywood Co. 
New Orleans 13, La. 


Hal Keely Plywood Co. 
Pittsburgh 3, Pa. 


Hallett Mfg. Co. 


Plunkett-Webster Lumber 
New York 54, N. Y. 

Sash & Door & Glass Co. 
Richmond 24, Va. 


Winde-McCormick Lumber ' 
295 Medford St. 
Charlestown, Mass. 


Central Bldg. Supply Inc. 
Baltimore 2, Md. 


Dalton-Bundy Lbr. Co. 
Norfolk 1, Va. 


Diamond Hill Plywood Co. 
Knoxville, Tenn. 
Darlington, S. C. 

















Wholesale Dist. Co. 


a Mobile 2, Ala. Moline, tl 
Miami, Fla. Huttig Sash & Door Co. U. S. PI d ’ 
Savannah, Ga. Miami 37, Fla. Detroit —e_ 
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Mean EXTRA Quality 


Deniston Nails have been sold 
with complete customer satisfac- 
tion since 1926. Builders find 
them the best nails for corrugated 
sheet steel, aluminum, slate or tile 
roofing. 


LEAD-SEAL DRIVE SCREW NAILS 


LEAD IS UNDER 
HEAD AND 
DOWN THE 
SHANK where 
hammer blows 
cannot knock it 
off. When nail is 
driven, the hole 
around it is 
plugged with lead 
and any break in 
the galvanizing is 
completely cov- 
ered. The triple 
locking of nail, 
lead and sheet 
provides a perma- 
nent seal. 


THE DRIVE 

SCREW SHANK 

gives the nail tre- 

mendous holding 
power. Rolled after galvanizing 
insures shank of deeper, cleaner, 
sharper threads that gives a full 
turning action to the nail when 
driven. 


LEAD-SEAL NAILS are made with 
a ‘bump’ on shank. As bump is 
forced through roofing, the roof- 
ing material springs back over 
the top of bump, preventing nail 
from working out. Nail, lead and 
roofing are strongly and firmly 
locked together. 


For prepared roofing, Deniston 
GALVANIZED DRIVE SCREW 
NAILS, 7/3" to 2”, 11/2 ga., 7/16” 
hd. Cement coated PALLET NAILS 
also available, 21/2” long x 10 ga. 
BE THE DENISTON DEALER in YOUR 
COMMUNITY. Contact your local job- 


ber or write for free samples and com- 
plete information. 


THE DENISTON COMPANY 


Manufacturers of Quality Nails Since 1926 


4854 S. Western Ave Chicago 9, Ill. 





make your business what it is to- 
day,” and called for the support by 
all members in their local communi- 
ties of specific objective, both to 
oppose harmful legislation, such as 
the pending “middle income” pub- 
lic housing act, repeal of the Taft- 
Hartley labor relations law, and 
“compulsory health insurance and 
medical care,” and other matters, 
and also participation in develop- 
ment of the “Good American Home” 
program, to produce a home for 
every American family which needs 
and wants a home of its own, at a 
price it can afford to pay. 

In his address opening the con- 
vention, President Willard F. Ter- 
rell, of Meriden, Conn., said one 
of the most important things which 
the lumber business must continue 
to do this year is to “make our- 
selves better understood by the 
home folks. Fair dealing, quality 
materials, prompt service and a 
genuine interest in the satisfaction 
of the customer come first, then we 
have a right to tell the home folks 
about our business and why we 
are important to them.” 

A successful program in Man- 
chester, N. H., for building $6,000 
homes for veterans at a cost for 
materials of $2,900, using’ self 
labor, was explained to the North- 
eastern convention by Fred E. 
Letendre, of J. J. Moreau & Son, 
Inc., of Manchester, who said that 
this program during the past year 
“enabled us to maintain our same 
dollar volume and which, also, en- 
abled us to create housing for 
veterans.” 

Mr. Letendre said his company 
“sold the idea to the president of 
a friendly bank, that there were a 
lot of young people who were fully 
able, with the help of relatives and 
friends,” to build their own homes. 

“We figured a small 6-room house 


from a Northeastern plan book with 
four rooms finished on the first 
floor. The total cost of all maicrials, 
including electrical, plumbing and 
hot air heat, came to just under 
$2,900. To this, we added $600 for 
paid labor such as plumbing, elec. 
trical work, etc.” 

John W. Dain was elected pregi- 
dent of the retail lumbermen’s 
group and Russell L. Fish was 
named first vice president; Frank 
H. Morin, second vice president; 
J. Harold Stacey, third vice presi- 
dent, and Oliver J. Veling, treas- 
urer. Paul S. Collier, secretary- 
manager for many years, was 
appointed executive vice president. 


KENTUCKY 


800 find top-flight program 
stresses selling, merchandising 


NEARLY 800 dealers and ex- 
hibitors attending the 45th annual 
convention of the Kentucky Retail 
Lumber Dealers Association found 
it one of the best in the group’s 
long history. The meetings were 
held January 16-17-18 at the Brown 
hotel, Louisville. 


Speakers stressed improved sell- 
ing, merchandising and public re- 
lations for 1950. Senator Wayne 
Morse, of Oregon, pinch hit for 
Clayton Rand as feature speaker 
at the annual banquet. 


New officers included Ben P. 
Eubank, Ben P. Eubank Lumber 
company, Lexington, president; 
Sam Levy, Jacob Levy and Bros. 
Louisville, vice president; and Don 
A. Campbell, secretary-treasurer. 


Directors elected for a two year 
term were: Graham Motley, Bowl- 
ing Green; C. L. Sharborough, 
Murrey; W. C. White, Cadiz; C. S$. 
Gibson, Pineville; and R. E. Mc 
Connell, Paris. 





NOTABLES MEET AT NORTHWESTERN CONVENTION 


OPENING day speakers pose before addressing the 60th annual convention of the 
Northwestern Lumbermens Association January 17 in the Minneapolis Auditorium. 
Discussing the convention with Gates Ferguson, Celotex advertising manager. left. 
are R. V. Porter, Northwestern president for 1949 and 1950; Clyde Fulton, vice-presiden! 
of the National Retail Lumber Dealers Association, Charlotte, Michigan; and Dr. 
George Benson, president of Harding College, Searcy, Arkansas. 
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| Va | UE SELLS 


in a Buyers {llarker 


Sell VALUE 


of lower grades of 
MFMA Northern Hard 
Maple Flooring, for 
School Class Rooms, 
Gymnasiums, Resi- 
dences, Public Hous- 
ing, Bakeries, Factor- 
ies, etc. 
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Sell VALUE 


of Third Grade Le 
MFMA Northern Py ee 
Hard Maple for Gran- o; Dea 
HA 

aries and other Farm ey =, zzan MAP LE 
Buildings, Shops, me erent 
Storage Facilities, FOR E-C.9 N-0 M 


Recreation Rooms, | at no sac 


Dens, Bedrooms. SER VICEABIL Ty 
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These days, when building costs have brought “buyer’s market” 
conditions into the lumber business, it’s time to bear down on 
VAI.UE—simple downright VALUE! The lower prices of the 
Second and Third Grades of MFMA Maple Flooring offer stand- 
out value with no sacrifice of utility to the owner seeking to cut 
cost». Write for copies of the two MFMA leaflets pictured above. 


MAPLE FLOORING MANUFACTURERS ASSOCIATION 


Room 384, 46 Washington Boulevard 
OSHKOSH, WISCONSIN 
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How the Keystone System 
Gives You 
New Sales Opportunities 


Here’s a way to help yourself to increased build- 
ing material sales and profitable Keymesh Re- 
inforcing business. 

First, familiarize yourself with the advantages 
of modern, reinforced concrete stucco. See how 
the Keystone System of Stucco Application makes 
stucco strong, durable, attractive and low in cost. 
Then you can show builders, plastering con- 
tractors and architects an improved way to build 
low cost housing. 

As a result, you'll get additional business from 
new stucco construction and stucco overcoating 
work. And, you’ll stimulate profitable sales of 
Keymesh Reinforcing. 

The 44-page Keystone book tells all about 
the Keystone system of stucco application. Be 
sure you have a copy. Write today. 


PEORIA 7, ILLINOIS 
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Keystone Steel & Wire Company 


Manufacturers of Keymesh Reinforcing, Welded Fabric, Tie Wire and Nails 
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Red Cedar Closet Lining 





RBrown’s 


SUPERTEDAR 


NATIONALLY 


~anhett 
sui: ADVERTISED 


















100% oil content 
Suggest Cedar Lined 


Only SUPER- 
CEDAR is of 
the same uni- 
form high quali- 
ty standard that 
guarantees every 
package to contain 
90% Red Heart or 
better, and 100% oil 


Builder. There is 
Nothing Better than 





Closets to Every Home 


t t that d 
sone Retgeednese ’ ie can 


ALL WIDTHS PUT-UP === 
40 FT. TO PACKAGE 


More home builders are’ 
specifying cedar lined 
closets today than ever—and 
Brown's SUPERCEDAR is na- 
tionally advertised to thous- 
ands of new home prospects, 
architects and builders. SUPER- 
CEDAR closet lining is surfaced, 
tongue and grooved, ready to put 
on with no waste. Packaged and 

sealed with the Geo. C. Brown label 
and guarantee, famous since 1886. 


Product of 








SEALED 
PACKAGED 
» LABELED 







GEO. C. BROWN & CO., Inc. 


GREENSBORO, N. C. ESTABLISHED 1886 


LARGEST MANUFACTURERS OF 


AROMATIC RED CEDAR.IN THE WORLD 
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It’s as easy to install as a win- 
dow spring bolt. This new fric- 
tion sash holder can be used on 
any double-hung sash 1%” or 
thicker. Uses the same hole as a 
window spring bolt. For new 
sash, simply drill a %” hole at 
the center of one side only. The 
friction is easily adjusted after in- 
stallation to accommodate any 
weight sash. Where desired, the 
side with the sash holder can be 
weatherstripped; it’s never neces- 
sary to strip the opposite side be- 
cause of the tight contact. Fully 
guaranteed ... Retail about 30c 
each 7 Free display model 
available. 


Telok 


BRASS WORKS, INC 








Ask your jobber, 
or write us. 


250 EAST FIFTH STREET 
ST. PAUL 1, MINNESOTA 












Lloyd Lumber Co. does a complete remodeling job 
featuring its own products wherever possible 


ATTRACTIVE EX- 
TERIOR is the re- 
sult of utilizing a 
cement and asbes- 
tos building board. 
Window dividers 
are lumber rather 
than steel. 


“New Face" in Nampa, Idaho 


LLOYD LUMBER CO., cele- 
brated 30 years of business in 
Nampa, Idaho last September by 
opening a completely remodeled 
store for public inspection. The 
policy of the company expressed by 
its president, Windsor J. Lloyd, is 
to “take care of the customer who 
comes to our door.” Mr. Lloyd 
frankly does not believe in numer- 
ous islands and display racks. 

Nevertheless, in doubling the 
size of his store, Mr. Lloyd has 
utilized numerous products in such 
a way that they will help sell them- 
selves. Floors are asphalt tile, the 
ceiling acoustical tile. One hard- 
ware display case is in birch and a 
smaller case in plywood. The east 
wall of the office is in Philippine 
mahogany; one side of the book- 
keeping department is in walnut, 
the other side in oak. 


ACTIVITIES in the warehouse and yard are easily visible through the plate # 


windows in the rear of the store. 
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The exterior of the building wx 
modernized by using a cement ani 
asbestos building board to cow 
up the tin-covered  warehou 
Brick and glass were used in @& 
larging the office front. Windo 
dividers were of wood instead ¢ 
the customary chrome or stainless 
steel. The front warehouse was tr 
modeled and faced with cedar. 


An interesting interior chang 
was the installation of seven 
large sectional windows across th 
rear of the store, affording an w: 
obstructed view of activities in th 
yard and warehouse. 

Drawings for the exterior wi 
interior were prepared by kt 
Lloyd’s brother, Francis E. Lloyi 
a San Francisco architect. Ti 
company has 13 employes. Georg 
Jacobsen is assistant manager. 
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Westinghouse 
: Poweraire 
Window Ventilator 


you cam BE SURE iF 


exinehou 


SPECIAL EXHAUST FAN PURCHASE DEAL 


New Westinghouse Poweraire* Window Exhaust 
Fan offers you these exclusive selling features: 
2 FANS IN ONE .. . Double-Duty Exhaust Fan 
changes air in average kitchen every 2 minutes. 
SNAPS IN... SNAPS OUT... Fan is portable for 
comfort cooling anywhere. 

NO INSTALLATION . .. Just 4 wood screws. Easy, 


anyone can install. Ideal for homeowners or 
renters. *® 


YOU GET REG. DEALER COST 
2—-10 PWV Ventilators (for stock) $41.34 
1—10 PWV (for display) k 
1—10 PWV Display 
1—Promotion Package 


YOU PAY ONLY 
Or 33¢ more than your regular 


‘6234 cost of the 10 PWV FANS alone. 


1 
l 
! 
l 
i 
4 
1 
I 
I 
i 
| 
1 
. Limited Offer . . . Check Your Distributor, Now! 
| 2, ALB 
eS ; 
YOu CAN BE SURE..1F ITS 


Westinghouse 
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Prume Window 
(VERTICAL SLIDE) 
THE FIRST practical, completely assembled, 


double-glazed, metal window unit at 
“multiple-housing" price... 


ONLY RUSCO OFFERS THESE DESIGN 
AND CONSTRUCTION FEATURES. . 


All working parts of tubular, hot-dipped galvanized Armco Ingot 
Iron Zincgrip . .. Bonderized and finished with baked-on out- 
door enamel @ No field painting © Modern, Lumite plastic screen 
cloth @ Waterproof felt weather stripping throughout @ Auto- 
matic prowler-proof locking in all positions © Available without 
self-contained insulating sash, if desired 
@ All wood installation members are 
toxic-treated. 


All screen and glass 
panels slip out from inside 
for easy cleaning. 


RUSCO 14 Years of Experience. 


in manufacturing and installing over 5,000,000 Rusco Com- 
bination Windows...is your assurance of the engineering 
and quality of Rusco Prime Windows. 


SEND COUPON OR WRITE FOR SPECIFICATIONS 


@rrere 
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iThe F. C. Russell Co. 


el 7-AL20 © CLEVELAND 1, OHIO Barren 








f Gentlemen: Please send me catalog of informative data and specifica- 4 
tions on C] Rusco Prime Windows O Rusco Combination Windows 


Name Title 





Company 





Address 
i City Zone. State 


OPENINGS FOR DISTRIBUTORS ARE AVAILABLE IN SELECTED TERRITORIES 
























YOUR OBJECTIVE AND OURS 


This year is a year in which we especially want to 
help you build up a stronger, better organization—by 
placing before you sound ideas that have worked for 
others ... policies that widen business . . . merchan- 
dising and advertising techniques that rivet public 
attention squarely on the things you can do to help 
people with all kinds of modernization and build- 
ing problems. 


PRICELESS ASSETS 


Your most priceless asset in business is—and 
always will be—a quality staff. Quality materials, 
without a quality staff to go with them, are of no 
avail. From the lowest paid jobs to the highest, 
there are certain qualities in personnel that always 
pay off—others that disrupt whole departments. Let’s 
face the problem head-on—most of us are already 
fully staffed. How, then, can we raise the quality 
of performance all up and down the line? One method 
is a new slant on hiring replacements. Another meth- 
od is a new way of developing and bringing out 
the best in personnel already on your pay roll. 


WHAT MAKES A “QUALITY STAFF’? 


The difference between a top-producing staff and 
the plodding staff that never gets very far is not, 
as a rule, one of higher intelligence or, broader ex- 
perience. Plodding concerns put their entire em- 
phasis on the most minute, mechanical, literal details 
of a given job. Concerns that are really going places 
divide their emphasis. Part of it they put on accuracy 
and efficiency in handling concrete details and jobs. 
The other half of their emphasis is devoted to look- 
ing for and developing certain mental attitudes and 
qualities of the mind in their personnel, Let’s examine 
these qualities that make the difference between in- 
creasing success and “just average” performance. 


THE “MENTAL BARRIER” TYPE 


How many people start the day in the office with 
the idea that business-is-a-battle, and mentally ap- 
proach each job as if it is a hard job. No mental 
attitude is more destructive to top performance than 
the habitual state of mind that constantly steels 
itself against something. Men on any staff who con- 
tinually talk, think, act and approach every job as 
if it is a hard job lack the outlook and strength to 
do spectacular things. And haven’t the personality 
to put big deals across. The man who goes at every 
job as if he’s going to breeze through it, has much 
greater strength at the end of the day and much 
greater mental flexibility in all things—soon passes 
the executive who treats pint size problems like a 
major war. Look into this carefully when hiring 


by Norm Advertising, Inc. 
New York, N. Y. 
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new men. Far more important than a man’s actual 
experience is what that man thinks and feels, and 
how he does his work. Yet when hiring, most em. 
ployers merely check experience instead of probing 
for mental attitudes. 










THINKERS” OR “DOERS” 


One executive outstripped every other department 
head in one concern by demanding the right to hire 
train and direct his own subordinates in his own 
way. Most department heads in this firm hired only 
on the basis of past experience to fit the requirements 
of each job as exactly as possible—ran their depart- 
ments on the basis of mechanical efficiency. Each 
employe did his specific job the most literal, mechanical 
way possible. The executive who broke with com. 
pany policy often hired on the basis of potentiality 
rather than exact experience . .. refused to allow 
his department to work like dull mechanical robots. 

Moreover he insisted that everyone working under 
him think constantly of practical ways to adapt the 
best ideas from outside sources to daily on-the-job 
problems. The result: a working team of people who 
could jump in on any problem... a crack team who 
were often called in to pull other departments out 
of scrapes and slumps—because they were taught 
to think. 


















HIGH TENSION WIRE 


One of the best business builders a man can have 
is an organization free of high tension wires... 
individuals who can’t work without throwing every- 
one around them into a state of strain, combativeness 
and resentment. 

When turn-over is great, when efficiency drops, look 
around for “high tension wires.” You may put youl 
finger on the cause of a lot of troubles. Human “tet- 
sion wires” may be able to do quality work themselves, 
but cannot produce it in others. 


“BABY-SITTERS” NOT WANTED 


Another way to bring out the best in your staff is 
to find out from your personnel on all levels of em: 
ployment if they feel they are being given enough 
responsibility. One reason for diminishing efficiency 
is that many department heads keep repeating the 
same orders incessantly and following them up—nevel 
give their subordinates a chance to do the job or think 
for themselves. 

The result is a constant sense of defeat and frustr 
tion, instead of a sense of responsibility. The way to 
bring out the best in a man is to demand the best 1 
him—and then give him a real chance to do it on his 




















own responsibility. Given that chance, most people j 





will make good. Let’s have more executives that show 
adult trust and real belief in those producing undet 
them. 
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Plywood has 2 sides... 





f 
f 


You can get that “second profit” by selling 
Firzite, Satinlac and Weldwood Glue 
every time you sell plywood. 


e (té-* fir plywood and other soft 
Ms ZULE woods —and for hard woods too! 


The finishing of fir plywood and 
other soft woods has always pre- 
sented problems. Today, these 
i problems can be overcome by use 

bens ry of FIRZITE. 


— CVEN FimisHEs ON FIA 
ey ° 3 








Used as a pre-sealer, FIRZITE seals 
the wood pores...tames the wild 
grain...virtually eliminates check- 
ing and grain raising. Available 
in both white and clear, FIRZITE 
forms an excellent undercoat for 
stain, paint or enamel. 


» White (or tinted) FIRZITE also provides an easy, low- 


cost way to achieve the blond, bleached or wiped finishes 
so popular today. 


Discuss the merits of FIRZITE every time you sell a piece 
of fir plywood. 


FIRZITE comes in pints, quarts, gallons, 5-gallon and 55- 
gallon drums. Counter leaflets and display panels of actual 
wood finished with FIRZITE are available as dealer helps. 


Sa tinlae A O10 preserving the natural beauty 


of all woods. 


You can recommend SATINLAC 
as a simple, inexpensive material 
for the proper finishing of hard- 
. wood plywood and similar woods. 
It is a clear coating which can be 
applied without brush marks. 


SATINLAC produces a durable, 
attractive finish. It brings out all 
the natural beauty; does not darken 
or yellow with age. 





SATINLAC is put up in pints, quarts, 
gallons, 5- -gallon and 55-gallon drums. Counter leaflets 
and display panels of actual wood finished with 
SATINLAC are available as dealer helps. 





WELDWOOD GLUE 


WELDWOOD PLASTIC RESIN GLUE 
joins wood to wood and other porous 
materials in a permanent bond, unaf- 
fected by moisture, bacteria, heat, fungus 
or mold. Available in small sizes for 
over the counter trade and larger sizes 
for cabinet makers, carpenters, etc. 














Write for cetails of our Special Lumber Dealer’s FIRZITE and SATINLAC 


Introductory Assortment and a sample of WELDWOOD GLUE. 


UNITED STATES PLYWOOD CORP. 


Industrial Adhesives Division, Dept. 576 
55 West 44th St., New York 18, N. Y. 
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ldalift | 


THE 100% CONCEALED SASH BALANCE 


2-way tension 
adjustment 


trade 


Now you can tension either before or 
after installation. Hidalift balances 
offer you a choice. 


— the “E" ape... 
by twisting bracket arm to 
desired tension. 


after 
installation 


either the cup or “L” type 
by simple adjustment 

of the exclusive 

tensioning screw with 
screwdriver. 


CUP TYPE 








NO SPECIAL TOOLS 
NEEDED . . . Save 

installation time — expense. 
Both “L” and cup type at- 
taching brackets available 
for your special convenience. 








QUALITY PRODUCTS FOR OVER A CENTURY 


oe ee a ES ee : 
HIDALIFT DIVISION 
The Turner & Seymour Mfg. Co., Torrington, Conn. 
Gentlemen: 
(0 Send complete literature and prices on Hidalife 
(0 Send sample Hidalift __...... SES ED svcd Cup Type 
Please check [ Dealer [ Builder 
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OSHKOSH WOOD PRODUCTS 


CORPORATION 
OSHKOSH. WISCONSIN 


Manu factu rers of 
WOODWAY 


VENETIAN BLIND—SLATS, 
RAIL & FASCIA 
MOULDINGS—ST’D & SPEC. 
FURNITURE DIMENSION 
GLUED-UP STOCK 
COMMERCIAL KILN DRYING 
CUT STOCK 
READY-TO-ASSEMBLE 













WE SPECIAL 
WOOD AND 
PINE; OTHE 
HARDWOOD 


IZE IN BASs. 
PONDEROSA 
R NORTHERN 
S AVAILABLE. 








WOODWAY quality, 
means 
Extra Profits 
for YOU 


“The Good Way to Buy 














































Famous 
NAMES.-IN 


U. S. HEXLOK— 
The Perfect 
Hexagon-Mesh 
Netting with 
Lock-twist 
Weave .. 


S7 
nm 


U. S. STRAITLOK— 
The Original 
Straight-Line 
Poultry Netting; 
Woven Like 
Farm Fence 


U.S.4 IN 1— 
The New 
Chick-tight 
ura NETTING, Straight-Line 
Bae Netting with 
T Graduated Mesh 
4 
* 
| B: i 
, ca ee 
\ — aaa at co 
j MOLANA TL ccs =O Available in either 
galvanized before 
or galvanized after 
weaving 


INDIANA 


STECL & WIRE CO. 








: <4 Ware rice = 


Products .... Sales Aids .... Literature 


Matico Asphalt Tile 

Matico tile is ideal for interior 
use in homes, schools, hospitals, 
stores, banks, office buildings, etc. 
According to the manufacturer, it 
can be safely used over concrete 
slabs in direct contact with the 
ground. The new Matico tile is 
factory waxed for beauty. Laid tile 
by tile, installation is said to be 
comparatively simple, and mainte- 
nance cost low, because individual 
tiles can be readily replaced in case 
of accident. The new petal tones, 
comprising five beautiful decorator- 
light colors, are exclusive with 
Matico tile. In addition, Matico is 
also available in 22 standard colors 
—both plain and marbleized. The 
colors are fade resistant because 
they go through the entire tile. For 
complete details and Matico sample 
color chart write Mastic Tile Cor- 
poration of America, Dept. AL- 
2-11-50, Newburgh, N. Y. 


New Plytex Wall Display 


To help dealers increase their 
sales of Plytex Wall paneling, the 
Plytex Corporation is now offering 
a colorful new wall display for use 
at the point of sale. The display 
is so designed that it can hang on 
any free wall area 24 x 36 inches. 
The display panels are actual sam- 
ples of Plytex finished in clear 
lacquer, single and two tone color 
combinations and stained. When 
hung at proper height, the display 
permits the customer to personally 
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inspect the finishes and the unusy 
accentuated grain pattern of Phy. 
tex. A small box at the bottop 
right of the display holds a qua. 
tity of the latest Plytex foldex 
with finishing instructions, fy 
customers to take home. Write Ph. 
tex Corporation, Dept. AL, 144) 
Willow St., Chicago 22, IIL, « 
12557 Berea Road, Cleveland, Ohio, 


H & A 6" Jointer 


A new H & A 6-inch Jointe 
combines a 5%” rabbeting capacity 
with a 60” by 8” table, and a 37’ 
fence for planing and edging 
Other engineering advancement 
include a ribbed fence for added 
strength that can be tilted to 4 
degrees in the vertical plane ani 


7 degrees in the horizontal pla 
The latter permits the taking @ 
shearing cuts in wood whose gral 
tends to lift in ordinary cuts. 
Jointer is furnished in bench ¢ 
floor model. Descriptive literatut 
is available. Write Heston & + 
derson, Dept. AL, 606 W. Kirkwot 
St., Fairfield, Iowa. 


Insulite Lok-Joint Lath 
in New Thicknesses 


Insulite has begun production & 
34 and 1 inch Sealed Lok-Joll 
Lath. The new thicknesses will si 
plement the popular 1% inch thi 
ness, and the overall size of & 
product will continue to be 18 x? 
inches. The % inch thickness 
also be available without a vap 
barrier for interior walls. Both % 
and 1 inch Lok-Joint Lath will! 
manufactured from Graylite ins 
lation board that has integral ® 
phalt treatment for positive m 
ture resistance. The 34 inch plas! 
base is made from insulation b0 
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A Fast-Selling, Profitable Item 


@ It pays off big because it is designed for such a variety of 

applications: Barns, Gas Stations and Miscellaneous small build- 

‘ ings. It is backed by the famous Gabriel name that has always 

luction © stood for quality of the highest order. It has the built-in advantages 

Lok-Joit of the standard Gabriel Basement window such as the exclusive 

will si side-arm locking detail, easy top or bottom opening to any 

h thie Position desired, and automatic locking. Size 15” x 20”, 4 light; 

1€ Masonry opening 32%” x 42%". Write for catalog A, showing 
the Complete Gabriel Line. 








ze of th 
ve 18 x? 


kness W , National Sales Representatives: 
t a vap A ; HARRIS, Inc. 
. Both* G : 200 E. Long St., 
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of that thickness; the 1 inch lath 
will consist of two sheets of % inch 
insulation board stapled together. 


All the features of regular ™% 
inch Sealed Lok-Joint Lath will be 
incorporated in the new °4 and 1 
inch products. The lath will have 
shiplapped joints for tight, strong 
joints, heavy-gauge galvanized 
wire “‘Loks” attached to the lower 
edges for support between fram- 
ing members, and an asphalt vapor 
barrier to guard against condensa- 
tion. Write Insulite, Dept. AL, 500 
Baker Arcade Bldg., Minneapolis 2, 
Minn. 


Removable Wood Windows 


R-O-W Removable wood windows 
operate by means of an exclusive 
spring cushion feature. Pressure 
from the spring side guides holds 
most sash in place without cords, 
weights or balances. R-O-W win- 
dows remove by simply pressing 
each sash to the left so that the 
right side comes free from station- 
ary guide. Windows are removable 
for washing, painting, or accessi- 
bility to storms and screens; win- 
dows can’t stick or rattle even in 
wet and cold weather because of 
side pressure, and windows cannot 
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IT MUST BE DRY 


26 Modern Cross-Circula- 
tion Dry Kilns Handle the 
Full Production of 725,000 
Ft. Daily at Our 3 Mills. 


Order Willamette Valley Lumber for 
dependable manufacture. 
reliable grades. 
scientific Kiln drying. 


Order it 
Order it for 


KILN-DRIED — 


Fir and Hi-Hemlock Dimension 


End-Matched Drop Siding, 
Ceiling, Flooring, D&M 


Western Red Cedar Bevel 
and Bungalow Siding 


Mouldings, Trim, Boards 











WILLAMETTE VALLEY LUMBER CO. 


DALLAS, 


OREGON 








jamb. Pressure adjustments arp 
made by simply tightening o 
loosening screws of spring side 
guides. Write R-O-W Sales Oo, 
Dept. AL, 1351 Academy, Ferndale 
20, Mich. 


"Red-I-Post" Features 
Split Ring-Lock 


Sawhill Manufacturing Company 
has acquired patent rights to the 
new adjustable basement post de 
veloped and proved by Summit 
Steel Products Company of Akron, 
Ohio. The Sawhill post will h 
known as Red-I-Post, featuring a 
split Ring-Lock, grooved post ad 
justment. This patented featur 
eliminates holes, pins and wedges 
and meets with building code regu 
lations. Write Sawhill Manufaec- 
turing Company, Dept. AL, Sharon, 
Pa. 


Electric Home Polisher 
Buffs as It Polishes 

The Red Devil FP23 Home Pa 
isher weighs only 6 pounds $ 
ounces. The finest grade pur 
bristle brushes rotate, at the floor, 
at 5000 revolutions per minute. 
the polisher moves, the felt buffing 
ring eliminates any swirl marks 
thus the FP23 “Buffs as it polishes 








‘is the standard 






































M. REGISTERED 


DOOR 





the wood mesh 


Hcore flush door 
: ‘that 
Pe unconditionally 











guarantees 





your customers’ 
satisfaction 


and your own 





2° is the standard thickness that gives this 
4 interlocking air-cell door unsurpassed 
strength, and dimensional stability. 


is the standard thickness that has placed 
more than four million doors in service 
in buildings of every type all over 
the country. 


is the standard thickness so widely ac- 
cepted that Paine has become the 
largest exclusive producer of cell-type 
flush doors. 


Naturally, you expect this trouble-free 


door to come ready for installation and 
with beautifully matched veneer faces 
—and it does. Your customers’ satisfaction and 
your own are unconditionally guaranteed. Order 
these fast-moving, really profitable doors from 
the Paine Rezo distributor serving your area. 
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Lowering 


Costs Starts in the 


Woods with Frick Sawmills 
and Equipment 


To meet the new competition you need the new- 
est and most modern machinery—in the lumber 
business this means new sawmills. 


Frick Belt Feedworks, Standard on All 4-Sizes | 


of Sawmills. Powerful, Positive, Rapid. 








Frick All-Steel Trimmers 20 Ft. Standard 
Size. Designed to Carry 18" to 20" Saws. 














Frick Gang Edgers, Sizes 27" and 32". Swing . 


14" Saws. Improved Belt Drive. 


Frick Sawmills 
cut the most accu- 
rate lumber and do 
it most rapidly, be- 
cause they are pre- 
cision machines. 
Timken and Hyatt 
roller bearings, ad- 
justable carriage 
trucks without end 
play, set works ac- 
curate to 1/32", 
cut steel adijust- 
able rack bars 
and similar fea- 
tures make Frick 
mills preferred by 
experienced men. 


Write today 
for your copy of 
Catalog 75 giv- 
ing complete in- 
formation. 


Frick Cornpany 
also builds air con- 
ditioning, refriger- 
ating and ice-mak- 
ing equipment. 


Frick 

















LLLP! OAL AEE A SLE 





IT’S A CLARK ELECTRIC 


AND WHERE 


PROPERLY EMPLOYED, 


hts 

















IT’S A MONEY-SAVER..... 


Profitwise, it makes no difference 
to CLARK whether you choose 
electric-powered or gas-powered 
fork-lift trucks; CLARK builds a 
complete line of both. But profit- 
wise, it makes an important dif- 
ference to you. 

The benefits to be gained from 
mechanizing your materials han- 
dling are sure to be considerable 
under any circumstance, but they 
can be maximum only when you 
use equipment that is exactly right 
for your particular operation. By 
determining before you buy which 
power type is better for your plant, 
you'll be money ahead .. . and 
more money ahead, of course, for 
buying that proper power type in 
the CLARK line. 


CLARK 


AND_INDUSTRIAL 


INDUSTRIAL TRUCK DIV., 


You can CONSULT CLARK 
with assurance of getting com- 
pletely impartial advice about your 
specific needs; advice backed by 
unrivalled experience in modern 
materials handling methods, and 
by machines that are acknowledged 
leaders in their field. 

It will pay youtocall the CLARK 
dealer. There’s one near you, and 
he’s equipped to give you thor- 
oughly dependable help. It costs 
nothing to CONSULT CLARK and 
it doesn’t obligate you in any way. 

For a copy of Material Handling 
News and information about 


‘CLARK movies (invaluable guides 


to the best in materials handling 
methods and machines) write direct 
to CLARK. 


ELECTRIC ano GAS POWERED 


FORK TRUCKS. 


TOWING TRACTORS - 


Me 5 Bae. gor 
# 


RK EQUIPMENT COMPANY sartce creek 40, micu. 


REPRESENTATIVES IN PRINCIPAL CITIES THROUGHOUT THE WORLD 
AUTHORIZED CLARK INDUSTRIAL TRUCK PARTS AND SERVICE STATIONS IN STRATEGIC LOCATIONS 





” 


in one operation.” Brush and buf. 
fing ring total 8%” diameter, 
Knee action spring and vacuum 
pressure keep brushes on the floor 
at all times—even over sills, ete,; 
bending down is rarely necessary, 
This Red Devil Polisher gets under 
furniture and drapes with safety 
—pushes under rugs, too. Any flat 
surface such as walls and furniture 
tops can be polished. It also does 
stairs. Write Red Devil Tools, 
Dept AL, Irvington, N. J. 


Heavy Duty Chain-Saw 
Sharpener 

The Dumore Company announces 
a new medium-priced, heavy-duty 
handgrinder for sharpening logger 
chain saws. Equipped with a 1/10 
HP motor, the sharpener runs on 
115V, AC or DC ... provides fast, 
low-cost sharpening for loggers 


who have power in camp or who 
have mobile equipment powered 
with a generator. The unit fea- 
tures a light-weight aluminum cas- 
ing, forced-fan cooling, handy op- 
erating switch and is balanced for 
handgrasp to make easy, continu- 
ous production possible without op- 
erator fatigue. Write The Dumore 
Company, Dept. AL, Racine, Wis. 


The "Sandanser", a Flexible 
Sander and Polisher 


The Sandanser, a flexible rubber 
hand-sanding and polishing pad, 
provides many features: sanding, 
finishing or polishing, for both 
curved or flat surfaces. Wood, met- 
al, plaster and other materials can 
all be worked with the Sandanser. 
A supply of sandpaper cut to size 
is included in the kit; two felt pads 
for use with oil and pumice stone 
or for rough polishing; a small sup- 
ply of pumice stone, and a special 
lambs wool bonnet which gives 4 
high luster gloss to polishing when 
used with liquids or wax. Construc- 


oN 
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tion of ‘he Sandanser is such that 


hand fatigue is held to a minimum 
and complete protection is given the 
hand avainst cuts and bruises; yet 


the block is thin enough to permit 
the feel of the work. Because of its 
flexible construction and even use 
of abrasive paper, the Sandanser is 
said to reduce time of job by 50% 
and save considerably on material. 
Write Roline, Inc., Dept. AL, 1128 
East 134th St., Cleveland 10, Ohio. 


Superior Ash-Dump and 
Cleanout Door 


The Superior Ash-Dump fs con- 
structed of 12-gauge heavy steel 
and fits into the space of one brick, 
thus making for an easy installa- 
tion with no need to cut bricks. Its 
overall dimensions are 914” x 514” 
with inside opening size of 8” x 
414,’.. The trap door in open posi- 
tion gives full area for dumping 
of ashes—door is easily opened by 
use of poker and does not require 
removal of fuel grate. The 45 de- 





gree angle flange projects into the 
opening within the dimensions of 
one brick. Overall dimensions of 
the clean-out door are 1014” x 
944”; rough inside dimensions are 
10” x 8'14”. The door is specially 
designed and made of heavy 14- 


guage die-pressed steel. The 114” 
90 degree angle flange, top, bottom 
and sides acts as a lintel to hold 
door securely in place. Write 
Superior Fireplace Co., 1709-D 
East 15th St., Dept. AL, Los An- 
geles 21, Calif. 


“Unacote’—Fast Drying 
Finish for Many Surfaces 


Unacote is the name of the line 
of fasi-drying finishes used on 
Practically any surface or material 
by any of the usual methods. It is 
Washable, and one coat is said to 
be sufficient for most surfaces, giv- 
Ing complete coverage and full seal- 
Ing agcinst water, weather and 


hard us». Rubbing is reduced to a 
MiMimi and in many cases un- 
necess; Extremely flexible, it 
bends ver a ¥%4” radius without 
cracki; 


making it excellent for 
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Lumber bundled with 
Acme Steelstrap is 
handled easily, 
quickly, inexpensively. 





ACME STEEL CO. 


Bundling lumber with 


ACME STEELSTRAP 


cuts handling costs! 





Speeds yard operations—reduces pilferage 


=o ore OO 


Lumber retailers report important savings in time 
and money when shipments are bundled and braced 
with flat steel strapping: 


@ Steiner Lumber Company, Fresno, California: costs of 
handling all types of surfaced lumber cut 50%! 


=r 


@ West Fresno Lumber Company, Fresno, California: 
labor costs for unloading flat cars reduced as much 
as 70%! 


@ Customers of M. E. Robinson Co., Goldsboro, N. C.: 
boxcars of barrel staves unloaded in “% former time! 


That’s not all! When lumber is bundled with Acme 
Steelstrap, tallying is quick, easy. Damage and pil- 
ferage are practically eliminated. Danger of injury 
to yard personnel is greatly reduced. 


The coupon below will bring you full details in a 
hurry. And there’s no obligation. Fill it out and 
mail it—today! 





STRAPPING DIVISION 


ACME STEEL COMPANY 


NEW YORK 17 ATLANTA CHICAGO 8 LOS ANGELES 11 











ACME STEEL COMPANY, Dept. AL-20, 2838 Archer Avenue, Chicago 8, Illinois 


0 Send free booklet, ““LUMBER ‘Bound to get there’ FROM MILL TO JOB.” 


0 Have representative call. 


PME LO IO Me 


Name 





Company __ 


Address____ 














City Zone State 
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leather, rattan and similar applica- 
tions. On metals, it is an effective 
tarnish and rust preventive. On 
heavy traffic areas such as door en- 
trances, aisles and elevator floors, 
it is reported that Unacote stands 
up from 12 to 30 months. Avail- 
able in clear lacquer, colors, alumi- 
num and luminous. Write Arnaud 
Corporation, Dept. AL, 17 John St., 
New York 7, N. Y. 


Nail Keg of Fibreboard 
The Kraft corrugated Drumpak, 
a lightweight, fibreboard container, 
is being used by Reynolds Metals 
“Our sales of Dur. Company for shipping aluminum 
ham’s Rock - Hard : ’ ‘ : ‘ * 
Water Putty keep i nails. This new container is an 
doubling, year after DURHAM eight-sided corrugated box with 
year.” What’s more, COMPANY b ee ‘ ‘ 
Durham's ‘Rack. top and ottom covers that inter- 
lock with flaps extending from the 


rooms, Commercial applications jp. 
clude the walls and ceilings jy 
shops and showrooms as well as 
window backgrounds and _ interior 
displays. It is also a useful ma. 
terial for the interiors of office 
buildings, hospitals, theaters and 
schools. For any of these uses, D 
Luxe Flexboard may be applic) 
either by adhesives, or mechanical 
fastenings. It can be worked and 
erected with ordinary tools. One of 
the first showings of De Luce Fley- 
board will be in the Johns-Manville 
exhibit at the National Association 
of Home Builders Convention in 
Chicago starting on February 19. 
Write Johns-Manville, Dept. AL, 
22 E. 40th St., New York 16, N.Y. 





( Here's the one that 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 


WILL NOT SHRINK SELLS BETTER because 








STICKS AND STAYS pit it WORKS BETTER. 


Most dealers report: 


t Des Moines 4 
Hard Water Putty lowe 


gives you by far the 

best profit-margin on 

any product of this 

nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham’s Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical, Just mix with water as 
needed. ¢ Packed twelve 1-lb. cans or six 
4-1b. cans to case. Keep’some of eath on dis- 
play. Available in 25, 50, 100-Ib. drums for 
industrial users. Order from your jobber. 


The PLASTIC Repair Material 
in POWDER Form 





IT WORKS! 


PERSONALIZED HOUSE 
PLAN SERVICE BY MAIL 


We want you to know that we appre- 
ciate your very good service you 
gave on the Smith redraft as you 
know it does a great deal toward us 
selling the job. 

Wisconsin 


We want to express our appreciation 
to you and also to tell you that we 
are very pleased with the plans and 
costs of drawing same. 

Missouri 


Send your House Plan Redrafting to 


LUMBERMAN’S PLAN SERVICE 
PROMPT — REASONABLE 
120 Machin St. Peoria 5, Ill. 














side panels, firmly bound together 
with steel strapping. It holds the 


same volume as a regular nail keg 
but with a big reduction in tare 
weight. Write Gaylord Container 
Corporation, Dept. AL, 111 N. 
Fourth, St. Louis 2, Mo. 


De Luxe Flexboard 


The Flexboard line of Johns- 
Manville building products—utility 
sheet materials made of asbestos 
and cement—now enters the inte- 
rior decoratiing field with the 1950 
introduction of De Luxe Flexboard. 
Made in sheets one-eighth inch 
thick, four feet wide and up to 
eight feet long, De Luxe Flexboard 
features a fabric pattern and is 
available in six colors. To the eye 
it looks like a textured material 
such as colored linen cloth. But, to 
the touch it is hard and smooth. 
This finish is fused into the base 
sheet through the use of heat and 
pressure. Being “fused-into” rath- 
er than “sprayed-on” or “‘cemented- 
on” there is practically no possibil- 
ity of peeling or blistering. De 


Luxe Flexboard can be fitted into- 


almost any decorative scheme and 
is adaptable to domestic and com- 
mercial application. It is an ideal 
material in homes for bathrooms, 
kitchens, nurseries and game 


Liquid Paint Brush Cleaner 


The Savogran Company has 
completed plans for merchandising 
Kwikeeze, its new fast-acting liquid 
paint brush cleaner. Consumer cir- 
culars and counter displays are 
available without charge and na- 
tional advertising for this product 
is scheduled to start in popular 
magazines. Kwikeeze is said to 
soften the hardest paint brushes in 
minutes. It cleans out fresh paint 
instantly for changing from one 
paint color to another, wipes gloss 
from painted or varnished surfaces 
before repainting, and is also a 
conditioner for new paint brushes to 
remove excess stiffness and “snap” 
from new bristles. Requiring no 
after-wash or rinsing, Kwikeeze 
cleans out all types of finish, con- 
tains no benzol, acid, alkali or cree 
sote and is harmless to hair or ny- 
lon bristles, hands and setting. It 
is slow evaporating and may be re 
used. Write The Savogran Con- 
pany, Dept. AL, 25 Huntington 
Ave., Boston 16, Mass., or 60 Wes 
Superior St., Chicago 10, Ill. 
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ington 
West Various limes come from Ohio . . . they’re OHIO limes. 
When more or less white . . . they’re called WHITE limes. 


When sold fur finished plaster . . . they’re FINISH limes. 
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Some may be from Ohio, be white, and be meant for finishing lime. . . 
Yet, there’s only one OHIO WHITE FINISH (our trade mark), that 
through its consistent quality has gained favor everywhere with archi- 
tects and builders, and is preferred by plasterers for its good working 
qualities. 

They all know our twin brands OHIO WHITE FINISH and HAWK 
SPREAD WHITE FINISH, and we are keeping these brands well 
advertised in architects’, builders’, and plasterers’ journals. 

We se!! only through dealers. Why. not write for prices, or ask us to 
have our nearby representative call on you? 








The OHIO HYDRATE & SUPPLY: Co. 


WOODVILLE, OHIO 
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all apples 


.-- neither is 
all lumber! 


Just as apples grow larger, sweeter, juicier in 
some localities than in others—so timber grows 
to greater perfection in certain areas. 


Rosboro timber was selected for its quality— 
and texture. No producer can’ boast of finer 
old-growth, Douglas Fir and West Coast Hem- 
lock timber than that from which Rosboro lum- 
ber is manufactured. 


The Rosboro plant was blue-printed, laid out, 
built and equipped to cater to lumber dealers. 


Rosboro lumber gives you sales merits second 
to none—fine texture, uniform manufacture, 
proper seasoning, reliable grades. 


Straight or mixed cars. 


DOUGLAS FIR 
WEST COAST HEMLOCK 
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ROSBORO LUMBER CO. | 


SPRINGFIELD, OREGON 


ROSBORO 


ee 





Gate City Awning 
Windows 


Fox Brothers Manufacturing 
Company has introduced a com- 
plete picture window unit featur- 
ing Gate City Awning Windows. 
This new unit has a large, central 
picture window attractively offset 
by multiple panes of Gate City 
Awning Windows on either side. 


The windows are constructed of 
chemically-impregnated wood which 
makes them completely fireproof 
and resistant to damage by rot and 
vermin. Fox-Made Gate City Awn- 
ing Windows are supplied with 
built-in adjustable storm sash that 
are replaced with built-in screens 
in summer. In winter, the win- 
dows provide insulation from cold; 
when closed—draftless ventilation 
when open. The manufacturer re- 


ports on hot summer days, the mul- 
tiple panes assure twice as much 
air as ordinary windows and better 
circulation. The tilted sash deflect 
fresh air upward and keep the air 
at the ceiling moving without need 
of fans or other equipment. Write 
Fox Brothers Manufacturing Com- 
pany, Dept. AL, 2701 Sidney St., 
St. Louis, Mo. 


Aggressive Merchandising 
Supplements Nylon Paint 
Brush Ad Campaign 


Supplementing its all-out na- 
tional advertising and promotion 
campaign on behalf of nylon-bris- 
tled paint brushes, the E. I. du 
Pont de Nemours Company (Inc.) 
has launched a_ thorough-going 
merchandising effort to aid re- 
tailers in selling the consumer. 
Kits are being distributed which 
contain complete display materials 
for getting the most out of paint 
brush lines and for emphasizing 
the related sales possibilities of 
quality brush merchandise. Counter 
cards, publicity releases and sug- 
gested radio commercials are also 
included. One of the features of 
the kit is a helpful pamphlet, aimed 













































































Wedgelight 


WOOD OVERHEAD SECTIONAL GARAGE DOOR 
EASIER fo INSTALL . . . OPERATE . . . SELL! 


18 Useful Stock Sizes 


Odd Sizes Quickly Made to Order 


Calder Doors wedge closed for Wall-Tight Fit! 
Roll xp as easily as down. Easy, quiet, smooth 


running, beautifully made doors. 


Wedge Tight Doors for Wall-Tight Fit 


Write for profitable Dealer Franchise 





Residential 
Commercial 
High Lift 
Pass Doors 
Electric Operators 
(Radio Control) 
Special Designs 














THE CALDER MANUFACTURING CO., Lancaster 4,’Penna. 
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as much at the retailer as at the 
customer. It tells “How To Choose 
and Use a Nylon Paint Brush’, and 
contains expert advice on the choice 
of a proper brush for a particular 
job, as well as the proper care and 
handling of that brush. It is part of 
a consumer educational program 
which Du Pont is conducting to 
stimulate knowledge of, and inter- 
est in the whole field of painting 
on the household level. Tying the 
entire kit together for practical 
purposes is a_sketch-text sheet 
containing diagrams and_ instrue- 
tions for carrying out suggested 
displays, and for tying-in other 
items normally sold with paints, 
This kit is available to all retailers 
and distributors of nylon brushes, 
Write E. I. du Pont de Nemours 
Company, Inc., Dept. AL, P. O. Box 
960, New York 46, N. Y. 


International Harvester 
L-Line Models 


Designed and engineered to han- 
dle every conceivable type of haul- 
ing job is the new International 
Harvester L-Line. The models 
shown here of the L-110, L-160 and 
L-190 series, are representative of 
International Harvester’s 87 new 
L-Line separate International truck 
chassis models. The Standard clas- 
sification model L-112 at left, has 
a gross vehicle weight of 4,800 


’ 


pounds; the Standard model L-1@ 
center, has a GVW of 16,000 
pounds, and the Roadliner (trac- 
tor) classification model L-195 has 
a GCW of 48,000 pounds. The new 
line features new chassis dimension 
engineering, improved, valve-il- 
head International truck series él 
gines, complete restyling, new 
“Comfo-Vision” cab, and a host o 
new mechanical and engineering 
improvements designed to effect im 
portant cost reductions for the oP 
erator. Write Motor Truck Div 
sion, International Harvester Com 
pany, Dept. AL, 180 N. Michiga? 
Ave., Chicago 1, IIl. 
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--- AND AT PRICES YOU CAN AFFORD TO PAY 


* CALIFORNIA SUGAR PINE 
* DOUGLAS FIR 

* PONDEROSA PINE 

* MOULDINGS 


* CALIFORNIA PONDEROSA PINE 
* WHITE FIR 

* INCENSE CEDAR 

* PONDEROSA PINE DOORS 


TARTER, WEBSTER & JOHNSON, INC. 


No. 1 Montgomery Street 





DOuglas 2-2060 


SAN FRANCISCO 4, CALIFORNIA 


P. O. Box 1731 


STOCKTON, CALIFORNIA 
Stockton 4-4563 
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PROCEX 
PROTECTO COMBINATION 
Zee) Sash Balance 


and 
Weatherstrip 


The modern sash 
balance for today's 
building and modern- 
izing. Low cost— 
easily installed. 











Protecto Sash Balance 
shown installed in jamb 
complete with housing, 


Sash Springs and Spring 
cover, 


PROTECTO 
WEATHERSTRIP 
CAN BE USED 
SEPARATELY WITH 
OTHER BALANCES 





Protecto Sash Balance parts — showing methods of 
fastening spring at bottom of sash with nail or hook. 


eg ne unit—the Protecto Sash Balance offers the advantages of an ideal sash 
oa i weatherstrip assembly. Sturdy streamlined construction of Stainless 
Fay i uusinum or Bronze. All material and construction are superior quality. 
ip Ag sliation. Recommend Protecto Combination Sash Balance and A atc taeananiad 


omers—and you'll sell them every time. 
— 


WRITE TODAY FOR CATALOG AND SAMPLES 





PROTEX WEATHERSTRIP MANUFACTURING CO. 


4508 §. Western Ave. 





Chicago Ill. 
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ae 
WHY 525,42) FLUORESCENT LIGHTED 


REDICINE CABINETS 
ee (ost Less 


Complete Bennett Bilt 
Fluorescent Lighted 
Medicine Cabinets cost 
less to buy and install 

than separate electrical 
wall fixtures and cabinets 

of equal quality. These 
cabinets increase the at- 
tractiveness of modern 
rooms by providing a more 
finished, self-contained, 
compact installation. 
































Nothing has been over- 
looked for convenience 
and quality. No other 
medicine cabinet has 
all 18 built-in premium 
features. That’s why 
you should specify 
and buy Bennett Bilt 
Fluorescent Lighted 
Medicine Cabinets. 


It costs you nothing for 
the fully-illustrated 
complete line catalog 
it may mean many 
dollars to you. Write 
today. 





THE BENNETT MANUFACTURING CO., ALDEN, N. Y. 


CUSTOM METAL CRAFTSMEN SINCE 1906 

















New Line of Quality 
Rubber Tile Flooring 

A new, quality rubber tile floor- 
ing is being manufactured and sold 
by a new corporation located in a 
suburb of Minneapolis. All colors 
have been developed from the rec- 
ommendation of 22 of the leading 
architects of the northwest, as ex- 
pressed in a survey conducted by 
an unbiased research organization. 
Colors have been developed to meet 
modern color planning. A. B. War- 
ner, president of the company, be- 
lieves the product will have im- 


mediate consumer acceptance due 
to quality of the product and a 
more than competitive retail price. 
An additional advantage, he points 
out, is low freight rates now in 
effect west of Chicago to the west 
coast market. Distribution plans 
are being made to take care of pro- 
duction capacity through dealers 
throughout the entire northwest. 
Advertising and sales promotion 
campaigns will follow. Write 
Beauty Wear Rubber Co., Inc., 
Dept. AL, 129 Washington Ave. 
South in Hopkins, Minn. 





LOOK for the Familiar 


Alexander-Yawkey trade- 


mark when you buy -- 


A-Y 


Looking for well-manufactured Ponderosa Pine yard and 
shed stock, factory lumber, industrial items? Look to the 
familiar Alexander-Yawkey trade mark. It’s your assur- 


ance of fine quality stock. 


Consult us on your next requirements. We specialize in 
dependable quality Ponderosa Pine lumber — in straight 
cars or mixed cars giving you an assortment of 
Ponderosa yard and shed items with Fir and Larch 
dimension. All Alexander-Yawkey lumber is precision 


manufactured—properly kiln dried and accurately graded. 


Consult your local supplier for sash and doors 
made from our Ponderosa Pine. 


* PONDEROSA PINE 


* FIR and LARCH 
DIMENSION 


Alexander-Yawkey Lumber Co. 


PRINEVILLE, OREGON 


Member Western Pine Association 


Member Ponderosa Pine Woodwork 


New-type Storm Sash 

Protex Winter Panes can be use 
on double hung sash, steel and wood 
casements. The frame is made of 
extruded aluminum and the pane js 
Lustraglass. A flat head or thumb) 
screw attaches the pane directly to 
steel or wood frame. A rubber glass 
channel and gasket is designed to 
assure weather-tightness. These 
new winter panes are easy to ip. 
stall and can be left on windows all 
year long. They help prevent heat 
loss in the winter—and help insv- 
late in the summer by keeping out 
the heat. Prevention of condenss- 
tion and frosting of the windows js 
another advantage claimed by the 
manufacturer. For complete infor. 
mation, catalog and samples, write 
Protex Weatherstrip Manufactur- 
ing Co., Dept. AL, 4508 So. West- 
ern Avenue, Chicago, III. 


Portable Power Saw 


A portable power saw that use — 
any ¥4-inch electric drill for power 
has been announced by Portable 
Electric Tools, Inc. One end of the 
saw arbor has a 44-inch shank that 
fits into the drill chuck. The ex- 
tremely light weight and the small 


size make it easy and safe for any 
trimming, rip and cross-cut saw 
ing, and dado cutting up to its 
rated capacity. Called the Zip 
Sawer Jr., this portable power saW 
is driven direct from the electrit 
drill; there are no gears or other 
connecting mechanism. A one-piece, 
cast aluminum-alloy frame contains 
the saw blade guard, bearing for 
saw arbor, and full-sized, comfort 
able handle. An aluminum, adjust: 
able plate shoe fastens to the side 
of the frame. Besides being MI 
dexed for straight-line cutting, 
both sides of the plate are ma 
chined and can be used against 4 
guide for long rip or dado cutting. 
Write Portable Electric Tools, Int. 
Dept. AL, 320 W. 83rd St., Chicag? 
20, Ill. 
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2 used 
- Wo0d Made by Mfrs.of KRANE KAR CUTS HANDLING COSTS! 
= “ Combination Mobile Crane and Fork Truck 
-humb It's a MOBILE CRANE when 
‘tly to you have crane work—a FORK 
* glass LIFT TRUCK when you have 
1ed to A pallet loads! For crane jobs, 
These ce sis just fold back the forks. For 
to in- EST H fork jobs, remove the boom in 
7 all two minutes! (Hook on a RAM, 
eat 


too, for coils, spools, etc.) 


by STRAIGHT CARS 
— MIXED CARS 


oy the 
infor- 


write . including Lumber * 


5, 72, and 10 ton capacities 
FORK LIFTS up to 18 ft. 
BOOM HEIGHTS to 26 ft. 
Gas or Diesel 
Solid Cushion Rubber 
or Pneumatic Tires 


Versatile LIFT-O-KRANE expedites 


actur- stacking, storing, loading freight cars, 
West- d trucks, etc. Handles lumber, 
: PI | ty) *F timbers, logs, poles, ties, ce- 
| 00 9 oors ment blocks, pallet loads of 
brick, sheet rock, building plas- 

Prompt Dependable tics, pipe, ete. 

Shipment Values : 

it uses 


nel m THE GRISWOLD LUMBER Go. S USERS: N. Y. Sash & Door, C. W. Brownell, 








7 5 Roof Structures, Wade and Dunton, Barrett ; 
ortable Manufacturers & Wholesale Distributors Timber and Dunnage, Johnson Lumber Co., ¢ 
7 ; FAILING BUILDING PORTLAND 4, OREGON Hines Lumber Co., Harrellsville Lumber Co., etc. 
nk that Teleph ATE ° 
a ae ne Ask for Bulletin No. 65 





AFFILIATED 


2 small Carlton Manufacturing Co. L. H. L. Lumber Corp. 
; CARLTON, OREGON CARLTON, OREGON 
‘ WIL TERESTS: yatta names cw) | | S60 68rd THETA Oe ZZ 


























The Key to 


FIREPLACE 
BUSINESS 


Donley Dampers and fireplace fit- 
tings, as well as complete Heat- 
saver units can be gratifying profit 
items if the market is prepared by 




















for all interest of owners and information 

it sav T Hf E W | helpful to mechanics. . . The Donley Book of Successful Fire- 
to its places, 80 pages, more than 200 pictures, designs and diagrams 

he Zip accomplishes both results. It tells how to plan, build, operate 

ver saw C 0 M B j N AT I 0 N and repair fireplaces with informative chapters on fireplace 
electric history. Price to public 50 cents. Copy sent free to dealers 

rr other writing on firm stationery. Special prices in quantity. 

\e-piect, ABESTO LIQUID, teamed up: with 

-ontains SMOOTH SURFACE ROLL ROOFING, For Outdoor Fireplaces | 

ing for produces a better built-up roof at lower 

omfort- om. Furnish this 20 page book on how to build barbecue and out- | 
adjust: ABESTO LIQUID is also ideal for base- door fireplaces’ that work properly and ornament the premises. | 

the side ment damp proofing and roof coating. Sturdy, lasting portable units also described. Key to a rapidly 

ing in Write for specification sheets growing market in grilles and metal work for outdoor fireplaces. 


cutting, Price to public 25 cents. Free to dealers, writing on firm sta- 
ure ma tionery. Special rates in quantity. 


yainst 3 
i b eC S t O THE DONLEY BROTHERS COMPANY 


Chicago M TRADE-MARK REG. U. S. PAT. OFF. 13928 Miles Avenue, Cleveland 5, Oble 
cnufo<turing Corp., Dept. D-3, Michigan City, Indiana =o —_ 


ae 



































wan & MB Buitpixc Propucts MERCHANDISER 123 











All-Metal Window Awnings 
and Door Canopies 


Leigh metal canopies and awnings, 
designed for the average home, are 
made from double-protected steel that 
is coated with zinc and bonderized for 
double weather protection. The prod- 
ucts are of one-piece construction, fin- 
ished in two coats of baked enamel. 
An attractive permanent metal awn- 
ing that gives cool shade without cut- 
ting off ventilation and light, is avail- 
able in green, blue or tile red. Door 
canopies which make the ordinary 
doorway an attractive sheltered en- 
trance, are also finished in green, blue 
or tile red. Both units are easily and 








quickly installed. Packed in individ- 
ual shipping containers complete with 


brackets, ete. Write Air Control 
Products, Inc., Dept. AL, Coopersville, 
Mich. 


SEND FOR THESE: 


New Kimsul Building Insulation 
with Reflective Vaporseal offers these 
four features: a highly reflective 
cover, vaporseal cover, insulated 
flange, thick-snug fit. The product is 
fire-resistant, non-irritating,  non- 
crumbling, flexible, tuckable, caulkable 
and easily applied. There are many 
layers of uniform thickness stitched 
for strength and bond. Write Kim- 
berly-Clark Coporation, Dept. AL, 
Neenah, Wis., for descriptive bulletin 
A.LA. File 37C. 





The use of a Youngstown Kitchens 
food waste disposer with a septic tank 
is thoroughly discussed in a new 
booklet released by Mullins Manufac- 
turing Corporation. Pointing out that 
the most common mistake made in a 
septic tank installation is selection of 
a tank too small to carry the load, 
the book recommends that one of at 
least 500 gallon capacity be installed 
when a food waste disposer is used. 
The book contains tables showing a 
method of determining the size of a 
tank suitable for families and houses 
of different sizes. It also provides a 





large volume of information on oper. 
ation of a septic tank, what to look for 
in selecting a drainage field, the use 
of leaching pools, and the use of sep. 
tic tanks in series or parallel. Write 
Mullins Manufacturing Corporation, 
Dept. AL, Warren, Ohio. 








Leslie Louvers for any type of slant 
roof or wall construction, are illus. 
trated in a descriptive folder together 
with price list. Designed to fit roofs 
of any pitch, the SR Series louvers 
are flanged, baffled and screened to 
make an easy installation that js 
weathertight and insectproof. The VF 
Series louvers are adaptable to frame, 
brick, or veneer walls. VB Series 
louvers require no wall framing in. 
stallation and are intended for use 
in new construction or on re-siding 
jobs. Write Leslie Welding Co., Dept. 
AL, 2941 Carroll Ave., Chicago 12, Ill, 













Colorful installations of alumitile 
adapted to both interior and exterior 
use, are featured in a four-color book- 
let just recently issued by Metal Tile 
Products, Inc. The various shapes 
and sizes of tile and pattern effects 
obtainable are portrayed in true re- 
production. Hastings alumitile, in- 
troduced to the building field only 
three years ago, is the popular wall 
tile fabricated from sturdy aircraft 
aluminum and finished in enamel per- 
manently bonded to the metal. The 
manufacturer also produces Hastings 

























THESE ARE THE 
WESTERN PINES 


WESTERN PINE REGION 


Larch 

Douglas Fir 
White Fir 
Spruce 

Cedar 
Lodgepole Pine 


THESE ARE 
ASSOCIATED WOODS 


the Western Pines. 
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Idaho White Pine . 
Ponderosa Pine e 
Sugar Pine ° 

a 


GET ACQUAINTED WITH WHITE FIR— From the Western 
Pine Region ... An excellent all-purpose, economy wood for 
sheathing, dimension, siding and paneling. Manufactured, seasoned 
and graded to the high Association standards. Available from 
member mills* in straight cars or mixed cars with one or more of 


*Write for Directory of Membership 
WESTERN PINE ASSOCIATION 
510 Yeon Bidg.« Portland 4, Ore. 






.| MONOCORD 







TIMBER 
TRUSSES 














NEWARK, N. J. 


‘ 
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FOR CLEAR-SPAN, POST-FREE BUILDINGS 


FAST ERECTION WITH LOCAL CREWS AND EQUIPMENT 


@ Monocord Timber Trusses are designed, engineered 
and factory-fabricated to meet all job and load re- 
quirements. They are delivered knock-down, ready 
for accurate assembly and easy erection by local crews 
and equipment. Monocord Trusses enable you to 
economically meet the growing demand for one-story, 
post-free buildings. 

In addition to Monocord Trusses, Weyerhaeuser 
furnishes other typical fabricated lumber items to 
general contractors, builders and industrial builders. 


TRUSSED RAFTERS @ BRIDGE TRUSSES @ HATCH COVERS ®@ PALLETS ® 
HIGHWAY BRIDGE BARRICADES « FLOATS © REFRIGERATION SHIP 
PARTS * STRUCTURAL FRAMEWORK © STEAM HAMMER PARTS 
¢ CHURCH TRUSSES * LOADING RAMPS « PILE DRIVER CRAWLER 
MATS ¢ BUMPER BLOCKS * FOUNDATION TOWERS « GAS CYLINDER 
RACKS (treated) « FLUME CRADLES (treated) * COOLING TOWERS 
(treated) * MARINE PIER TIMBERS (treated) # WATER GATES (treated). 


Write for complete details. 


WEYERHAEUSER SALES C0. 









ST. PAUL, MINN. @ TACOMA, WAS! 
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Alumi-Shield awnings and doorhoods 
which are illustrated in the same 
booklet. For literature write Metal 
Tile Products, Inc., Dept. AL, Hast- 
ings, Mi ‘h. 


Double Surface Planer, Buss No. 88 
is fully described in the manufac- 
turer’s bulletin No. 53. A cross-sec- 
tional diagram shows the eight feed 
rolls, their relative positions, the 
upper and lower cutterheads with the 
chipbreakers and close fitting bed 
plates. This carefully illustrates how 
Buss No. 88 double-surfaces both 
long and short stock with equally fine 
results. The double surfacer may be 
operated as a single surfacer—only 
a moment required: for the change 
either way. Write Buss Machine 
Works, Dept. AL, 201-217 W. 8th St., 
Holland, Mich. 


Greenheart, the wood for marine 
and heavy duty construction, which 
grows only in British Guiana, South 
America, is shipped in the form of 
round piling, hewn squares, sawn 
lumber and timber. A_ bulletin de- 
scribing the outstanding character- 
istics of this wood is available on 
request. Write Greenheart & Wallaba 
Timber Co., Inc., Dept. AL, 52 Van- 
derbilt Ave., New York 17, N. Y. 


Rey Kool 19” Selvage Built-Up 
Roofing, a new building material, is 
fully described in a special folder. 
Roofing contractors using the Rey 
Kool Roofing can now apply at a 
single step a built-up roof surface 
consisting of two layers of felt, pro- 
tected on top by a layer of aluminum. 
This roofing is constructed of a 17%4- 
inch wide sheet of stipple-embossed 
aluminum, factory laminated to one 
side of a 36-inch width of 15-pound 
asphalt-saturated roofing felt. Write 
Reynolds Metals Co., Dept. AL, 2500 
So. Third St., Louisville, Ky. 


“One Step Ahead”, a kodachrome 
motion picture, dramatizes the exclu- 
sive features of the combination storm 
and screen sash manufactured by the 
F. C. Russell Company. For informa- 
tion concerning production of these 
visual sales tools, manufacturers are 
invited to write The Jam Handy Or- 
ganization, Ine., Dept. AL, 230 N. 
Michigan Ave., Chicago 1, Ill. 


Aluminum and brass moldings as 
Well as redesigned types of standard 
moldings are shown in the new 
Wooster Catalog No. 150. Special ap- 
lication pages illustrating moldings 
for use in bathrooms, kitchens, bars, 
recreation rooms and commercial in- 
Stallations as well as a ready refer- 
ence index are included. The Wooster 


Slotter, 2 new tool recently intro- 
duced . slotting metal moldings 
= trims is also described and illus- 
trated, For copies of the new catalog 
Write Wooster Products Inc., Dept. 


AL, Wooster, Ohio. 


BUILDING 
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MORE MORE 


Satisfied Customers 2 _ Profit-Hours for You 
when you rent 


AMERICAN 


_ SANDERS 


Build a and steady sander rental income 

with AMERICAN Quality Machines! 
With American Sanders in the hands of 

your customers, you can be sure that the 




























machines will do the work with complete 
satisfaction. 
You get the utmost in profit-hours with 
American—because American Machines 
are built right... expertly engineered 
. precision manufactured ... quality 
throughout. Many have found the 
average cost of repairs and mainten- 
“ance extremely low compared with 
high rental profits... built to make 
money for you! Send coupon for 
Little American 8° Floor Sander 1 free profit-plan booklet. The 
profesurental use. | American Floor Surfacing 
Machine Co., Toledo 3, Ohio. 


American Rental 8” 
Floor Sander ...tilt- 


type...anideallight 
weight machine. 


American Spinner ‘FLOOR MACHINES ... PORTABLE TOOLS 


Floor Edgers...disc- je me mee me ee et ae oe oe ene cian cnn Gam cuuh Gun Gun GuaRD Gum um 


=a Sf The American Floor Surfacing Machine Co. 


floors, stairs, clos- 521 So. St. Clair St., Toledo 3, Ohio 
ets. 542” & 7” discs. O Send 12-page illustrated free booklet showing 
how to make money in the floor sander rental 


business. 
D Send latest catalog on the following, without 
obligation: 
Maintenance Mach- D Floor Sanders D Floor Edgers 
ines. Labor-saving O) Maintenance Machine 
machines for pol- Name 





ishing, disc sand- 
ing, steel wooling, Street 
and scrubbing 4 
floors.Brushspread City State 
14,16 or 17 inches. 





itt tintin nen ete i es en ee 








SEND COUPON TODAY! 
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VYlames in the News 


Payson Lumber Sold 
to Tri-State 

The Payson Lumber company has 
been sold to the Tri-State Lumber 
company, of Salt Lake City. Paul H. 
Bigler, manager of the Payson firm, 
will remain as local manager for Tri- 
State. The business has been oper- 
ated for the past seven months by 
J. Clark Elmer, Utah county com- 
missioner, who established the firm in 
March, 1946, with Earl Davis as a 
partner. 


Fire Destroys Plants in 
Merritt and North Vancouver 


Damages estimated at $100,000 
were caused by fire which destroyed 
the plant of the Lions Gate Lumber 
Company at North Vancouver, B. C. 
The mill cut 100,000 feet of lumber 
per day, while its re-manufacturing 
plant produced sidings. The combined 
operations employed about 90 men. A 
complete new water works system 
which provided the plant with one of 
the most up-to-date fire prevention 
systems on the coast failed to check 
the blaze. 

Fire also destroyed the plant of the 
Nicola Valley Sawmills Ltd. at Mer- 
ritt, B. C., causing damages estimated 
at $100,000. The planing mill and 
power house were saved. A. S. Nich- 
olson, Burlington, Ontario, president 
of the company, reported that opera- 
tions will be continued and the plant 
rebuilt as rapidly as possible. 


Olympic Line Changes 
Firm Name 


Incorporation of West Coast Stained 
Shingle Company, Seattle, under a 
new and more descriptive name, 
Olympic Stained Products Company, 
was announced January 1 by Philip 
W. Bailey, president of the new cor- 
poration. The company, largest man- 
ufacturer of such products in the 
United States, has used the Olympic 
brand name for its line of pre-stained 
shingles, shakes, siding and stain for 
a number of years. 

Greatly enlarged manufacturing fa- 
cilities are a part of the new opera- 
tion, with additional buildings, new 
and improved grooving machines and 
a special stain color department. The 
resulting enlarged production will 
handle the growing demand for the 
two new products introduced by 
Olympic, “Olympic Texterior Siding” 
a vertical knotty red cedar siding that 
has been pre-stained and striated in 
a beautiful pattern for use on exte- 
riors and interiors; and Olympic 
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Thermo-Wall, a double wall construc- 
tion with one layer of prestained ma- 
chined shakes laid over a_ special 
weather-treated insulating board for 
durable sidewalls. 


Operations Scheduled for 
Western Forest Industries 


Operations are expected to start at 
the plant of Western Forest Indus- 
tries Ltd. at Honeymoon Bay, B. C., 
in March, according to J. Stothers, 
manager. 

Mr. Stothers said full plans for res- 
toration of the mill which was de- 
stroyed by fire in July, 1948, would 
not be implemented for some time, 
but that partial construction was now 
under way at a cost of approximately 
$500,000. ; 


H. L. Landfair Now Operating 
Wholesale Lumber Business 


The dissolution of partnership has 
been announced between J. D. Taylor 
and H. L. Landfair, previously oper. 
ated as J. D. Taylor Lumber Company, 
Jackson, Miss. H. L. Landfair is now 
operating a wholesale lumber busSiness 
in Jackson under the name “Hiram 
L. Landfair Lumber Company” with 
new Offices located at 126 South Presi- 
dent St., Gale Building, room 207, 





CLAY HOLDS "MOST SUCCESSFUL" SALES MEETING 


Clay Equipment Corporation, farm 
equipment manufacturers, with fac- 
tories at Cedar Falls, Iowa and Bing- 
hamton, N. Y., recently held its An- 
nual Mid-Winter Sales Meeting at the 
firm’s Cedar Falls office. Joseph B. 
Clay, president, termed the 1950 meet- 
ing “the most successful of the com- 
pany’s 51-year history.” 

The informative meeting, which was 
organized and conducted much like 
a regular school, was attended by 30 


traveling Clay representatives from - 


all parts of the United States. 
Lectures, discussions, analyses of 

wire tape recordings of actual sales, 

and instructional films were presented 


each day of the week-long meeting. 
A comprehensive test over all material 
presented completed the week’s in- 
struction. 

Three new sales representatives 
were appointed for Illinois, Iowa and 
New York. These men will bolster 
present sales efforts in the three 
states, making possible more frequent 
calls, and better service to the lumber 
trade reached by this long-time estab- 
lished manufacturer of barn equip- 
ment. The new representatives and the 
territory they cover are; Ralph 
Adams, western Iowa; Larry Duncat, 
southern and central Illinois; and 
Homer Ames, western New York. 


Sales Organization and Cedar Falls office personnel of the Clay Equipment Corpo 
tion, Iowa. Joseph B. Clay, president of the firm, stands at right. 
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HILL- BEHAN 


LUMBER CO. 


6515 Page Avenue 5601 Elston Avenue 
, ST.LOUIS 14, MISSOURI CHICAGO 30, ILLINOIS 


ROdney @-4160 « Teletype CG-1464 


DElmar 1111 ¢ Teletype SL-525 





HOLT HARDWOOD CO. 


Manufacturers of 


MAPLE @ BIRCH © BEECH © OAK 
STRIP © BLOCK 
and 
HERRINGBONE 
FLOORING 


® 
BROOM HANDLES 
GRADED SAWDUST 


* 
High Grade Northern Hardwoods 
2 
Custom Kiln Drying 





& 
| Members: M. FL M. A. WN. HO. A. ON. H&M. A, 


OCONnTO, WISCONSIN 
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ash 








Dependable (uality 





Best of manufacture. 


For prompt attention on your needs 


phone or write 


Miller & Company, Inc. 


Manufacturers of 
Hardwood & Yellow Pine Lumber 


ELMA, ALA. and JACKSON, TENN. 


s : , 
Selma LD 9910 — Phones — Jackson 1885 





HARDWOOD FLOORING 


In straight cars or mixed with air — 
dried Yellow Pine Boards and 
Dimension. 
Satisfaction that will bring you 
back for more. 

















METAL 
BUILDING 
















Since 1874 


F. D. KEES MFG. CO. 


BEATRICE 


CORNERS 


. SAVE TIME, MATERIAL 


Kees building corners of weatherproof 
28 gauge Zincgrip and aluminized 
steel give frame building corners that 
““mitred look’’ without the slow, ex- 
pensive work of cutting and fitting 
ends of the siding. Metal can scarce- 
ly be seen after building is painted. 


FIT TIGHTER, LAST LONGER 


Lower flanges of Kees metal building 
corners overlap and make tight joints 
at lower edge of boards. Kees build- 
ing corners prevent joints from open- 
ing. No moisture can rot the siding 
as they are completely covered. 


ALL SIZES, MADE-TO-ORDER 


Kees has the most complete line of 
metal building corners—sizes and pat- 
terns for all widths and thicknesses of 
lap-siding and for the more popular 
patterns of drop siding. 


ORDER FROM YOUR JOBBER 
Write Dept. AL-4 for Free Catalog 


NEBRASKA 


1.27 












DE LO: 


women 











C. P. Sullivan President of 
B. C. Wholesale Lumber Assn. 

Charles P. Sullivan has succeeded 
Robert W. Heaps as president of the 
B. C. Wholesale Lumber and Shingle 
Association. He was elected at the 
recent annual meeting at Vancouver, 
B. C. 

Harold Haughland is vice-president 
of the organization. Directors are J. 
Wilson Heaps, Leslie H. Braddick, and 
Sydney W. Armitage. 


Bird Holds Midwest 
Salesmen's Meeting 

Members of the Bird & Son West- 
ern Building Materials Division met 
at the Shoreland Hotel in Chicago, 
January 19 for a two day sales con- 
ference. Presiding over the group 
was A. M. Dobbins, western division 
sales manager. In attendance from 
Bird general offices at East Walpole, 
Mass., were E. L. Chamberlain, vice- 
president, Building Materials Division 
and W. E. Wakefield, sales promotion 
manager. E. L. Chamberlain outlined 
Bird’s 1950 sales objective and ex- 
plained the plant improvements to be 
completed this year. 

Discussions covered the entire Bird 
line of building materials and fea- 
tured the introduction of Bird Master- 
Wall Siding, a complete new low-cost 
exterior sidewall material. A joint 
dinner with plant foremen and execu- 
tives was held at which time W. W. 


Wilson, Chicago manager, presented 
the plant representatives individually, 
describing the job of each. Five new 
salesmen were introduced and wel- 
comed-to the Bird organization by A. 
M. Dobbins. 


Installing Full-Wall Panel 


peson | J 
PANELS 


FOR ALLS ANE £555386% 





What is believed to be the first demon- 
stration ever held of the actual applica- 
tion of a full-wall laminated fibre panel 
at a public meeting was held in connec- 
tion with a talk by R. George Morgan, 
(extreme left) supervisor of sales of The 
Upson Company, Lockport, N. Y. in the 
Rochester, N. Y. Chamber of Commerce. 
Two men easily é¢arried the huge 8 by 
14-foot panel through the hall and 
anchored it to a framework representing 
the entire wall of a room. By forcing 
the panel, with block and hammer (as 
shown in the above photograph) against 






sharp metal prongs of patented floating 
fasteners attached to the studs, the pane 
was firmly anchored to the wall withoy 
the use of nails and without marring th 
surface of the panel. Ralph Fran 
(right), of the Hollister Lumber (Cop, 
pany, Rochester, which sponsored th 
meeting, is holding a spacer stick to jp. 
dicate the location of the fasteners unde. 
neath the panel. W. F. Lytle, of Th 
Upson Company, is using the hammer 
and _ block. 


1950 Advertising Schedule 
for Youngstown Kitchens 


Youngstown Kitchen dealers yil 
get increased newspaper and nation 
magazine advertising support in 1950, 
Marshall Adams, advertising and sale 
promotion manager for Mullins Map. 
ufacturing Corporation, announces, 

The stepped up newspaper progran 
comes from distributors’ local adver. 
tising fund. Effectiveness of adda 
expenditure at the local level wa 
demonstrated early last fall wha 
Mullins diverted national funds int 
local advertising to successfully mee 
a declining sales situation, Mr. Adans 
said. 

Youngstown’s entire 1950 sales ani 
advertising campaign, which for the 
first time includes double page spreads 
in national magazines, is designed ti 
help increase sales by 36 percent over 
1949 if steel is available. 

The double page advertising spreads 
are scheduled to appear in Bette 
Homes and Gardens and America 














HARDWOOD FLOORING 









WILLIAMSPORT 4181, wire or write... 


THE 


SUSQUEHANNA ST. 





Conveniently machine packaged in steel-strapped 
bundles. Prompt shipment on most grades. PHONE 


CROMAR COMPANY 


WILLIAMSPORT, PENNA. 








SINCE 1919 . @ 
the first and * 
finest in 
finished oak - 
flooring! @ 
PRE-FINISHED OAK 13 


Ye"%2” & 1Y_" and 25/32"%x2%" & 1%". Rich, gleaming twilight | 
tone finish is ‘ironed into the wood"’ on CROMAR'S exclusive sub: | 
surface process. Self-leveling joint. 





UNFINISHED OAK & HARD MAPLE} 


25/32"x2%,", 2” & 1%”. ) 
matched. Well manufactured from Appalachian Oak and Hard | 
Maple, carefully graded. 





Nail holes machine-punched. | 





Straight line, top quality, standard 









Makes Pickets 
at Low Cost 


Points 200 to 250 15%"' to 35" width pickets per hour 
with planer-smooth finish. 
Adjusts to cut any degree of sharpness or bluntness 
of picket point. Light enough to carry to stock pile 
—wt. only 38 Ibs.—yet strong and durable enough for 
Net price $47.50 f.o.b. Wilmette, Illinois. (Where state sales tax applies, add tax.) 





- 
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SCHUBERT 


Picket Cutter 
















No sanding required. 


year after year use. 24" high. Hand operated. 30" 
long handle provides easy leverage. Anyone can 
operate. Enables you to utilize odds. and ends of 
lumber profitably. Seven day delivery. Send today 
for literature. 








H.A. SCHUBERT | of © FEB EoD sett tae 


I WATOM NET ebb atenaes sas Ou-e 
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Bis HARDWOODS e WHITE PINE © HEMLOCK 
S inv ie és Our sustained yield forest management policy for the 
y meei past thirty-five years is providing for current needs of 
Adans today and future demands of tomorrow. 
eal Under a sustained yield plan. New DEFEND YOUR TRADE 
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District Sales Representatives 
















Mr. R. F. Taylor Mr. H. M. Tripp 
No. 24 Welwyn Road P.O. Box No. 85 
Great Neck, L. I., Crystal Lake, Ill. 
New York 


Distributed through the 


30" Wholesale Trade exclusively. 
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Member Western Pine Assn. 


© ER | | gg SB THURSTON-FLAVELLE LTD. 


Port Moody, B. C. Canada 
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Home magazines. Single page, four- 
color ads also will appear in Good 
Housekeeping, McCall’s, Woman’s 
Home Companion, Ladies Home Jour- 
nal, True Story, Coronet, Farm Jour- 
nal and Household. 


Millionth Bag Sets New 
Production Record 

A new production record in the 
manufacture of lightweight aggre- 
gates was reached by the Dearborn 
division plant of the Zonolite Com- 


The one millionth bag of vermiculite 
plaster aggregate produced by Zonolite 
Company Dearborn division is made 
ready for shipping by Dayton L. Prouty, 
left, division manager, and Earl W. 
Moore, driver for McDonnell Brothers, 
Inc., distributors of vermiculite in De- 
troit. 


pany when the millionth bag of ver- 
miculite plaster aggregate produced 
in 1949 was recently shipped by the 
firm to lumber and building material 
dealers in the midwest and east. 

This was announced by Dayton L. 
Prouty, manager of the Dearborn 
firm, who revealed that use of light- 
weight aggregates for plastering in 
all types of building construction in 
the nation rose from one and one-half 
percent in 1945 to 27 percent in 1949. 

The Zonolite Dearborn plant also 
produces expanded vermiculite insula- 
tion, high temperature cement, acous- 
tical plastic, and lightweight aggre- 
gate for insulating concrete. 


Farm and Industrial Equipment 
Firm Established in Lancaster 


Establishment of the Daffin Manu- 
facturing Company at Lancaster, Pa., 
has been announced. The new company 
is headed by Irl A. Daffin well-known 
farm and industrial equipment manu- 
facturer. Included in the Daffin line 
is farm, feed manufacturing and 


. industrial equipment. The machinery 


includes the Daffin Feed-U-Nit, ham- 
mer mill equipment, Mill-U-Nit, Disc 
Harrows and industrial-type humidi- 
fiers under the Hum-O-Zone trade- 
mark. Other equipment will be added 
later. 

Affiliates of the new concern are 
Lancaster Engineering Corporation, 


engineering research, distributing ap; 
service organization; and The Atl, 
Corporation of Mountville, Pa., py. 
ducer of Fridy hoists, winclies ap; 
car-stoppers. Mr. Daffin is also pres. 
dent of the two affiliate companies, 

The Daffin machinery line will 
handled by Lancaster Engineering 
Corporation and other leading djs. 
tributors throughout the country, 
Headquarters of Daffin Manufacturing 
Company will be Fruitville Pike 
Lancaster, Pa. 


B. C. Plywood Manufacturers 
Form Trade Association 


With the object of organizing the 
British Columbia Plywood Industry fo; 
co-operative effort in attaining wi 
form standards of manufacture ani 
gaining recognition of the qualities o 
their product in domestic and expor 
markets, the manufacturers of Ply. 
wood in British Columbia have incor. 
porated a new Trade Association to 
be known as the “Plywood Manufac. 
turers Association of British Colum. 
bia.” This organization has been reg. 
istered under the Societies Act and ¥. 
E. “Pat” Burns, sales manager, Pac. 
ific Veneer Division, Canadian Forests 
Products, has been elected president. 
G. H. Tullidge of the Western Ply 
wood Co., Ltd., has been elected vice. 
president. The board of director, 
representing the principal producing 
companies includes: W. E. Burns, 6. 





DON’T 


(oF: 95 35% ae @ ie 
CONVEY IT 


Cut handling costs— 
increase safety—reduce 
manual handling with 
conveyors. Eliminate 
those costly time wast- 
ing steps between cars, 





MAKE MORE MONEY 


on Bronze, Aluminum and 
Stainless Steel Specialties 


YES . . . LOWEST POSSIBLE 
PRICES to net you attractive 
profits . . . on NEWMAN non 
ferrous railings, gates, grilles, 
doors, entrances, tablets, letters, 

famous for finer 
quality since 1882. 


TODAY write for folders 
FREE and complete information. 
DO IT NOW!!! 





NEWMAN BROTHERS, Inc. 


“FAMOUS FOR FINER QUALITY FOR 68 YEARS" 
Dept. A-L Cincinnati 3, 0. 


piles and storage 
sheds. Let conveyors 
provide fast, low-cost 
and speedy handling 
of your products. 











JAMES W. SEWALL COMPANY 


Consulting Foresters 


Get complete informa- 
tion today — write for 
Bulletin No. AL-20. 

MAIN OFFICE: 


OLD TOWN, MAINE 


Phillips & Benner 
Ruttan Block, Port Arthur, Ontario 
Established 1910 


Standard Conveyor Company 
, General Offices: 
North St. Paul 9, Minnesota 
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te oo High Altitude, Soft Textured Growth 

_ ex Manufacturer and Distributor 

PAUL BUNYAN LUMBER CO. 
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Al Clements Dinber Co. 


MANUFACTURERS & WHOLESALERS +- DOUGLAS FIR LUMBER 


“Kiln Dried” 
Industrial & Housing Materials 4-4 


EUGENE, OREGON: P.O. BOX 908- PHONE 5-3317 - TELETYPE EG 49 


YOU CAN 





Reduce Delivery Costs 





and SINCE 1918 
Speed up Deliveries 
SIBLE 
ictive with an Load and Unload a Load at a time 


rile, |) RB ROLL-OFF TRUCK BODY _ >. 


Complete Beds Shipped KD 
olders EASILY MOUNTED 








Write for Catalog & Prices Two Minutes Are Better THAD Two Hours 


‘The R-B COMPANY, 1921 Guinotte, KANSAS CITY 1, MO. 
HY SHEVLIN- McCLOUD LUMBER COMPANY 


[Successors to Shevlin Pine Sales Company] 



































SELLING THE PRODUCTS OF DISTRIBUTORS OF 

“wegen | SHEVLIN PINE ete 

COMPANY < PONDEROSA PINE 
McCloud, Calif. Reg. U. S. Pat. Off. (PINUS PONDEROSA) 

*THE SHEVLIN-HIXON COMPANY EXECUTIVE OFFICE 

: Bend, Oregon 900 First National Soo Line Building SUGAR (Genuine White) PINE 
aoe vont Se POF Aececlen MINNEAPOLIS, MINNESOTA (PINUS LAMBERTIANA) 
tne, DISTRICT SALES OFFICES: 



























NEW YORK CHICAGO SAN FRANCISCO 
GF. 1604 Graybar Bldg. 1863 LaSalle-Wacker Bldg. 1030 Monadnock Bidg. 
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H. Tullidge, J. C. Ramsay, H. R. Mac- 
Millan Industries, Ltd., W. J. Mackin, 
Canadian Western Lumber Co., Ltd., 
and J. R. Murray, J. R. Murray, Ltd. 

Mr. L. R. Andrews has been ap- 
pointed secretary of the organiza- 
tion and J. O. McCutcheon has been 
retained to develop engineering data 
relative to the use of Plywood in 
housing and industrial fields. 

One of the first projects of the new 
Association will be to draw up appli- 
cation standards for the various types 
of plywood manufactured in British 
Columbia. Efforts will be made to 
have these standards incorporated in 
the present revision of Municipal and 
National Building Codes, now under 
consideration by various Code au- 
thorities. 


Fiddes-Moore Adds 
Lumber Department 

Fiddes-Moore & Company, mid-west 
distributors of plywood, doors and 
building specialties, has added a new 
lumber department offering retail 
lumber dealers a complete service on 
carload lots of west coast lumber 
products. 

Woods will include Ponderosa Pine, 
Idaho White Pine, Douglas Fir, White 
Fir, Hemlock, Western Red Cedar, In- 
land Douglas Fir, Larch, Western 
White Spruce and Engleman Spruce. 

Shop, finish and structural lumber, 





dry and green dimension, boards, tim- 
bers, shingles, siding, moldings and 
other lumber specialties will be 
handled. 

The Fiddes-Moore Lumber Depart- 
ment, will be under the direction of 
William Billow, veteran west coast 
lumber representative. 


Mando Modernizes No. 3 
Insulite Machine 


Number 3 Insulite machine in the 
International Falls, Minn., plant of 
Minnesota and Ontario Paper Com- 
pany will be shut down under a mod- 
ernization program expected to keep 
the unit out of production for five 





weeks, Clarence Larson, vice-preg) 
dent in charge of production, a, 
nounced. 

Plans call for work on both the kip # 
and wet end of the machine. A]! driy 
chains in the kiln will be renewed an; 
the unit re-aligned. The kiln will aly 
be converted from a two to a thre. 
unit circulation system to provide fy 
faster and more uniform distributin, 
of heated air for drying the insulatig, 
board. Wet end improvements yi 
include a new drive for the formin 
machine, new headbox with agitating 
equipment and agitators for the ma. 
chine chest. Another phase of th 
project will be the installation of , 
stainless steel covering on the cay 
iron press roll. 








Peppermint Candy Helps 
“Keep Louisiana Green" 

Fifty thousand sticks of gay pep 
permint candy, with the messag 
“Keep Louisiana Green—Stop Foreg 
Fires—Grow More Trees’ imprinted 
on their colorful cellophane wrappey 
are being distributed to Louisiay 
children by International Paper Com 
pany as part of its continuing fo 
estry educational program. 

The idea conceived by Charles ¥. 
Robertson, conservation forester, anf 
Miss Edna Potter of the Paper Com 
pany’s public relations department 
emphasizes to the youngsters, partir 
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Quality Lumber 
for 62 Years 
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WINTON LUMBER SALES CO., Yoetay “ower. MINNEAPOLIS 2, MINN.| [ee 


Grade Stamped 


DOUGLAS FIR 


SPECIFIED DIMENSION 
OUR SPECIALTY 


you want. 
trimmed Studs cut to exact length. 


Let us know your needed items. 


(NR-KING 


TIGARD ° 
Telephc nes 


SPECIFIED LENGTH 


We can ship straight cars of one length or any specified lengths 
Boards and small timbers of course. Also precision 


MANUFACTURING CORP. 


OREGON 
~ Portland Line CH. 3330 or Tigard 2301 










ALIFORNI! 


SUGAR & WESTERN 
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f the “In the Heart of the Deep South” 

of Phone 169 P. O. Box 391 
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PLANER and JOINTER KNIVES 


- also high speed knives and molding cutters 
for the woodworking industry. 


g for 


“TAYLOR-STILES & CO. 


Riegeisville, New Jersey 


Western Agents: 
Hall & Brown, W. W. Machine Co., St. Louis, Mo. 









- installation 
* operation 

-maintenance 
- on the purse 















PONDEROSA PINE SUGAR PINE 
WHITE FIR INCENSE CEDAR 













TRANSIT CARS IN ALL GRADES 
GIVE YOU RAPID SERVICE 





ASK FOR OUR SPECIAL OFFERS! 


H. S. CHISHOLM, INC. 
737 W. 3rd St., Reno, Nevada 
Phone 2-5043, 2-1700 TWX RE-40 


SHOPS SELECTS COMMONS 
Glued Stock Cut Stock Patterns 








The CAPITOL Taper Seal GARAGE DOOR 


is a Profitable Door for you to recommend and install. 
Customers like these self-selling, Taper Seal features: 
















beauty — feather-touch operation — balanced action 
— complete weather protection — long, trouble-free 
life — reasonable cost. For you — faster sales — 


greater profits. Sizes: 8’0” x 6’6”; 8’0” x 7’0”; 8’0” 
x 78": 8’0” x 8°0": 9'0” x Te": 9’0” x 8’0”; 10’0” x 
7'O";. 106" x SO"; 10°O" x SO"; 10” x 100". 























How! 
OW, THE NEW | 
CAPITOL STREAMLINE 
FLUSH-PANEL  &il + 
Gor Faster Sales ‘ee 
Gor Greater Profits SE 
— stronger, longer lasting — combines beauty and 
economy. Panels are electrically bonded (not nailed) 
to each side of the frame — insures rigidity —- pre- 


i 


vents warping and distortion. Sizes: 8'0” x 7’0”; 
8’0” x 7’6”; 8'0” x 8’0”; 9’0” x 7'0”. Thickness — 134”, 
See your lumber dealer or write us for prices. 


CAPITOL PRODUCTS 


118 SOUTH THIRD STREET e SPRINGFIELD, ILLINOIS 























NORTHERN 
WHITE PINE 


NORWAY 





BURNER with 
CONE GRATE 


*Burns 25% More 
*With 75% less smoke and 
cinders. Fool proof 
We Also Bulld 
BOILERS —5 TO 1200 H.P. 
TANKS and STACKS 


STRUCTURAL STEEL 
FABRICATORS 


MFRS. FLANGED & DISHED HEADS 


We Stock 
Straight & Bent Boller Tubes 


SEATTLE BOILER WORKS 


Now in Our New Larger Modern Plant at 5237 E. Marginal Way 
SEATTLE, WASH. 
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RAINY LAKE LUMBER CO. Ltd. 


Sales Office: 
2020 Chicago Title & Trust Bldg., CHICAGO 2, ILL. 


Selling the Products of J. A. Mathieu, Ltd., Rainy Lake, Ont. 
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ularly in rural areas, the vital neces- 
sity for being cautious with fire in 
the woods. 

The state-wide, cooperative Keep 
Green program, a plan of public edu- 
cation in forest fire prevention and 
reforestation, is sponsored by the 
Louisiana Forestry Association. 


Companies ebunounce 


William Dobie Kuhre, on January 
21 celebrated his 87th birthday. Al- 
though Mr. Kuhre retired from active 
management of the Jensen & Kuhre 
Lumber & Hardware Co., several 
years ago, he still works at the firm 
as a bookkeeper. Mr. Kuhre founded 
the firm in Sandy, Utah, in 1901. 








E. L. Kurth, Jr., formerly sales 
manager of the Angelina County 
Lumber Company, Keltys, Tex., was 
promoted to the position of vice- 
president and sales manager. He will 
continue to serve the trade with 
“Sudden Service”. 


S. G. Keiller, manager of Filament 
& Extrusion Sales of the Firestone 
Plastics Co., Pottstown, Pa., an- 
nounces the appointment of Feuer & 
Co., 1150 Broadway, New York City, 
as factory agents for Firestone Velon 
Garden Hose in the New York-Phila- 
delphia metropolitan area. 


L. G. Everitt, vice-president and 
general manager of the Long-Bell 
Lumber Company, Kansas City Mo., 
announced the appointment of Jesse 
D. Davis as division manager of the 
Long-Bell Co’s Tulsa division. Mr. 
Davis will have supervision of all 
Long-Bell operations in northeastern 
Oklahoma. He went to Tulsa in 1933 as 
manager of the Tulsa store. As mer- 
chandising manager for the past three 
years, Mr. Davis directed the market 
research division for the entire retail 
department. Starting with Long-Bell 
Company at Independence, Kan., in 
1920, Mr. Davis has advanced with the 
company during the past 30 years by 
working with all operations which 
included the retail and manufacturing 
operations at Pittsburg, Kan., and 
Enid. 


Bert Inch, general sales manager for 
Kaiser Aluminum & Chemical Sales, 
Inc., Oakland Calif. announced the 
establishment of an integrated build- 
ing products department which will 
handle the national sales of all 
Kaiser Aluminum specialty products. 
Charles B. Brown will head the depart- 
ment as Building Products Manager. 
Mr. Brown who joined the Kaiser 
sales organization a year ago to 
supervise the introduction of Kaiser 
Aluminum Shade Screening, will di- 
rect and coordinate all sales for 
building construction use in his new 



























position. Under him product manag, 
will be individually responsible 4, 
handling the sales of Kaiser Aluy 
num clapboard siding, shade screeniy 
and roofing. 


L. W. Clarke, vice-president | 
charge of sales, the Philip. Carey My = 
Co., Cincinnati, Ohio, announced tia: —— 
Martin V. Coffey, formerly sales my 
ager of the company’s Miami-Cabiy 
Division, has been appointed geney 
sales manager, a position held == 
Clarke before elevation to his presey 
position in 1949. 


rsp 


Paul Lohrman has been promot 
by W. H. Gardner, Keystone Steel { 
Wire Company general sales mang 
er, to merchant trade sales represen; 
ative in central Ohio, succeeding E.} 
“Brick” Imboden, who has been tran 
ferred to his home state, Missow 
Mr. Imboden will headquarter at § 
Louis, succeeding J. T. Richards 
who resigned to accept another pos 


«Oper 


Jomes 


tion. Mr. Gardner also annound M 
the appointment of O. E. Falls 
building trades specialist for & 


Texas territory of the Keystone St# 
& Wire Company, Peoria, IIl. 


Clyde A. Fulton, Charlotte, Mid A 
was elected to the board of director 
of The Lumbermens Mutual Insurani 
Company, Mansfield, Ohio, at the la 
quarterly meeting of the board. 3 
replaced Chas. H. Keating, decease 
Mr. Fulton is president of Colbom 
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precision-engineered 


Caulking Guns and Spouted Cartridges 
Vital Cartridges are filled by leading caulk makers and supplied by dealers 
~ 7500 QUINCY AVE. 


| VITAL PRODUCTS MFG. CO. cievetann 4, OHIO J 














KIRBY 
Lumber Corporation 


@ Yellow Pine 
@ Southern Hardwoods 


"A Wood for Every Purpose" 
KIRBY BUILDING 


"Is it as Good as Kirby's?” 










HOUSTON, TEXAS 























NOW AVAILABLE—the tools you need for insu- 
lation board jobs. Sharp, strong, specially ground 
















Nothing conveys an impres- | W 
sion of quality and prestige ca 
more readily than a perfect | BE 
business card designed by.us. 


blades cut through toughest insulation boards 
leaving clean, smooth 
edge. Three tools—five $585 
blades — attachments 
Sent post: i 
yk pad ae nr 
Extra Bevil-Devil Blades, of selected steel, ground to 


cul insulation board. Package of 100 for $4.00, 
postage paid. 


KIMBALL 


K 1633 SYCAMORE 


A letter from you will bring 
an assortment of the business 
cards we have made for others. 


ste 


MANUFACTURING 
COMPANY, INC. 
ROYAL OAK, MICH. 








THE JOHN B.WIGGINS Co. 
640 So. Federal Street, Chicago 5 
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Lumbermens AW UL) CY 


‘Operating in New York state os (American) Lumbermens Mutual Casvalty Company of Illinois 











ITEeSEN Jomes S. Kemper, chairman H. G. Kemper, president ¢ Mutual Insurance Building, Chicogo 40 
ig E.) 

n trans 

Lissour 

r at § GILLIES BROS. & Co. Ltd. 
ne BRAESIDE, ONTARIO, CANADA 

‘alls a. Mfrs. of Whi F PIN (PINUS 

‘or iM ©=Genuine STROBUS) 
ne Stell Also some Norway and Spruce 

Mc AIRSSEASONED — WATER-CURED 
1recton 

surat Rough or Dressed 

= 7 For 108 years, 1842 — 1950 

. che Capacity 30 million ft. annually 

Jolbor i Sawmills — Braeside and Temagami, Ontario 
a MEMBERS N.W.L.D. Assn. 


See It Soon...! 


Td THOMASON 
FLUSH DOOR 


[All-Wood Throughout] 


Developed after many months of research, 
the THOMASON FLUSH DOOR is now 
available. See it in gum wood and in several 
different face veneers. Complete details 


and prices are yours for the asking. 


WRITE TODAY FOR NAME OF 
YOUR NEAREST DISTRIBUTOR 


THOMASON 
Plywood Corp. 


FAYETTEVILLE, NORTH CAROLINA 














AUTOMATIC 
GA. NGE 


TANNEWITZ 


for Swing Saws 


SAVES 


$30 to $50 A MONTH 
IN LUMBER AND LABOR 


30 Days Free Trial 


ORDER NOW OR SEND FOR 
CIRCULAR 


TANNEWITZ WORKS 


GRAND RAPIDS 


MICHIGAN 
DEPT 4 


“ 
by 
mS 








SAW REPAIRS 
We Do All Kinds of Circular Saw Repairing 


Our specialty is cutting down worn out Inserted Tooth Saws 
ey «ond making them like new and only a little smaller. We also 
thange Solid Tooth Saws to Inserted Tooth. 


We use only Simonds Bits and Shanks in our Repair Work be- 


cause we know Simonds Bits and Shanks make any saw a 
BETTER caw. 


Distancs is no Barrier. We have customers in almost every 
state, b-cause, after 51 years’ experience we know how. 


JH. MINER SAW MFG. CO., Meridian, Miss. 


THE ORIGINAL MINER SERVICE 


} 
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SOUNDBILT 


Exterior and Interior 


DOUGLAS FIR PLYWOOD 









Made Soundly to Sell Soundly 
The name, “Soundbilt’ is your assurance of quality 
and satisfaction in buying erior or Interior Doug- 
las Fir Plywood. 

“Soundbilt” is truly SOUNDLY-BUILT Plywood — 
made from selected old-growth peeler logs, laid out 
for efficient, economical production. 

Modern equipment, skilled workers and close super- 
vision assure you the best of manufacture. Avail- 
able in all standard DFPA grades. 


Consult us on your needs today. 


PUGET SOUND PLYWOOD, Inc. 


Tacoma 2, Wash. 























Fulton Lumber Company; vice-presi- 
dent of the National Association of 





































S. W. Antoville, vice-president and 
director of sales, United States Ply- 


of Chicago, a member of the Indy. 
trial Relations Committee of th 









































































Retail Lumber Dealers and former wood Corporation, announced creation American Iron and Steel Instituy —_ 
president of the Michigan Retail of five regional sales divisions. Re- and a sponsor of the Industrial Rel,. Cl 
Lumber Dealers Association. gional Divisions and the manager for tions Seminar at the University ¢ ver'il 
each are: M. W. Pollack for North- Chicago. Pont 
Bruce E. Bridges was named south- eastern, C. S. Creigh for Middle At- Jant 
ern district sales manager for the lantic, E. A. Edwards for North Cen- Paul C. Wilmore has been appoint 
Lowe Brothers Company, paint and tral, W. H. Hunt for Midwestern, and regional manager of Reynolds Meta Jo 
varnish manufacturers of Dayton, F. B. Smales for Western: The ma- Company, Building Products Division, the | 
Ohio. In his new position Mr. Bridges jor city in each Division area; New Region I, which comprises the elevyg gan 
will work with T. H. Hollimon, dis- York, ‘Philadelphia, Rochester, Chi- western states, according to W. ¢ resi 
trict manager, in the direction of all cago, and Los Angeles, respectively, Reynolds, vice-president, Reynoli for | 
Lowe Brothers sales activities in the will contain the regional office located Metals Company, Louisville, kj, T at 
southern district area. Their office in in that city’s United States Plywood Reynolds Metals Company manufx. Johr 
Atlanta, Ga., serves the company’s Corporation branch. United States tures all types of Aluminum Buili. try | 
southeastern states sales area. Plywood products are distributed in ing Materials, maintaining in Regio as | 
aoe the southern United States through I District offices in San Francisco, Ly Lum 
Curtis W. Howard was promoted to the 12 branches of U. S.-Mengel Ply- Angeles, Seattle and Denver. actin 
the position of general factories aera woods Inc. United States Plywood * - Mar 
ager of the Kaylo Division of Owens- operates 31 branches located in major Henry D. Moeller, “dean” of thi head 
Illinois Glass Company, Toledo, T. A. cities from coast to coast painting industry, retired January |, the | 
Collins, general manager of the divi- : a after more than 50 years as trak 
sion announced. Mr. Howard will Carl J. Sharp, president of Acme committeeman and director of th Be 
continue to make his headquarters in Steel Company, Chicago, Ill., has an-. Association of Master Painters hom 
Toledo. During the past several nounced that the board of directors Decorators of New York City. Mri 1620 
months, Mr. Howard has been admin- __ has elected H. L. Bills as vice-presi- Moeller, who has been a member cfm Jant 
istrative assistant to Mr. Collins, de- dent in charge of industrial relations the board of governors of the Buili.fmm B. A 
voting his time particularly to manu- for the company. Mr. Bills had pre- ing Trades Employers’ Association of lum| 
facturing operations. The Kaylo Divi- viously served as director of indus- New York City since its founding in Kip} 
sion of Owens-Illinois has plants in trial relations for Acme since 1937. 1903, was guest of honor at a lunch just 
Sayreville, N. J., and Berlin, N. J., Prior to his association with Acme, he eon given him by the Master Paint. busi 
with main offices in Toledo and had been a labor relations consultant ers. An embossed scroll and an honor. of C 
branch sales offices in principal cities for 16 years. Mr. Bills is currently ary membership of the B.T.EA B 
of the United States. It manufactures Chairman of the Legislative Commit- board was presented to Mr. Moeller th 
Kaylo roof tile, pipe covering, heat tee of the Illinois State Chamber of in recognition of his half-century of List 
insulating block, and cores for lami- Commerce. He is a past president of service to the building industry in <1 
nated panels and firedoors. the Industrial Relations Association fostering effective labor relations. rae 
ente 
, Han 
oe a Pe ee OE OEE EE —L * L a ti 
| t .] & At ¢ 
ROOFERS — FARMERS — BUILDERS ‘ Brot 
All Vote The Lumber Corp., Carlton, Ore. a 
@ 
ercwttle NAILS Manufacturers _ 
AS FIRST IN STAYING POWER Douglas Fir J 
Best way to judge SCREWTITE.ALUMINUM NAILS is to Wil: 
ask the men who use them. They al! swear by the superior Kan 
screw shank, the capable neoprene washer which seals 
a the aluminum roof solid and dry. A postcard request will i A . a 
cera ag like it: rw Bn Ww a ” A Sustained Vield Operation on 
® SEALS TIGHT a yi 
© LONG LIFE OF SERVICE sdisshiaae onc cee co. 
@ STRENGTHENS STRUCTURE mas 
E. J. Linke, Pres. Guy Haynes, V. P. wor 
Graham Griswold, Secy. & Treas. ber 
191. 

















RUSSELL & PUGH | fAbepseames : 






























folding stairway a 

in § 

LU M a E K C 0. @ No springs—Actuated a] 
by counterweights yea 

SPRINGSTON, IDAHO @ Easy to operate 
@ Safety treads on steps fing 

Idaho White Pine Ponderosa Pine A — door panel a 
H equires no attic space 

po Fir @ Shipped in one package a 

ite Fir Write for full information % - Sou 

Cedar PRECISION PARTS CORP. im 
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Nashville 7, Tennessee 








February 11, 1950, AMERICAN LuMBERMAN & 






Indus. 
Eth 
titute 

Rela. 
ity of 


Ointel 
Metal; 
Vision, 
elevey 
W. 
ynolds 

Ky, 
nufae. 
Build. 
Region 
0, Los 


of the 
ary |, 
trade 
of the 
ers 
7 Mr 
ber of 
Built. 
tion of 
ling in 
lunch. 
Paint: 
honor: 
T.EA 
Moeller 
‘ury of 
stry in 
ons. 











































































































was a 





Clarence Conlan, owner of the Wol- 
verine |.umber Wrecking Company, 
Pontiac, Mich., died in his home 
January 22. He was 62 years old. 








John J. Johnson, 76, prominent in 
the lumber industry in northern Michi- 
gan for more than 25 years and a 
resident of North Muskegon, Mich., 
for the past three years, died January 
7 at his home after a long illness. Mr. 
Johnson started in the lumber indus- 
try in the Traverse City, Mich., area 
as partner in the Johnson Brothers 
Lumber of Thompsonville, and was 
active in lumbering near Sault Ste. 
Marie for 17 years. He operated from 
headquarters at Newberry, Mich., in 
the Upper Peninsula. 


Benjamin A. Kipp, 89, died at the 
home of his son, Benjamin W. Kipp, 
1620 Sutton Ave., Mt. Washington, 
January 26. He was the founder of 
B. A. Kipp and Co., one of the oldest 
lumber concerns in Cincinnati. Mr. 


= Kipp had retired from active service 


just a year ago, and tranferred his 
business to his son, Clarence Kipp 
of Compton Hills. 


Benjamin Hankinson, 69, owner of 
the Hankinson Lumber Company in 
Lisle DuPage county, Illinois, died 
at his home January 17. He leaves 
two sons, Harry and Julius. Before 
entering the lumber industry, Mr. 
Hankinson was in show business as 
a tight rope walker for 35 years. 
At one time he was with the Barnes 
Brothers circus and in 1923 appeared 
in a carnival scene in the M-G-M 
picture “The Mystic.” Mr. Hankinson 
also appeared in vaudeville under the 
name of Ben Zarelli. 


Joe Kvasnicka, 70, owner of the 
Wilson Lumber Company, Wilson, 
Kan., died January 4, following a 
week of illness. Mr. Kvasnicka was 
born in Czechoslovakia and came to 
this country when a small boy. As 
a young man he worked at the stone 
mason trade and first started to 
work in a Farmers Cooperative lum- 
ber yard. In the grain business from 
1914 to 1920, Mr. Kvasnicka then 
bought a yard in Paradise and ran a 
grain elevator with the yard. In 1935 
he bought a yard in Wilson which he 
operated until his death. 


Edwin A. Frost, one of the nation’s 
leading lumbermen, died at his home 
In Shreveport, La., January 16, after 


fa long illness. Mr. Frost was 80 


years of age at the time of death. 
His Passing closed a long and brilli- 
ant career as an industrialist and 
financier. At the time of his death, 
* was president of Frost Lumber 
ndustrie; Incorporated, with its 
many afiiliate companies. Mr. Frost 
‘ormer president of the 
Pine Association and at the 
us death was a director of 


Southern 
time of 


that organization. 








Buping Propucts MERCHANDISER 





ADVERTISING 
PAYABLE IN ADVANCE 


American Lumberman & Building Products 
Merchandiser is published every other Satur- 
He fl It publishes the largest strictly classi- 
fied advertising section in its field. 

All ads for classified section must be in Pub- 
lisher’s office 10 days preceding date of pub- 
lication. Advertisements are set in uniform 
6 point style. No cuts or special borders 





allowed. lease indicate classification de- 
sired. Publisher reserves right to classify. 


edit or reject any ciassified advertisement. 
No agency commission or cash discount 
allowed. 
Terms — Cash With Order 
Minimum Charge §2.00 
Rates: 


1 Time —10c per word for each insertion. 
Minimum charge of 50c per line. 
3 Times —9c per word for each insertion. 
Minimum charge of 45c per line. 
6 Times — 8c x word for each insertion. 
um charge of 40c per line. 
26 Times — 7c per word for each insertion. 
um charge of 35c per line. 
For advertisements bearing box number count 
five extra words. There are yoyo | 
5 words to a line and when less are specifi 
er used, regular line rate is charged. 
When answering box numbers or mailing 
copy for ads address them to: 


AMERICAN LUMBERMAN & 
BUILDING PRODUCTS MERCHANDISER 
139 N. Clark St., Chicago 2, Ill. 


HELP WANTED 


Wanted: One first-class yard superintendent. 
Capable of handling men and keeping costs 
down. Must know Hardwoods, ne and 
Spruce. Address Box X-60, American Lum- 
berman, Inc. 


MILLWORK estimator and draftsman. prefer 
middle aged man highly experienced. cel- 
lent =oyes and working conditions if properly 
qualified. Give age, experience data and all 
other information in detail. Whelan Lumber 
Co., Inc., Topeka, Kansas. 


Millwork Man—For billing, detailing: esti- 
mating experience desirable. Prefer man 
30-40 years old but will consider all appli- 
cants. Permanent position with established 
firm. Address particulars to Stiles, Inc., 1555 
Eastern Ave., S.E., Grand Rapids 7, Mich., 
Atten.: Merton Stiles, Jr. 























WANTED 
Experienced detailer and biller, special mill- 
work plant. State age. salary expected. 
Davidson Sash & Door Co., Inc., P. O. Box 
975, Lake Charles, La. 





Wanted: One first-class sawmill superintend- 
ent. Must be qualified to take charge entire 
electrified sawmill. Address Box X-61, Ameri- 
can Lumberman, Inc. 


COUNTER SALESMAN wanted by old estab- 
lished company in center of Michigan. Perma- 
nent position with excellent chance for ad- 
vancement for a young man to 35, experi- 
enced and interested in selling, display. and 
merchandising of lumber and allied products. 
Write fully regarding experience to Box Y-32, 
American Lumberman, Inc. 








Wanted: Young, aggressive, experienced sales 
manager capable of handling substantial 
volume Yellow Pine, some hardwood and 
West Coast stocks. Immediate openings. Ad- 
dress Box 407, Fayette, Alabama. 





Wanted: One first-class planing mill man to 
take charge of planing mill, two planers, two 
resaws and double end trimmer. Address Box 
X-62, American Lumberman, Inc. 


HELP WANTED 








Midwest concern in wholesale and retail 
building materials have openings for well ex- 
perienced and ambitious men in our expan- 
sion program. We want men with managerial 
and executive capabilities for ae oe superin- 
tendents, yard managers and wholesale man- 
ager. — Box Y-27, American Lumber- 
man, Inc. 








Assistant Manager: Age 25 to 45; at least two 
to three years experience in retail lumber 
office. Should know something about general 
office work and bookkeeping but main duty 
is selling. City of 25,000, near Milwaukee. 
Wisconsin; Lineyard. State experience, age, 
other — and salary expected. Ad- 
dress Box Y-29, American Lumberman, Inc. 





Salesman—familiar with Industrial trade in 
Buffalo, N. Y. and vicinity. Excelleix oppor- 
tunity for aggressive man, with established 
company. specializing in Industriai lumber 
requirements. Replies confidential. State age 
and qualifications. Address Box Y-31, Ameri- 
can Lumberman, Inc. 





Do you wish to invest in a retail lumber 
outlet that . would manage? Men now 
making $4500 to $9000. e immediate ap- 
plication, enclosing snapshot, if possible. Lo- 
cation Michigan. Address Box Y-34, American 
Lumberman, Inc. 





Two experienced lumber salesmen to sell re- 
tail 1 er yards Ponderosa Pine direct mill 
carload shipments in Northern Illinois, South- 
ern Wisconsin, and the state of Michigan. 
Salary er liberal drawing account against 
commission. Address Box Y-36, American 
Lumberman, Inc. 


Wanted: Assistant manager. age about 30 
years, capable of keeping books, who can 
wait on yard trade. assist in the office and 
take charge during the absence of the man- 
ager. Please state references and salary ex- 
> Address Box X-63, American Lumber- 
man, Inc. 








Wanted: Manager of growing millwork 
Jobbing House located in Mid West. 
Excellent chance for a producer. Good 
salary and share of profits. Write 


Box Y-26, American Lumberman, Inc. 





Good ~ ye for experienced yard man 
qualified to assume responsibility for incom- 
ing and outgoing lumber and building sup- 
plies. Must possess ability to direct men. 
Central Michigan location. Enclose snapshot 
of self, if possible, with application. Address 
Box Y-33, erican Lumberman, Inc. 


WANTED ; 
Detailer and biller of special and stock archi- 
tectural millwork. Must be experienced in 
taking measurements, making shop drawings 
and billing into mill. Please state experience, 
age and references. Good salary and perma- 
nent position with well established millwork 
concern. 
Sitterding-Carneal-Davis Someame. Inc. 
1500 West Moore St., Richmond, Virginia 


WANTED—SALES MANAGER . 
A well known and long established Georgia 
Wholesaler of Yellow Pine and Hardwoods, 
requires the services of an Al Sales Manager. 
Must have thorough knowledge of buying 
selling with ability to accomplish — re- 
sults. Sales predominantly Pine and Hard- 
woods: knowledge of other woods desirable 
but not absolutely essential. Must be sober 
and industrious. Write in full detail giving 
all essential information concerning experi- 
ence and ability. Remuneration based on re- 
sults. Strictly confidential. Address Box Y-25, 
American Lumberman, Inc. 


Wanted Yard Manager 
One Man Yard—small town—must be a go- 
etter. Independent yard. Must be able to 
o all buying. selling and bookkeeping. 
Should be able to speak German. Salary 
$225.00. 10% of the net profit. Good - 
tunity for right man. Long Lake Elev. & Lbr. 
Co., John Wolff & Sons, Long Lake, So. Dak. 














Detailer and Biller _ ' 

We need two experienced Special Millwork 
Detailers capable of detailing and billing 
large institutional type buildings. Excellent 
earning opportunity and pleasant environ- 
ment. State experience. age and anticipated 
income. Fox Bros. Mfg. Co., 2717 Sidney St., 
St. Louis 4, Mo. 
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EXECUTIVES—ARE YOU CONTEMPLATING A 
CHANGE? Then why trust to luck in locating 
your new position? Let us tell you about our 
service which is an economical, effective and 
confidential method of opening the door of 
opportunity with the right employer. For {full 
articulars without obligation write HINES 
ECUTIVE SERVICE, Department ““O”, 901 
Douglas Building, Chicago 4, Illinois. 











Wanted: Aggressive young man with retail 
lumber experience for assistant manager in a 
Foe lumber yard in Southeastern Wisconsin. 

cellent opportunity for the right man. Write 
us fully regarding experience. qualifications, 
and salary expected. Address Box X-36, 
American Lumberman, Inc. 





Wanted an experienced detailer and biller 
for special mill work. Address Box X-26, 
American Lumberman, Inc. 





Wanted—Experienced bookkeeper. State age. 
experience and references. Retail Yard, sound 
business, good opportunity. Large town, S. 
E. ~~ Write Box X-46, American Lumber- 
man, inc. 





MILLWORK SUPERINTENDENT — DETAILER- 
BILLER, SPECIAL MILLWORK FOREMAN. 
Openings exist for well qualified men to fill 
one or more of the foregoing positions in a 
special millwork plant employing approxi- 
mately forty men. Good working conditions, 
good climate, in a small University city—a 
fine town in which to live and rear your 
family. If interested give maximum informa- 
tion in initial correspondence. ATHENS 
LUMBER COMPANY, INC., Box 192, Athens, 
Georgia. 





Wanted—Aggressive, experienced lumberman 

under forty for general office work, selling 

and estimating. Give age, experience, edu- 

cation and references in your application. 

Alexander Lumber & Fuel Co., 4804 East 
St., Kansas City, Mo. 


SALES REPRESENTATION 
WANTED 


MANUFACTURER'S REPRESENTATIVES 
WANTED 


To sell nationally known and advertised con- 
cealed ve sash balance with many 
highly desirable and exclusive features. Re- 
quire men having good contacts with build- 
ing supply houses, sash mfgrs. and large 
builders. Tell us lines you carry, territory 
covered and other qualifications in first let- 
ter. Your reply will be held in strict confi- 
came. Write Box Y-21, American Lumberman, 
nc. 











WANTED: REPRESENTATIVES 


Established manufacturer of package receiv- 
ers, clothes chute doors and other building 
specialties. desires sales representatives now 
calling on lumber and building supply deal- 
ers. Liberal commissions. Please state terri- 
tory interested in. H. F. Cox Company, 601 
Ottawa Ave., N.W., Grand Rapids, Michigan. 





Oregon fir mill shipping green and kiln dried 
lumber wants reliable commission salesmen 
in following territories: Kansas, Nebraska, 
Missouri, Texas, Oklahoma, Colorado, Ne- 
vada, Dakota and Minnesota. Only experi- 
enced men with geod following of retailers 
— apply to Box Y-23, American Lumber- 
man, Inc. 


SALES REPRESENTATION 
AVAILABLE 


Sales Representative, Years of sales experi- 
ence, knowledge of Lumber and responsible. 
Would like to represent Western Mills or 
reputable wholesale mill representative, on 
commission or salary and commission basis. 
in Michigan or Ohio Northern and Indiana 
Northern territory. Would like personal inter- 
view in order to gain complete picture and 
find extent of possibilities. Address Box Y-40, 
American Lumberman, Inc. 























SITUATIONS WANTED 


Special Millwork man now employed and de- 
siring change. Can qualify as Production 
Superintendent, Detailer, Biller, estimator and 
salesman. Thoroughly familiar with Cost 
Book “‘A’’ and modern production practices. 
Address Box X-34, American Lumberman, Inc. 











Retail Lumberman desires change. 36 years 
old. 12 years experience, 4 years as manager 
small lumber yard. Prefer to locate in Kan- 
sas. Reply Box No. X-49, American Lumber- 
man, Inc. 





Man with many years experience in modern 
retailing of special and stock millwork, lum- 
ber and other building materials, is seeking 
responsible position with well established 
firm. Capable of taking full charge. Well 
recommended for honesty and industry. East 
Coast preferred. Address Box X-50, American 
Lumberman, Inc. 





Let me buy hardwood lumber for you in the 
South. I know where and how to find the 
stock. Will work on salary or commission. 
Can furnish good references. Address Box 
Y-39, American Lumberman, Inc. 





Married man, 26, college background, two 
years retail lumber experience. Find lumber 
business fascinating but present job holds no 
future. Prefer to assist buyer or outside sales. 
Complete resume on request. Write Box Y-20, 
American Lumberman, Inc. 





Position wanted, retail or wholesale lumber. 
New York Metropolitan area. College gradu- 
ate with basic experience. Address Box Y-22, 
American Lumberman, Inc. 





Detailer and biller, age 29. experienced in 
all lines special millwork. desires position in 
Southwest. Address Box Y-30, American Lum- 
berman, Inc. 


: ——s 
WANTED TO BUY — 
MISCELLANEOUS 


RAILS WANTED 
Any weight—Any tonnage 
YER CO 














= 3 eo 
1859A Railway Exch. Bldg., St. Louis 1, Mo. 


STEEL RAILS WANTED 
Any Quantity — Any Size 
Secure our price before selling 
MIDWEST STEEL CORPORATION 
Charleston, W. Va. 
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LUMBER & DIMENSION 
WANTED 


Wanted: 4/4, 5/4, 6/4, & 8/4 Cherry. Warren 
Ross Lumber Company, Falconer, N. %. 


WANTED—PLYWOOD 
Any Quantity—All Sizes—We gov cash. 
TOLEDO PLYWOOD CO. 
Toledo, Ohio 


1011 N. Westwood 

Our requirements for 1950. Six million feet 
Western softwoods, dimension, sheathing. 
finish and pattern. Desire direct mill connec- 
tion. Chain yard. Well rated. Box 662, 
Saginaw, Michigan. 

















We want to buy: 

200,000’, 4/4, # 
chian Poplar. 

200,000’, 4/4. #2B Common & Better, South- 
ern Poplar. : 

One Car, 6/4, FAS and One Face-FAS, White 
Oak, Appalachian Mountain Stock. 

One Car, 4/4, #1 Common & Better. Soft 


Maple. 
One Car, 4/4, #1 Common & Better, Hard 
Maple. . 
In writing please make us your lowest prices, 
naming Loiiee point, and describing stock 
as to dryness, whether circular or band 
sawn, percentage of 14’ and 16’ lengths, av- 
erage widths, and percentage of grades, and 
etc. Address Box Y-24, American Lumberman, 
Inc. 


Common & Better, Appala- 


BUILDING PAPER FOR S 





—— 


To Lumber Dealers Only 
Write for samples & prices 
Hosking Paper Co.. Wilmette. Ill, 











LUMBER & DIMENSION 
FOR SALE 


White Oak Block Flooring 
8”x8”x1l1/16” glued up blocks, tongue an 
rooved, mostly quarter sawed. A distinctiyy 
odes at popular price. Independent Stay 
Co., P.O. Box 104, Lebanon, Mo. 











THE BUCHANAN LUMBER 
COMPANY 


CUMBERLAND. MD. 
mee nian 
°! 
Millwork of Superior Quality 
from 


r) 
Appalachian Hardwoods and Aill 
Species of Softwoods 


Quick Service 
CL or LCL Shipments. 


Special Cut-to-length Mouldings 
and Trim Stair Treads and Railing 
—Plank Flooring—Wall Paneling— 
Door Sills—Thresholds. 


Special Windows, 
Frames for Schools, 
Industrial Buildings. 


Doors, and 
Homes, and 





CLOSE OUT 
Approximately 500,000 ft. 12x12 No. 1 & Bir. 
Rough Douglas Fir Timbers, 20, & U 
lengths, all band sawn stock, partly Feo 
can be ripped if necessary—Bargain J 
WOOD LUMBER CO., P. O. Box 991, Bir 
mingham, Ala. 





FOR SALE 


PONDEROSA PINE D AND BETTER LUMBER 
airdried, dressed and rough, RW and BL 
Besides direct mill shipments can also de 
liver to trailer trade at warehouse in Laredo. 
Sales’ are made in carload lots only. We 
solicit inquiries. : 
R. G. Garcia 
Importer—Exporter 
309 Sames-Moore Bldg., Laredo, Texas 





LUMBER FOR SALE 

PONDEROSA PINE SELECTS , 
C & Better, Selects, allowing a maximum ol 
15% D, S4S 25/32”, thoroughly dry 
 o Present inventory 200, feet: Ixd to 
1x12, R/L. Prompt mill loadings: carloads 
only. Can contract on 4/4 S4S Selects, Mould 
ing and Shop Common. Address Box Ys 
American Lumberman, Inc. 





2 cars 4/4 C&Btr KD S2S or S4S Yellow Pine 
Finish $135.00 f.0.b. mill. E. J. Gaiennie, 
1774, Shreveport. Louisiana. 











WANTED: Financially strong eastern whole- 
saler of ~,* experience requires regular 
shipments of Southern Yellow Pine Yard and 
Shed Stock. Idaho White Pine and mixed 
species. Ponderosa and Sugar Pine. Douglas 
Fir and allied species. Send us your stock 
and price lists. Address Box Y-28, American 
Lumberman, 5 





SWAP 
Brand new Hercules full Diesel—6 cylinder— 
228 H.P. Complete with twin disc clutch— 
skid mounted—electric starter. Will trade for 
$200.00 worth in lumber. Tell us what you 
have. FREY BROS. LUMBER CO., Michigan 
City, Indiana. 


BUSINESSES WANTED 


INTERESTED IN BUYING going, modern 
southern pine lumber plant, with available 
timber location, preferably in or near town 
of 10,000 to 20, population. Write for full 
particulars to Box X-51, American Lumber- 
man, Inc. 














February 


MISCELLANEOUS — FOR SALE 


a 








CARPENTERS APRONS | 
Write for prices and information. 
THE MINNESOTA SPECIALTY CO.., inc. 
Minneapolis, Minn. 
_ ae 


NEW RAILS FOR DRY KILNS 
With Splice Bars & Bolts 
5—40 Lb. 





 W._H. DYER CO. =, so 1, Me 
1859A Railway Exchange Bldg., St. Louis } 





Advertising Yardsticks 
Basswood ese — 
rices, prom: elivery. . 
bo. St. Shavles. I. ” 


onable 
ma “Mosedale 


atl 





TRUCK LETTERING AND TRADEMARK decals 
made for your trucks. Easy to apply. 
distinictive. economical for small or , 
needs. Write for catalog. Mathews Company 
827 S. Harvey, Oak Park, Ill. 


II, 1950, AMERICAN LUMBERMAN & 





